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Council  doubt 


Beatson  Glass 
one  of  the  great  protectors    over  ICML's 

use  of  title 


Support  from 
ASTMS  for 
pickets  at 
Grunwick 

Commission 
follows  up 
sanpro  prices 

Westons'  m.d. 
transfers  to 
Guinness 


Wherever  drugs  and  medicines  are  dispensed 
Beatson  glass  containers  keep  them  safe  and  readv  to  hand 

Beatson  Clark  have  been  making  glass 
for  two  centuries  and  today  serve  the  pharmaceutical  world 

with  most  types  of  medicinal  glass  containers. 

Ask  your  wholesaler 

^Beatson  Clark 

Beatson,  Clark  &  Co  Ltd , 
Rotherham,  South  Yorkshire.  S60  2AA 
Telephone:  0709  79141  Telex.  54529 
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Is  your  D&P 

exposed? 

In  both  national  and  local  papers,  local  radio  and  regularly  on  television 
across  the  country,  for  instance  ?  Or  with  a  whole  spectrum  of  eye-catching 
P.O.S.  material  provided  absolutely  free  ? 

If  not,  you  could  be  losing  sales. 
Photographic  developing    ..^and  printing  is  currently  one  of  the  fastest 

expanding  markets  in  the  country,  and 
all  indications  are  that  this  trend  will 
continue,  indeed  accelerate,  in  the 
near  future. 

No  Company  spotlights  this  dramatic  advance  better 
than  Tudor  Processing.  Here  at  Tudor  we  pride 
ourselves  that  millions  of  customers  already  regard  our 
?       name  as  synonymous  with  high  quality  photography. 

We  have  long  known  that  looking  after  our  dealers' 
interests  by  providing  both  an  efficient  and  personal 
service  is  the  key  to  our  success. 
We  think  this  service  is  something  to  shout 
about.  So  we  do.  Our  advertising  policy  is 
geared  to  provide  support  all  the  way,  in 
every  way,  from  T.V.  to  P.O.S. 
Tudor  efficiency  is  unrivalled 
We  can  boast  a  computerised  technology  and 
"capacity  second  to  none  in  Europe  -  our  processors  are 
at  work  around  the  clock.  Backed  by  our  Transport  division,  with  a  fleet  of  over  50 
vans,  we  can  ensure  clockwork  collection  and  delivery  to  all  our  dealers  in 
England  and  Wales. 

The  Tudor  'personal  touch'  is  there  all  along  the  line 
Liason  personnel  in  each  department  are  responsive  to  our  dealers'  every 
need,  and  regular  calls  are  paid  by  our  representatives.  Individual  inspection 

of  every  print  and  our  wide  range  of 
personalised  services,  including  Post-A- 
Photo,  Date-A-Photo  and  Canvas  Prints  are 
all  examples  of  the  Tudor  'personal  touch'. 
And  the  free  album  given  with  every  set  of 
prints  from  Tudorcolor  film  is  another  big 
plus  for  your  customers. 

Tudor  Wholesale  offers  an  ever  increasing  range  of  leading 
brand  cameras  and  photographic  equipment  with  delivery 
normally  in  24  hours.  Send  for  our  brochures  with  the  full  range 
of  products  -  you  will  be  impressed  with  our  prices  and  terms. 
In  fact  you  will  be  impressed  by  the  way  we  do  everything  at  Tudor.  So  why  not  make  your  way 
the  Tudor  way  in  1977 


To  receive  full  information  on  Tudor  services 
simply  complete  the  coupon  below  and  send  to 
John  Halliwell,  Marketing  Manager. 

Tudor 

PROCESSING  LTD 

30-32  Oxgate  Lane  Factory  Estate 
London  NW2  7HU  Telephone  01  -450  8066 


I  I  Please  send  me  full  information  on  Tudor  Services 
' — '  and  Wholesale  lines 

CZ]  Please  arrange  for  your  representative  to  call. 

Name  

Position  


Company. 
Address  


8 
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LILIA-WHITE 

NEWS 


No.  5 


SUMMER  1977 


NEW  LI  LI  A  IS 

IN  THE  PI 


Lilia- While  Limited  are  about  to 
re-launch  Lilia  -  one  of  the  most 
trusted  and  popular  brands  in  the 
looped  towel  market.  Originally 
launched  in  1926,  Lilia  has  main- 
tained its  reputation  for  quality,  soft- 
ness, and  comfort  for  over  fifty  years. 

Announcing  the  re-launch  plans  to 
the  Company's  Sales  Force,  Product 
Group  Controller  Philip  Barnes  said 
"Following  the  highly  successful  re- 
launch of  Dr.  White's  last  year  -  it  is 
clear  that  an  opportunity  also  exists 
to  re-vitalise  the  number  two  brand  in 
the  market.  We  know  that  Lilia  is 
used  by  over  one  million  women 
every  month.  Whilst  the  present  pro- 
duct offers  the  convenience  of  being 
completely  fiushable,  absorbent  and 
comfortable,  consumer  research  tells 
us  that  improvements  could  be  made 
in  the  area  of  softness." 

New  Lilia  -  a  softer  product 
Philip  Barnes  continued  "The  exist- 
ing Lilia  towel,  a  highly  absorbent 
wad  of  tissue  with  a  blue  striped 
non-woven  cover  is  a  most  satisfac- 
tory product.  But  the  new  Lilia  towel 
is  a  sophisticated  construction  of  soft 
pulp,  tissue  and  wadding  enclosed  by 
a  softer,  prettier  pink  striped  cover. 
The  combined  effect  is  a  softer,  even 
more  absorbent  towel  which  is  still 
completely  fiushable.  Women  tell  us 
that  New  Lilia  is  15%  softer  and 
more  comfortable." 
Several  million  women  still  prefer  the 
comfort  and  security  of  looped  towels 
-  still  the  most  important  market 
sector.  New  Lilia  meets  all  the 
requirements  looped  towel  users 
demand  -  and  is  surely  a  product  that 
will  retain  its  popularity  throughout 
the  next  decade. 
Better  product  deserves  better  pack 
Taking  up  the  story,  Margaret 
Holmes,  Product  Manager  for  New 


Lilia,  said  "Subtle  but  important 
changes  have  been  made  to  the  Lilia 
pack  -  conveying  a  more  modern, 
more  feminine  image.  The  new  pack 
(illustrated  here)  has  been  very  care- 
fully researched.  The  pink  back- 
ground colour  has  been  toned  down 
and  is  preferred  by  sanitary  protec- 
tion users.  We  have  also  improved 
the  dove  symbol,  which  is  more  rep- 
resentative of  the  softness  associated 
with  doves,  and  now,  New  Lilia. 
"The  blue  is  also  fresher  and  more 
modern  -  and  the  wording  restates 
the  new  softness  'New  Feathersoft 
Lilia,  now  even  softer  and  more 


absorbent.'  Naturally,  we  have  also 
added  the  reassuring  statement  that 
Lilia  is  still  a  looped  towel  and  is 
completely  fiushable." 
Illustrated  on  p.  4  is  the  striking  new 
outer  case,  which  will  be  instantly 
recognisable.  The  delightful  Lilia 
blue  and  the  dove  symbol  are  strongly 
featured  to  reinforce  the  brand 
image.  Margaret  Holmes  concluded 
"We  believe  that  the  new  product, 
the  new  pack  and  the.  new  outer  will 
generate  renewed  interest  in  Lilia 
both  by  consumers  and  the  trade". 
Full  details  of  the  re-launch  support 
programme  are  given  overleaf. 


10  LOOPED  FIUSHABLE  TOWELS 
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£40,000 

PROMOTIONAL  SUPPORT 
FOR  NEW  LILIA  LAUNCH 


To  ensure  that  your  customers  try 
New  Lilia  -  a  launch  'Buy  2  -  Then 
Get  1  Free'  trial  offer  is  to  be  featured 
on  pack.  Quite  simply,  your  custom- 
ers buy  two  packs,  send  the  pack 
fronts  to  a  handling  address,  and 
receive  in  return  a  voucher  enabling 
them  to  obtain  their  next  pack  abso- 
lutely free. 

Attractive  new  display 
material 

The  offer  will  be  supported  at  the 
point  of  sale  with  new  shelf  strips  and 
window  stickers  -  It's  an  offer  your 
customers  can't  miss  -  and  one  you 
can't  afford  not  to  display! 

New  Dump  Bins 

Special  new  Lilia-White  dump  bins 
will  be  available  -  full  details  of  these 
appear  on  the  back  page  of  Lilia- 
White  News. 


A  launch  trade  deal 

Your  Lilia-White  representative  will 
be  able  to  give  you  details  of  the 


introductory  deals  available  to  sup- 
port the  launch  of  New  Lilia. 


. . .  PLUS  4p  OFF  NEXT  PURCHASE 
COUPON  WITH  DR.  WHITE'S 


Advertising  and  promotional  support 
for  Dr.  White's  for  the  first  six  months 
of  1977  has  helped  to  produce  very 
encouraging  results.  Dr.  White's  ,  the 
leading  brand  in  the  entire  towel 
market,  with  a  share  of  35%  has 
maintained  its  strong  position, 
despite  aggressive,  competitive  activ- 
ity. This  surely  proves  that  your 
customers  still  demand  the  reliability, 
comfort  and  re-assurance  which  Dr. 
White's  gives. 

Heavyweight  Promotions  in  Second 
Half  of  1977 

Product  Manager,  Tom  Jameson, 
said  "The  brand's  response  to  promo- 
tion and  merchandising  support  has 
been  very  encouraging.  For  example, 
the  consumer  "Win  with  Wogan" 
competition  has  generated  wide- 
spread interest.  Incidentally,  because 
of  the  response  to  this  promotion,  the 
Company    is   printing   a  further 


100,000  entry  forms.  Be  sure  to 
feature  the  competition  on  your  dis- 
plays of  Dr.  White's." 

Tom  Jameson  continued,  "Our 
media  advertising,  over  £250,000 
worth  this  year,  is  also  ensuring  Dr. 
White's  holds  its  share.  And  to  give 
the  brand  a  further  boost,  next 
month,  we  are  featuring  a  '4p  off  next 
purchase'  coupon  offer  on  almost  3 
million  packs." 

A  £120,000  Hand  Out? 

"We  know  that  Dr.  White's  custo- 
mers are  very  loyal  to  the  brand  -  and 
we  are  rewarding  them  accordingly. 
Indeed,  if  everyone  uses  the  4p 
coupon  (which  will  be  inside  the 
pack)  against  their  next  purchase,  we 
will  be  giving  away  an  amazing 
£120,000.  So  be  sure  to  stock  up  with 
Dr.  White's  now,  feature  the  brand 
leader  in-store,  and  it  will  pay 
dividends!" 


LILIA-WHITE  PRESS-ON  TOWELS 

PRESS  AHEAD! 


Growth  of  press-on  towels  between 
1972  and  1977  has  been  nothing 
short  of  phenomenal.  Now  account- 
ing for  almost  46%  of  the  market, 
press-on  towels  are  all  set  to  make 
further  progress. 

As  you  would  expect,  Lilia-White  are 
spearheading  this  growth  with  their 
two  brands  -Panty  Pads  and  Fastidia. 

Panty  Pads  -Biggest  Selling 
Single  Brand 

Dr.  White's  Panty  Pads  now  account 
for  over  27%  of  the  press-on  towel 
market  sector  and  are  outright  brand 
leaders  in  both  Grocers  and 
Chemists.  Your  customers  are  choos- 
ing Panty  Pads  because  they  know 
that  the  quality,  absorbency,  discre- 
tion and  comfort  is  unbeatable.  More 
and  more  girls  and  women  are  switch- 
ing to  Panty  Pads,  having  tried  other 
brands.  And  remember,  Panty  Pads  is 
available  in  Regular  and  Super 
absorbencies. 


'Time  for 


Speaking  at  a  recent  Sales  Confer- 
ence, Tampon  Product  Group  Con- 
troller, Roy  Trayhern,  spoke  of  the 
phenomenal  growth  in  the  sales  of 
Lil-lets.  "Brand  leadership  is  clearly 
our  goal.  Independent  research  gives 
us  a  current  tampon  market  share  of 
37.4%  whilst  in  1976  it  was  35.4%. 
We  know  that  we  have  a  unique 
product  offering  a  range  of  four 
absorbencies  including  the  new  tre- 
mendously successful  "Mini"  - 
altogether  the  most  comprehensive 
choice  available.  In  response  to  con- 
sumer demand  we  will  shortly  launch 
Mini  in  a  20's  pack,  also  helping 
Lil-lets  to  grow  even  faster." 

The  Formula  for  Success 

"Our  delightful  new  packs,  persua- 
sive but  tasteful  consumer  advertis- 
ing, heavyweight  trade  and  consumer 
promotions,  have  all  helped  to  put  us 
in  the  strong  position  in  which  we  are 
today." 


£550,000  Advertising  and 
Promotional  Support 

Plans  are  being  finalised  for  strong 
consumer  offers  for  the  second  half  of 
the  year,  plus  a  continuation  of  the 
strikingly  successful  full  colour 
magazine  advertising. 
Be  ready  for  increased  demand  - 
Panty  Pads,  the  leading  press-on 
towel  is  "piling  on  the  pressure!" 

Fastidia  -  Still  the  Leading 
Mini-Pad 

The  mini-pad  sector  of  the  press-on 
towel  market  is  growing  fast  too. 
Fastidia,  Lilia-White's  Mini  Pad  has 
maintained  its  leadership  of  this 
growing  market  sector.  An  estimated 
16  million  women  will  be  seeing  the 
current  Fastidia  advertising  appear- 
ing in  all  major  women's  magazines. 
The  summer  is  a  peak  time  for 
mini-pad  sales  so  make  sure  your 
stocks  of  Fastidia  are  adequate  to 
meet  demand. 


Freedom' 


New  Consumer  Promotion  for 
On-Shelf  Impact 

Roy  Trayhern  added  "It  is  imperative 
that  our  packs  are  displayed  well  if 
consumer  awareness  is  to  be 
increased  at  the  point  of  sale.  That  is 
why  we  have  a  continuous  pro- 
gramme of  eye  catching  consumer 
promotional  offers.  Our  latest  pro- 
motion, to  be  launched  in  August,  is  a 
competition  entitled  "Time  for  Free- 
dom" -  a  title  which  has  strong 
associations  with  the  Lil-lets  image  - 
giving  your  customers  the  freedom  to 
wear  whatever  they  like,  and  do 
whatever  they  like  at  any  time". 
The  prizes  in  the  competition  are  100 
denim  fashion  watches,  200  denim 
style  'Companion'  cases  and  a  free 
denim  effect  1978  pocket  diary  for 
every  consumer  who  sends  in  a  cor- 
rect entry  before  December  31st 
1977. 

"Of  course,  we  shall  make  available 
colourful  point  of  sale  material  in 


PANTY PADS 

MARKET  SHARES 

1974-1977 

27.2% 

24.79? 

21.4% 

21.6% 

1974 

1975 

1976 

1977 

Mar/Apl 

Source 

:  Independent  Research 

support  of  the  competition  and  there 
will  be  excellent  bonuses  for  you  - 
just  see  your  Lilia-White  representa- 
tive for  full  details." 


with  Lil-lets 
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BETTER  MERCHANDISING 
THE  KEY  TO  BIGGER  PROFITS 


Lilia-White's  new  General  Sales 
Manager,  Bob  Burgess,  recently  con- 
ducted a  survey  into  Merchandising 
aids.  "We  must  ensure  that  all  our 
trade  customers  who  support  us  so 
well  are  given  every  opportunity  to 
display  our  product  range  to  the  best 
advantage". 

New  Dump  Bin  for  Eye  Catching 
Displays 

"We  have  started,"  continued  Bob 
Burgess,  "by  producing  a  special  new 
dump  bin  which  holds  up  to  72  packs 
of  our  towel  brands.  The  dump  bin 
features  our  new  corporate  symbol  — 


initially  used  for  our  enormously 
successful  venture  into  Gymnastics 
Sponsorship.  This  symbol  is  now 
being  featured  on  our  packs,  in  our 
advertising,  and  last  but  by  no  means 
least,  on  our  point  of  sale  material. 
We  have  also  produced  a  special 
headboard  featuring  the  Lilia  'Buy  2 
-  Get  f  Free'  promotion  -  and  the  Dr. 
White's  '4p  off  next  purchase'  offer.) 
Your  Lilia-White  representative  will 


be  only  too  pleased  to  supply  a  dump 
bin  and  will  merchandise  it  regularly 
for  you". 

The  Right  Amount  of  Shelf  Space  for 
the  Brand  Leaders 

"Correct  on-shelf  merchandising  is, 
of  course,  also  very  important.  Above 
is  an  example  of  a  typical  in-store 
shelf  run  -  which  should  be  laid 
out  in  the  way  shown.  Just  look  how 


strong  the  Lilia-White  range  is  when 
merchandised  in  proportion  to  its 
massive  share  of  the  market",  added 
Bob  Burgess. 

If  you  require  any  help  merchandising 
sanitary  protection  products  please 
discuss  with  your  Lilia-White  rep- 
resentative -  or  write  to  Lilia-White 
Merchandising  Department,  P.O. 
Box  64,  Maidenhead,  Berkshire. 


New  Lilia,  as  well  as  appearing  in  a  bright  new  pack,  also  has  a  re-designed  outer 
case,  made  from  attractive  oyster  board,  as  illustrated  here. 


Designed  and  Printed  by  Fraser-Chapman  Limited.  63/67  Tabernacle  Street,  London  EC2A4AH 
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Comment 


Pricing  under  review 

The  Price  Commission  last  week  published  two  reports 
on  retail  prices  (p74).  They  are  detailed  documents  and 
the  larger,  "Recommended  retail  prices",  contains  a 
wealth  of  statistical  information  but  no  conclusions  or 
recommendations — it  is  left  to  the  Ministers  to  decide 
"what  steps,  if  any,  should  be  taken". 

The  immediate  reaction  of  the  retail  trades  will 
certainly  be  that  no  action  is  called  for,  since  the  main 
report  has  failed  to  turn  up  any  unexpected  malpractices 
— largely,  it  proves  the  obvious,  such  as  the  availability 
of  discounts  for  bulk  buying,  the  ability  of  large 
hypermarkets  to  price  lower  than  small  independents, 
and  the  differences  in  trade  practice  between  individual 
sectors  and  suppliers  that  are  bound  to  arise  in  any 
free  enterprise  system. 

The  report  points  out  that  the  basic  issue  in  every- 
one's mind  is  whether  the  practice  of  recommending 
retail  prices  keeps  prices  higher  than  they  would 
otherwise  be.  The  Commission  admits  that  the  subject 
is  not  one  lending  itself  to  easy  rationalisation.  "We  are 
not  dealing  with  a  homogenous  phenomenon.  This 
makes  it  impossible  to  apply  any  general  rules  of  thumb 
in  answering  questions  about  the  effect  of  recommended 
retail  prices." 

Three  distinct  types  of  price  distribution  are  described 
in  the  report  and  even  these  are  not  consistent 
throughout  each  sector  of  goods  studied;  toothpastes 
and  cosmetics,  both  in  the  toiletries  sector,  show  widely 
different  results — most  cosmetics  (67  per  cent)  being 
sold  at  RRP  but  toothpastes  mainly  at  discount  prices. 

The  second  report,  on  prices  of  sanitary  towels  and 
tampons,  was  carried  out  to  determine  the  effect  of 
abolishing  RRPs  on  these  items.  Average  gross  margins 
on  seven  products  in  this  category  have  fallen  since 
May  1975.  While  the  wholesale  price  index  rose  by 
31  per  cent,  retail  prices  increased  by  only  19  per  cent. 
The  Commission  acknowledges  that  increased  com- 
petition has  occurred  in  this  market  during  the  past 
two  or  three  years,  which  in  itself  has  led  to  product 
improvement  and  price  cutting,  and  that  this  trend  has 
been  given  added  impetus  by  the  abolition  of  RRPs. 
However,  the  Commission  found  that  RRPs  acted  as  an 
effective  upper  price  limit.  Whereas  in  1975  the  propor- 
tion of  sanpro  prices  above  RRP  was  "trivial",  this  year 
there  was  a  significant  proportion  of  prices  above  the 
trade  guides. 

At  present,  the  Prices  Secretary  is  indicating  only 
that  the  reports  will  form  the  basis  for  identifying 
situations  needing  further  investigation,  with  a  view  to 
possible  prohibition  of  the  use  of  RRPs.  No  retailer  likes 
to  see  abuse  of  the  system — indeed,  the  excesses  (such 
as  have  been  seen  among  certain  toiletries)  have  been 
criticised  in  this  column.  But  we  must  hope  that  no  one 
tries  to  make  political  capital  by  taking  some  of  the 
findings  out  of  context  in  order  to  destroy  the  system: 
if  ever  retailers,  such  as  pharmacists,  with  a  wide  stock 
inventory  are  forced  to  calculate  a  selling  price  for 
every  item  from  the  net  buying  price,  without  a  "guide", 
it  could  only  lead  to  a  reduction  in  the  service  and 
choice  they  provide  for  the  public. 
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ASTMS  attacks  film 
trade  with  Grunwick 


The  ASTMS  general  practice  pharmacy 
section  has  pledged  its  full  support  for 
the  Grunwick  pickets  and  has  deplored 
the  actions  of  pharmacists  who  continue 
to  send  films  to  the  company  for  pro- 
cessing. 

A  recent  meeting  of  the  section's  steer- 
ing committee  accepted  a  proposal  to 
back  the  Grunwick  workers  in  their  fight 
for  recognition  of  the  Association  of 
Professional  Executive,  Clerical  and  Com- 
puter Staff — "the  basic  democratic  right, 
gained  by  workers-  in  hundreds  of  years 
of  struggle  against  the  Slate  to  organise 
a  union  and  to  be  represented  by  that 
union".  However,  a  letter  from  "Geraint 
Davies"  (see  p78)  says  ASTMS  deplores 
the  violent  behaviour  of  "hooligans" 
among  the  pickets  outside  the  factory. 

A  letter  asking  for  support  for  the  trade 
unionists  involved  in  the  Grunwick  dispute 
has  been  sent  to  some  pharmacies  over 
the  signature  of  the  branch  secretary  of 
the  executive  staffs  number  one  branch 
of  ASTMS.  The  letter  says  that  pharma- 
cists can  help  to  promote  the  strikers' 
cause  by  refusing  to  trade  with  Grunwick 
or  its  subsidiaries  until  the  dispute  has 
been  satisfactorily  settled.  APEX,  it  says, 
has  been  forced  to  call  upon  the  help  of 
other  trade  unionists  because,  for  over 
thirty  weeks,  they  have  attempted  to  fight 
for  their  basic  trade  union  rights  on  a 
more  limited  scale — and  the  management 
had  refused  to  have  anything  to  do  with 
their  reasonable  requests.  "We  are  now 
joining  in  giving  our  full  support  to  their 
efforts.  We  very  much  hope  that  you  will 
be  able  to  do  so  as  well." 

More  pharmacies  picketed 

Meanwhile,  continued  picketing  of 
pharmacies  has  caused  the  pharmacists 
involved  to  seek  police  help.  Three 
pickets  obstructed  the  doorway  of  a  North 
London  branch  of  UG's  Pharmacies  Ltd 
but  moved  on  when  the  police  were  called 
and  caused  no  further  problems.  The 
pickets  handed  out  leaflets  saying  "Do 
not  use  this  shop"  with  no  specific  men- 
tion of  film  processing  services. 

Mr  R.  Myers,  who  has  a  shop  on 
Paddington  Station,  said  that  on  Saturday 
morning  three  pickets,  one  of  whom  was 
a  public  health  inspector,  came  into  his 
shop  to  ask  winch  photographic  firm  he 
dealt  with.  He  told  them  he  was  busy  and 
would  talk  to  them  later.  He  alerted  the 
station  police  and  then  spoke  to  the 
pickets.  When  he  said  he  dealt  with 
Cooper  and  Pearson  he  was  asked  to  stop 
using  the  firm.  The  pickets  showed  him 
a  leaflet  they  were  proposing  to  hand 
out  and  when  Mr  Myers  objected  that  it 
went  beyond  film  services  and  was  too 
strongly  worded  they  agreed  to  re-word  it 
and  promised  to  call  back  a  few  days 
later.  Another  pharmacist,  in  Hampstead, 


said  that  "hundreds"  of  people  came  into 
his  shop  abusing  the  pickets  who  were 
outside  all  day  on  Saturday. 

The  Transport  and  General  Workers 
Union  claims  that  eight  of  the  22  delivery 
and  collection  drivers  have  joined  the 
union  and  gone  on  strike.  Mr  Pearson,  a 
Grunwick  director,  denying  the  accuracy 
of  the  numbers,  told  C&D  that  deliveries 
and  service  to  pharmacies  would  not  be 
affected. 

Mr  D.  Lewis,  secretary  and  registrar  of 
the  Pharmaceutical  Society  has  again 
written  to  Mr  Roy  Grantham,  general 
secretary  of  APEX.  He  says  that  the 
Society  has  no  desire  to  take  sides  in  the 
Grunwick  dispute  and  that  following  the 
legal  judgement  in  the  Dickson  case  of 
1968,  the  Society  has  no  power  to  enforce 
cr  persuade  pharmacists  to  sell  or  not  to 
sell  non-pharmaceutical  products.  It  is 
concerned  that  the  sick  have  medicines 
dispensed  as  easily  and  quickly  as  pos- 
sible. "I  am  sure  that  no  leader  or  mem- 
ber of  a  trade  union  would  wish  to  risk 
endangering  the  health  of  an  innocent 
member  of  the  public."  The  Council  of 
the  Society  were  so  disturbed  by  the  re- 
cent letter  to  pharmacies  (C&D,  last  week, 
p44)  that,  at  their  monthly  meeting,  they 
passed  the  following  resolution,  "the 
Council  deplores  the  attempt  to  infringe 
on  the  right  of  individuals  to  have  pre- 
scriptions dispensed  and  medicines  sup- 
plied, where  they  wish."  In  addition,  the 
Council  was  informed  by  Miss  Tomison 
who  spoke  to  one  of  the  signatories,  Mr 
Chris  Proctor,  that  pickets  outside  a  phar- 
macy have  been  offering  to  take  prescrip- 
tions to  neighbouring  pharmacies  to  be 
dispensed. 

"We  must  point  out  that  this  offer  is 
fraught  with  considerable  dangers.  It  is 
most  important  that  the  pharmacist  should 
be  allowed  to  fulfill  his  professional  re- 
sponsibility to  ensure  that  the  correct 
medicines  reach  the  patient  along  with 
appropriate   advice.    This   is  particularly 


important  for  the  elderly  who  may  be  for- 
getful and  are  most  at  risk.  Very  often, 
the  elderly  who  may  be  receiving  large 
quantities  of  medication  have  built  up 
a  special  relationship  with  their  local 
pharmacist  on  whom  they  rely  for  advice 
and  guidance. 

"It  is  therefore  of  the  greatest  impor- 
tance that  they  should  not  be  denied 
access  to  the  pharmacist  of  their  choice. 
The  elderly  and  mothers  with  young 
children  are  those  least  likely  to  have 
private  transport  and  so  would  find  great- 
est difficulty  taking  a  prescription  to 
another  pharmacy  if  they  were  dissuaded 
by  pickets  from  entering  their  most  con- 
venient one. 

"In  addition,  it  is  questionable  whether 
many  people  would  be  willing  to  rely  on 
a  total  stranger  taking  a  prescription,  per- 
haps for  highly  potent  medication,  to  be 
dispensed." 

Oxygen  supply  difficulties 

The  British  Oxygen  Company  are  experi- 
encing considerable  supply  difficulties  in 
meeting  orders  for  "F"  size  cylinders  of 
oxygen  gas,  despite  new  cylinders  being 
fed  into  the  system.  The  situation  is  parti- 
cularly acute  in  South  Wales  where  the 
BOC  Margram  branch  is  having  to  restrict 
orders  from  pharmacists  to  a  "full  for 
empty"  basis  on  "F"  size  cylinders  with 
the  balance  of  the  orders  met  from  the 
large  "G"  cylinders. 

BOC  are  doing  everything  possible  to 
resolve  this  situation ;  in  the  meantime  the 
Pharmaceutical  Services  Negotiating  Com- 
mittee urge  pharmacists  to  do  everything  j 
possible  to  get  empty  cylinders  back  to 
BOC  with  the  minimum  of  delay. 

Motion  among  top  six 

There  were  this  week  199  signatures  on 
the  Parliamentary  early-day  motion  call- 
ing for  improved  remuneration  for  phar- 
macists (C&D,  July  2,  p4).  So  far  this 
session  450  early-day  motions  have  been 
put  down  on  various  issues,  but  the  one 
relating  to  pharmacy  is  among  the  six 
having  the  most  signatures. 

In  addition  to  the  signatories,  22  MPs  J 
who  would  not  normally  sign  such  a  | 
motion  (such  as  members  of  the  Govern-  I 
ment)  have  indicated  to  the  Society  that  I 
they  have  raised  the  matter  with  the  I 
Secretary  of  State.  Among  the  latest  I 
names  on  the  motion  is  that  of  the  Liberal  I 
chief  whip. 


Mr  H.  J.  Crocker 
(right)  of  Vestric 
Ltd,  presents  Roy 
Webber,  MPS, 
(left)  of  Rossitors 
Ltd,  Tiverton, 
Devon,  with  the 
portable  television 
set  he  won  in  a 
trade  competition 
run  by  Sterling 
Health  Products 
and  Vestric 
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Top  Westons' 
director  for 
Guinness  group 


Brian  McEIroy,  MPS,  has  resigned  from 
his  position  as  managing  director  of 
Westons  Chemists  (UK)  Ltd  to  take  up  a 
senior  executive  appointment  in  the 
general  trading  division  of  the  Arthur 
Guinness  Group  (which  controls  the  R. 
Gordon  Drummond  chain  of  pharmacies). 

An  official  statement  says  that  in  his 
new  capacity,  Mr  McEIroy  will  continue 
his  close  links  with  multiple  retail  and 
wholesale  pharmacy.  He  told  C&D  this 
week  that  his  departure  from  Westons  is 
a  personal  decision.  After  three  years  as 
managing  director  he  feels  that  Westons 
have  reached  a  stage  of  operational  effec- 
tiveness as  a  multiple  and  he  has  seen 
many  changes  instituted — the  Group  was 
continuing  to  move  in  the  right  direction, 
but  Mr  McEIroy  indicated  that  he  had 
decided  to  seek  a  new  challenge. 

Concern  over  increase  in 
dressings  given  by  nurses 

The  Pharmaceutical  Services  Negotiating 
Committee  is  to  express  concern  to  the 
Department  of  Health  at  the  increasing 
number  of  Drug  Tariff  dressings  being 
supplied  to  domiciliary  patients  by  district 
nurses. 

The  committee  decided  at  its  June  meet- 
ing to  stress  in  the  strongest  possible 
terms  that  Drug  Tariff  dressings  should 
only  be  supplied  through  the  general 
pharmaceutical  service. 

The  activity  sampling  part  of  the  1977 
inquiry  into  the  cost  of  providing  the 
pharmaceutical  service  was  completed 
during  the  week  ending  June  18. 

Mr  G.  T.  M.  David  reported  that  help 
was  now  being  received  from  the  English 
processing  divisions  in  clearing  the  back- 
log of  prescription  pricing  in  the  Welsh 
Pricing  Bureau. 

The  committee  decided  to  join  with 
the  Welsh  Central  Pharmaceutical  Com- 
mittee in  the  representations  to  be  made 
to  the  Welsh  Office  about  responsibility 
for  pharmaceutical  supplies.  It  was  also 
noted  that  the  Welsh  committee  was  sup- 
porting the  Society  of  Family  Practitioner 
Committees  in  its  efforts  to  combat  the 
suggestion  made  in  evidence  to  the  Royal 
Commission  from  certain  bodies  that 
Family  Practitioner  Committees  should  be 
abolished.  It  was  agreed  that  similar 
representations  should  be  made  by  PSNC. 

After  receiving  a  report  of  a  recent 
meeting  of  pharmaceutical  contractors 
held  at  Weston-super-Mare  it  was  decided 
to  make  representations  to  the  Department 
that  any  Board  appointing  area  pharma- 
ceutical officers  should  include  at  least  one 
pharmacist  in  retail  practice. 


Mr  Tony  Dancer, 
MPS,  receiving  the 
Unichem  prize  at 
the  Northumberland 
and  Durham 
Chemists'  Golfing 
Association 
meeting.  The  rose 
bowl  is  being 
presented  by  Keith 
Carlisle,  manager 
of  Unichem's 
Newcastle  branch. 
Also  shown  is  Mike 
Mather,  captain  of 
the  Association 


Review  starts  of  hospital 
grades  above  principal 

The  review  of  pharmacist  posts  above 
principal  grade  by  a  joint  working  party 
of  Pharmaceutical  Whitley  Council  Com- 
mittee A  is  now  in  progress.  At  the  Guild 
of  Hospital  Pharmacists'  Council  meeting, 
earlier  this  month,  Miss  Donna  Haber, 
ASTMS  divisional  officer  with  responsibi- 
lity for  the  Guild,  said  a  circular  giving 
arrangements  for  data  collection  on  duties 
and  responsibilities  of  the  posts,  and  inter- 
views with  holders  of  posts  had  recently 
been  issued  to  Health  Authorities. 

That  stage  was  expected  to  be  completed 
within  two  or  three  months  and  the  next 
stage  would  be  evaluation  of  data  and 
negotiations  on  any  changes  in  grading 
and  salaries. 

Miss  Haber  also  reported  that  although 
the  Oxford  Region  Management  Review 
Committee  had  agreed  it  was  inappropriate 
for  the  Regional  Pharmaceutical  Commit- 
tee to  be  the  only  source  of  pharmaceuti- 
cal advice  to  the  region,  it  was  still  not 
convinced  there  was  a  full-time  manage- 
ment role  for  a  Regional  Pharmaceutical 
Officer.  Council  considered  the  RPC's 
alternative  suggestion  that  the  regional 
management  role  should  be  carried  out  by 
the  four  Area  Pharmaceutical  Officers  but 
reiterated  the  view  that  Oxford,  like  all 
other  RHAs,  should  have  its  own  full- 
time  RPhO. 

Concern  was  expressed  at  Liverpool 
AHA,  Central  &  Southern  District's  deci- 
sion that  out-patient  prescriptions  should 
only  be  dispensed  in  cases  of  extreme 
urgency  and  then  only  when  counter- 
signed by  a  consultant.  The  Department  is 
to  be  informed  that  it  would  cause  great 
inconvenience  to  many  patients,  particu- 
larly the  old  and  young.  Expenditure  under 
one  government  heading  would  be  replaced 
with  much  greater  expenditure  under 
another  and  would  place  an  increased 
workload  on  already  hard  pressed  general 
practitioners.  Hospital  pharmacists  in 
Liverpool  had  already  taken  the  matter  up 
with  the  local  divisional  officer  and  mem- 
bers were  asked  to  monitor  the  position  in 
other  parts  of  the  country.  The  current 
annual  membership  subscription  is  to 
remain  at  £18  for  1978. 

Herts  drugs  campaign? 

A  drugs  return  campaign  is  expected  to 
be  organised  in  Hertfordshire  to  coincide 
with  that  being  backed  by  the  four 
Thames  Regional  Health  Authorities  and 


the  Pharmaceutical  Society  in  October. 
On  Tuesday  evening,  a  meeting  of  Hert- 
fordshire Standing  Committee  on  Drug 
Abuse  was  addressed  by  Miss  Maureen 
Tomison,  the  Society's  head  of  publicity, 
who  gave  statistics  of  poisoning  cases 
from  medicines  and  household  chemicals 
both  locally  and  nationally.  She  also 
spoke  about  the  Society's  campaign  on 
self-service  of  analgesics. 


Contractor's  fine  increased 
on  intervention  of  Minister 

After  a  Family  Practitioner  Committee 
decided  to  withhold  £50  from  the  remu- 
neration of  a  company  found  to  have 
committed  a  dispensing  error,  the  Secre- 
tary for  Social  Services,  Mr  David  Ennals, 
intervened  and  increased  the  amount 
withheld  to  £100. 

The  case  (Pharmaceutical  Service  Case 
204)  arose  when,  last  July,  a  Pharmaceu- 
tical Society  inspector  took  a  prescription 
under  the  drug  testing  scheme  for  bendro- 
fluazide  tablets  2  5mg  and  on  analysis 
5mg  tablets  were  found  to  have  been  dis- 
pensed. The  company's  superintendent 
informed  Birmingham  FPC  that  the  phar- 
macist in  question  had  practised  for  27 
years  and  that  the  company  was  concerned 
to  maintain  the  highest  possible  standards. 

The  FPC,  deciding  that  the  company 
was  in  breach  of  its  terms  of  service,  also 
noted  that  the  pharmacist  had  appeared 
before  the  Pharmaceutical  Services  Com- 
mittee in  a  similar  case,  and  had  had  £50 
withheld  on  that  occasion.  They  therefore 
recommended  £50  to  be  withheld  for  the 
present  offence.  Mr  Ennals,  however,  con- 
sidered the  case  to  be  sufficiently  serious 
to  justify  withholding  £100. 


Morphine  sulphate  recall 

Evans  Medical  Ltd,  Speke,  Liverpool,  are 
recalling  batch  number  5D069  of  mor- 
phine sulphate  ampoules  after  a  London 
doctor  found  that  a  box  labelled  mor- 
phine sulphate  contained  chlorphenira- 
mine maleate  ampoules  instead. 

Over  7,000  boxes  are  involved ;  several 
have  already  been  returned  but  none  con- 
tained the  wrong  drug.  The  company  is 
carrying  out  an  investigation  with  the 
help  of  the  Home  Office.  Retail  pharma- 
cists are  asked  to  return  stocks  of  the 
batch  to  their  wholesalers  for  credit,  com- 
pleting the  necessary  records  in  the 
Controlled  Drugs  register. 
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Sanpro  margins  fall  report 
on  RRPs  inconclusive 


The  average  gross  percentage  margin  on 
a  sample  of  sanitary  towels  and  tampons 
fell  in  both  multiple  and  independent 
shops  between  May-June  1975  and  Feb- 
ruary this  year.  The  wholesale  price  index 
for  sanitary  protection  products  rose  by 
31  per  cent  but  retail  prices  increased  by 
only  19  per  cent. 

These  findings  are  contained  in  "Prices 
of  sanitaiy  towels  and  tampons — supple- 
mentary report"  (HM  Stationery  Office, 
£040)  published  last  week  by  the  Price 
Commission.  In  a  previous  report  on  this 
subject  in  September  1975  the  Commission 
proposed  that  recommended  retail  prices 
should  be  abandoned  for  sanpro.  The 
purpose  of  the  supplementary  report  was 
to  see  what  had  happened  since  then  to 
the  retail  prices  of  the  same  seven 
products  (two  tampons  and  five  towels). 

Although  the  average  retail  gross  mar- 
gin has  fallen  significantly,  many  more 
cases  than  in  1975  were  seen  in  which  the 
price  in  independent  shops  was  above  one 
or  other  of  the  varying  prices  indicated 
in  trade  guides.  However,  retail  margins 
used  in  constructing  the  "guide"  prices 
have  been  reduced  in  comparison  with 
those  used  for  RRPs  in  1975. 

The  Commission  considers  that  the 
study's  findings  are  consistent  with  in- 
creased competition.  While  some  suppliers 
think  the  abolition  of  most  RRPs  may 
have  played  some  part,  others  consider 
that  market  forces  were  more  important. 
Sharper  competition  had  started  before 
the  1975  investigation,  so  abolition  of 
RRPs  may  have  reinforced  a  trend. 

Recommended  retail  prices 

In  another  report,  on  "Recommended 
retail  prices"  (HM  Stationery  Office, 
£225),  the  Price  Commission  found  that 
manufacturers'  RRPs  acted  as  an  effective 
upper  price  limit.  Manufacturers  and  re- 
tailers repeatedly  said  that  their  removal 
could  lead  to  some  outlets  applying  a 
higher  mark-up  than  the  traditional  mar- 
gins embodied  in  that  price,  particularly 
if  the  "guide"  price  included  a  lower  re- 
tail margin  than  the  previous  recom- 
mended retail  price.  The  sanpro  findings 
seem  to  confirm  this  opinion,  the  sanpro 
report  says,  as  24  per  cent  of  independents 
had  prices  of  the  seven  products  above 
"guide"  prices,  whereas  in  1975  the  pro- 
portion having  prices  above  the  RRP 
was  only  2  per  cent. 

The  report  on  RRP  is  essentially 
statistical,  designed  to  provide  informa- 
tion rather  than  conclusions ;  it  does  not 
answer  the  question  whether  recom- 
mended prices  keep  retail  prices  up  or 
not.  The  Commission  feels  there  is  a 
prima  facie  case  for  believing  that  RRPs 
have  broadly  the  same  effect  as  resale 
price  maintenance  in  keeping  prices  up, 
otherwise  manufacturers  would  not  have 


gone  to  the  trouble  of  adopting  this  sys- 
tem following  abolition  of  RPM,  nor 
would  retailers  have  supported  them  in  so 
doing. 

The  study  covered  87  products  in  sec- 
tors including  photographic  goods  and 
toiletries  (which  were  Gillette  razor 
blades,  Coty  cleansing  cream,  Sunsilk 
shampoo,  Nice  'N  Easy,  Imperial  Leather 
soap,  Yardley  lipstick.  Max  Factor  mas- 
cara, Brut  after  shave,  Macleans  and 
Colgate  toothpastes). 

Three  types  of  price  distribution 

The  Commission  identified  three  dif- 
ferent types  of  price  distribution.  The 
first  was  where  the  prices  actually 
charged  were  close  to  the  RRPs  and  the 
RRP  had  inherited  the  role  of  RPM. 
This  pattern  was  prevalent  in  films  and 
cosmetics.  A  second  type  was  one  in 
which  prices  were  distributed  around  two 
points — the  RRP  and  about  20-30  per  cent 
below  it.  Here  the  two  distributions  ap- 
peared to  be  linked  to  the  kind  of  shops 
at  which  the  article  was  bought,  with 
most  of  the  lowest  prices  occurring  in 
discount  houses  and  department  stores 
and  the  higher  prices  in  independents  and 
multiples.  This  type  was  prevalent  in  the 
toothpaste  sector.  The  third  type  was 
where  prices  bore  little  resemblance  to 
RRP  and  the  spread  was  similar  to  that 
occurring  when  there  is  no  RRP.  The 
function  of  the  RRP  seemed  largely  to 
indicate  "reductions"  to  the  purchaser, 
but  the  abuse  of  RRP  in  double  pricing 
to  show  a  "spectacular  discount"  was 
never  prevalent  in  any  one  sector. 

Current  RRPs  were  charged  in  30  per 
cent  of  all  observations  for  all  products 
with  RRPs  and  2  3  per  cent  showed  prices 
above  that  recommended.  The  Commis- 
sion believes  that  the  results  may  over- 
state the  extent  of  price-cutting  as 
independent  outlets  were  under-represented. 


Graham  Ford  (left), 
eastern  regional 
manager,  presents 
the  Farley  Health 
Products  golfing 
trophy  to  Dr  Gordon 
Hargreaves, 
managing  director, 
Boehringer 
Ingelheim,  of 
Bracknell,  Berks. 
Also  pictured 
(centre)  is  the 
secretary  of  the 
London  Chemists' 
Golfing  Society,  Mr 
David  Savory,  a 
director  of 
Macarthy's, 
Romford 


In  general,  the  Commission  advises  that 
although  money  may  be  saved  by  shop- 
ping around  for  a  particular  item,  unless 
a  discount  store  or  hypermarket  is 
accessible,  no  one  type  of  outlet  will  give 
better  value  all  round  than  any  other. 
Excluding  discount  houses,  the  lowest 
mean  prices  for  photographic  goods  were 
found  in  department  stores  and  highest  in 
Co-operatives ;  the  lowest  for  toiletries 
were  found  in  department  stores  and 
highest  in  multiples.  With  photographic 
goods,  5  per  cent  of  cameras  and  58  per 
cent  of  films  were  being  sold  at  RRP.  In 
toiletries,  67  per  cent  of  cosmetics  and 
8  per  cent  of  toothpaste  were  offered  at 
RRP.  Less  than  a  tenth  of  cosmetics 
were  discounted  by  more  than  10  per 
cent,  whereas  17  per  cent  of  toothpastes 
carried  discounts  of  over  41  per  cent. 

Mr  Robert  Maclennan,  Parliamentary 
Under  Secretary  for  Prices  and  Consumer 
Protection,  said  in  the  House  of  Com- 
mons that  he  would  be  having  talks  with 
various  organisations  concerned  with  the 
subject,  including  manufacturers  of  small 
electrical  appliances  whose  response  to 
last  year's  call  to  abandon  recommending 
prices  has  been  "disappointing".  Other- 
wise, the  Commission's  report  would  be 
used  as  a  guide  to  situations  which  the 
new  Price  Commission  may  be  directed 
to  examine  under  the  powers  of  the  Price 
Commission  Bill,  which  would  permit  the 
Secretary  of  State  to  prohibit  the  use  of 
recommended  prices  in  particular  sectors, 
following  a  Commission  recommendation. 

Mr  Richard  Weir,  director  of  the  Retail 
Consortium,  is  pleased  that  the  report 
endorses  what  retailers  have  known  all 
along,  that  the  practice  of  recommended 
retail  prices  does  not  result  in  overall 
higher  prices  to  consumers. 


Intershop  and  Shopex 

Shopex  International,  to  be  held  June  11- 
15,  1978,  combines  Shopex  and  Intershop 
exhibitions.  It  is  to  be  organised  by  West- 
bourne  Exhibitions  Ltd,  Crown  House, 
Morden,  Surrey,  the  organiser  of  this 
year's  Shopex,  in  conjunction  with  Shop 
and  Display  Equipment  Association. 

Both  organisations  said  that  one  exhibi- 
tion would  be  of  benefit  to  the  industry 
and  would  allow  the  association's  services 
to  be  expanded.  The  1978  show  will  be  at 
the  National  Exhibition  Centre. 
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"Prices  are  very 
competitive  for 
the  nationwide 


Mr.  Anthony  Kenworthy,  Ashe  Laboratories  Ltd.  Full-time  acting  distribution  manager,  spare-time  angler. 


Relax.  Let  Roadline  Trade  Routes  take  the  distribution 
strain.  With  75  branches  countrywide  providing  local 
collection  and  delivery  services.  With  an  interconnecting 
trunking  network.  With  cost-effectiveness. 

Example:  Ashe  Laboratories  Ltd. 

The  company  makes  a  wide  range  of  pharmaceutical, 
veterinary  and  toilet  preparations.  Distributing  its 
products  to  wholesalers  and  retail  outlets  throughout  the 


country.  With  central  distribution  from  Littleborough  in 
Lancashire.  Using  Roadline  to  collect  and  deliver  90  per 
cent  of  its  traffic.  Consignments  vary  from  3-4  kg.  up  to 
5  tons.  Close  Roadline  liaison  means  regular  filling  of 
trailers  and  fast  changeovers.  Co-ordination  cuts  costs. 

Roadline  Trade  Routes.  Collecting  and  delivering 
pharmaceuticals  and  toiletries  throughout  the  U.K.  If 
that's  part  of  your  business,  ring  Roadline.  There's  a 
branch  in  your  area.  Or  contact  01-586  221 1 , 


We  collect  ...we  deliver 


0 roadline 
TRADE  ROUTES 

Roadline  UK  Limited  A  member  company  of  the  National  Freight  Corporation. 
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Advice  on  drug  policies 

BE*-". 

in  old  peoples  homes 


More  staff  without  nursing  qualification 
are  likely  to  become  responsible  for  the 
custody  and  administration  of  medicines 
in  old  people's  homes,  according  to  a 
Department  of  Health  booklet. 

The  nature  and  amount  of  medicines 
kept  on  the  premises,  their  administration 
and  their  disposal  when  no  longer  needed 
are  therefore  becoming  more  important. 
The  booklet,  "Residential  homes  for  the 
elderly — arrangements  for  health  care", 
says  these  changing  circumstances  lay  a 
special  responsibility  on  general  practi- 
tioners towards  prescribing  policy  for 
residents  in  old  people's  homes. 

It  is  estimated  that  by  the  end  of  the 
century  the  number  of  people  aged  75  and 
over  will  have  grown  by  25  per  cent  and 
those  aged  85  and  over  by  45  per  cent. 
Giving  general  guidance,  the  booklet 
points  out  that  the  staff  of  a  home  are  not 
expected  to  provide  the  professional  kind 
of  health  care  that  is  properly  the  function 
of  the  primary  health  care  services,  which 
can  contribute  to  improving  the  quality 
of  life  by  giving  advice  to  residents  and 
staff.  In  particular,  those  responsible  for 
management  of  the  homes  will  require 
help  on  formulating  a  policy  for  the  safety 
ol  medicines,  supervising  its  implementa- 
tion and  ensuring  that  the  GPs  responsible 
for  residents  are  aware  of  it.  The  specialist 
in  community  medicine  (social  services) 
would  normally  collaborate  in  this  respect 
with  the  area  pharmaceutical  officer. 

Responsibility  for  medicines 

A  section  on  custody,  administration 
and  disposal  of  medicines  applies  also  to 
homes  for  the  mentally  handicapped  and 
mentally  ill.  Residents  may  wish  to  have 
custody  of  their  own  medicines,  but  the 
prescriber  and  head  of  the  home  should 
consider  whether  a  resident  is  capable  of 
doing  so  and  whether  he  or  she  is  able  to 
keep  the  drugs  safely  away  from  other 
residents.  A  member  of  staff,  usually  the 
head  of  the  home,  should  be  designated 
by  the  local  authority  as  responsible  for 
registration  of  all  medicines,  for  their 
custody  in  lockable  medicine  cabinets,  and 
for  recording  each  administration  on  the 
residents'  care  records.  The  officer  should 
also  keep  a  medicines  book  to  record 
details  of  all  medicines  brought  in  to  the 
home  and  to  record  the  disposal  of  unused 
drugs.  The  dispensing  pharmacist  will  nor- 
mally label  each  container  with  the  name 
of  the  drug,  the  person  for  whom  it  is 
prescribed  and  instructions  for  use,  and 
the  label  must  never  be  changed.  Where 
labels  have  been  detached,  contents  should 
be  destroyed. 

While  it  may  be  convenient  for  homes 
to  keep  a  small  stock  of  common  reme- 
dies, "it  is  expected  that  doctors'  pre- 
scribing policies  will  increasingly  reflect 
recognition  of  the  dangers  of  homes  hold- 


ing bulk  quantities  of  a  variety  of  different 
and  potent  drugs".  The  booklet  adds  the 
local  authority  should  ensure  that  the 
head  of  the  home  and  the  designated 
officer  have  clear  instructions,  approved 
by  the  doctor  providing  the  home  with 
administrative  medical  advice,  about  the 
use  of  any  medicines  which  have  been 
prescribed  in  bulk  for  several  patients  or 
provided  for  general  use,  and  the  time 
they  may  be  kept  in  stock. 

Copies  of  the  booklet  are  being  circu- 
lated to  health  and  social  services  authori- 
ties and  heads  of  5,332  old  people's  homes. 

NPA  tour  of  Australia 
and  New  Zealand 

The  National  Pharmaceutical  Association 
is  organising  a  tour  of  Australia  and  New 
Zealand  next  year,  taking  in  two  inter- 
national pharmacy  conferences. 

The  21 -day  tour  leaves  London  on 
April  3,  1978,  visits  Fiji,  Auckland, 
Christchurch,  Sydney,  Canberra  and  Singa- 
pore, and  returns  to  London  on  April  23. 
NPA  members  are  invited  to  attend  the 
New  Zealand  Pharmacy  Conference  in 
Christchurch,  April  7-10,  and  the  Phar- 
macy Guild  of  Australia  International 
lubilee  Conference,  Canberra,  April  16-20. 
The  price  per  person  is  £945  (single  room 
supplement  £119),  plus  conference  registra- 
tion fees.  Details  from  Perrins  Marketing 
Services,  NPA  Tours,  Moreton-in-Marsh- 
Gloucestershire. 

Data  on  industry 

Financial  data  on  219  of  the  major  limi- 
ted companies  in  the  British  pharmaceu- 
tical industry  is  provided  in  a  new  survey 
compiled  by  lohn  Townsend  of  Hoare 
Govett    Ltd    and    published    by  Jordan 


Dataquest  Ltd.  It  covers  15  public  com- 
panies, 54  private,  64  subsidiaries  and  86 
companies  of  foreign  origin. 

A  full  tabulated  analysis  of  50  of  these 
companies  is  provided  and  a  shorter 
analysis  of  the  others,  giving  details  of 
sales,  exports,  profits  and  a  brief  break- 
down of  assets.  The  remainder  of  the 
publication  is  divided  into  the  following 
four  sections:  the  global  structure  of  the 
industry,  the  UK  pharmaceutical  indus- 
try, outlook  for  the  UK,  and  financial 
analysis.  It  contains  a  wealth  of  statistics 
on  output,  national  markets,  price  indices, 
research  and  development  expenditure. 

Copies  of  "British  pharmaceuticals 
industry"  may  be  obtained  from  Jordan 
Dataquest  Ltd,  47  Brunswick  Place, 
London  Nl  6EE,  price  £60. 

Consortium  wants  more 
retailers  on  tribunals 

The  Retail  Consortium  is  calling  for  more 
retailer  representation  on  industrial  tribu- 
nals. The  director,  Mr  Richard  Weir,  has 
written  to  the  Department  of  Employment 
asking  for  a  redress  in  the  balance  of 
employers  on  tribunals  following  the  dis- 
covery that  Scottish  retail  employers  repre- 
sentation was  3-846  per  cent — a  similar 
percentage  to  that  in  England  and  Wales. 
The  Consortium  pointed  out  that,  from 
Department  figures,  retail  employers  com- 
prise 8  5  per  cent  of  all  employers  in 
Britain.  The  tribunals  are  to  be  reconsti- 
tuted in  October  and  Mr  Weir  hopes  that 
the  balance  will  be  changed  at  that  time 
"particularly  as  we  are  being  asked  to 
sponsor  independent  members  chosen  by 
the  Department". 

How  repeat  prescribing 
cuts  doctors'  work  load 

The  repeat  prescriptions  signed  daily  in  a 
four-man  practice  would  provide  a  suffi- 
cient consulting  load  for  a  fifth  partner 
were  all  patients  to  be  seen  by  a  doctor 
before  receiving  repeat  medication,  accor- 
ding to  a  paper  in  the  June  issue  of 
Prescribers'  Journal. 

Dr  J.  G.  R.  Howie,  general  practice 
department,  Aberdeen  University,  says 
that  in  1975  for  185  million  drugs  and 
appliances  prescribed  at  consultations, 
150   million   were   issued   without  direct 


Mr  George 
Middleton  (left), 
managing  director, 
Wilkinson  Products 
(UK) ,  receiving  the 
Queen's  Award  for 
export  achievement 
from  the  Lord 
Lieutenant  of 
Greater  London, 
Lord  Elworthy,  on 
behalf  of  the  140 
employees  of  the 
engineering  division 
of  Wilkinson  Sword 
Ltd,  who  attended 
the  presentation. 
The  division 
increased  exports 
eightfold  in  the 
past  two  years 
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contact  between  doctor  and  patient.  Two- 
thirds  of  prescriptions  for  adults  during 
a  two-week  period  were  for  repeat  medi- 
cation; half  of  all  "repeats"  were  issued 
by  the  receptionist ;  95  per  cent  of 
requests  were  acceded  to  without  further 
discussion ;  25  per  cent  of  patients 
receiving  "repeats"  had  40  or  more ;  55 
per  cent  over  the  age  of  75  were  on 
"repeats" ;  70  per  cent  of  patients  had 
been  seen  by  a  doctor  during  the  previous 
three  months  and  only  6  per  cent  had  not 
been  seen  during  the  previous  year; 
average  "repeats"  were  about  50  per  100 
patients. 

Psychotropic  preparations  were  esti- 
mated to  form  30  per  cent  repeats  with- 
out doctor  contact,  13  per  cent  each  for 
other  CNS  and  cardiovascular  drugs.  In 
a  new-town  study,  oral  contraceptives 
formed  15  per  cent  of  "repeats" — the 
second  most  common  category.  Dr  Howie 
emphasises  the  need  for  efficient  record 
keeping  for  all  prescribing — at  home  and 
in  the  surgery. 

He  suggests  that  when  prescribing  oral 
contraceptives  blood  pressure  checks  be 
made  at  the  end  of  the  first  and  third 
months  and  then  an  annual  check  with 
urine  analysis,  with  intervening  prescrip- 
tions without  consultation.  Psychotropic 
medication  should  be  for  a  definite  time 
period  but  antidepressants  should  only  be 
prescribed  after  consultation.  Patients 
with  psoriasis  and  eczema  usually  became 
good  judges  of  their  own  requirements  for 
topical  preparations  and  could  be  reason- 
ably left  without  consultation,  as  could 
patients  with  certain  eye  conditions,  for 
example,  chronic  glaucoma. 

Patients  on  long  term  therapy — stable 
hypertension,  diabetes — could  be  treated 
without  consultation  provided  periodic 
confirmation  of  control  is  ensured.  How- 
ever, defaulters  may  be  a  serious  problem. 

More  medicines  regulations 

A  series  of  Orders  and  Regulations  relat- 
ing to  medicines  have  been  published. 

//;  operation  from  July  14 — The  Medi- 
cines (Manufacturer's  Undertakings  for 
Imported  Products)  Regulations  1977  (SI 
1977  No  1038,  £015);  The  Medicines 
(Standard  Provisions  for  Licences  and 
Certificates)  Amendment  (No  2)  Regula- 
tions 1977  (SI  1977  No.  1039,  £015). 

//)  operation  from  July  15 — The  Medi- 
cines (Medicines  Act  1968  Amendment) 
Regulations  1977,  which  relates  to  EEC 
licensirtg  requirements  for  proprietary 
medicines  (SI  1977  No  1050,  £015);  The 
Medicines  (Applications  for  Product 
Licences  and  Clinical  Trial  and  Animal 
Test  Certificates)  Amendment  Regulations 
1977  (SI  1977  No  1051,  £015);  The  Medi- 
cines (Applications  for  Manufacturer's 
and  Wholesale  Dealer's  Licences)  Amend- 
ment Regulations  1977  (SI  1977  No  1052. 
£015);  The  Medicines  (Standard  Pro- 
visions for  Licences  and  Certificates) 
Amendment  (No  3)  Regulations  1977  (SI 
1977  No  1053,  £025);  The  Medicines 
(Exemption  from  Licences)  (Wholesale 
Dealing)  Order  1977  (SI  1977  No  1054, 
£015);  The  Medicines  (Leaflets)  Regula- 
tions 1977  (SI  1977  No  1055,  £0  25);  The 
Medicines  (Fees)  Amendment  Regulations 
1977  (SI  1977  No  1056,  £0  25).  All  are 
available  from  HM  Stationery  Office. 


Topical  reflections 

BY  XRAYSER 


Negotiations 

I  am  impressed  by  the  report  presented  by  Mr  R.  G.  Worby  to  a  meeting  of 
the  Pharmaceutical  Services  Negotiating  Committee,  of  which  he  is  chairman. 
It  is  a  sober  appraisal  of  a  situation  which  calls  for  statesmanlike  handling, 
and  it  analyses  the  unstable  situation  and  the  causes  of  that  instability.  I  was 
particularly  interested  in  his  reference  to  it  being  his  committee's  intention 
to  introduce  (or  have  introduced)  a  Basic  Practice  Allowance.  I  have  vivid 
recollections  of  just  such  a  proposal  thirty  years  ago  which  was  condemned 
out  of  hand  by  the  committee  which  heard  the  resolution,  on  the  grounds 
that  it  would  mean  selling  the  pharmacist's  independence  and  putting  his 
head  on  the  block.  But  times  have  changed,  and  government  assistance  is 
seen  on  every  hand.  Mr  Worby  wisely  counselled  contractors  to  continue 
for  the  time  being  "to  refrain  from  fragmentary  and  unilateral  action  against 
the  DHSS."  He  acknowledged  that  if  the  time  came  when  all  reasonable 
approaches  had  been  rejected,  then  the  profession  should  and  without 
doubt  would  react  appropriately  and  in  unison.  It  is  encouraging  that  Mr 
Worby  is  able  to  report  that  the  initial  response  of  the  Secretary  of  State  has 
been  both  realistic  and  sympathetic.  From  our  point  of  view,  the  matter 
appears  to  be  in  good  hands  and  the  committee  of  one  mind. 

President 

Mr  J.  P.  Bannerman,  member  of  Council  and  immediate  past-president  of 
the  Pharmaceutical  Society,  trod  a  tortuous  path  when  he  addressed  the 
annual  meeting  of  the  Scottish  Department  in  Edinburgh  on  June  22.  He 
spoke  of  the  role  and  the  powers  of  the  president  "with  some  apprehension", 
because  it  could  be  said  that  that  was  a  subject  for  debate  within  the  Council. 
With  that  he  disagreed,  he  said.  He  believed  that  the  president's  role  should 
become  wider  and  wider  and  that  we  should  not  stick  to  matters  purely 
pharmaceutical;  that  was  what  we  had  done  in  the  past.  He  then  proceeded 
to  attack  the  views  of  Mr  J.  P.  Kerr,  another  past  president,  who  had 
expressed  disapproval  of  the  Council  being  made  the  platform  for  a  political 
speech  by  a  political  guest. 

In  making  comment,  I  am  not  for  the  moment  concerned  with  the 
opinions  expressed  by  either  Mr  Bannerman  or  Mr  Kerr.  I  have  considerable 
misgiving  over  a  situation  in  which  the  views  of  the  Pharmaceutical  Society 
are  the  views  of  the  person  currently  holding  the  office  of  president.  That 
way  lies  chaos.  I  note  that  in  recent  weeks,  the  spokesman  for  the 
Pharmaceutical  Society  has  been  its  secretary  and  registrar,  Mr  Desmond  F. 
Lewis.  That  seems  to  argue  a  consistency  unlikely  to  be  found  in  "party 
leaders  in  each  street  maintaining,  with  not  little  heat,  their  various 
opinions." 

Agnes  Lothian  Short 

It  was  with  great  pleasure  that  I  read  in  your  columns  of  the  honour 
bestowed  up  Mrs  Agnes  Lothian  Short.  She  has  been  awarded  the 
Schelenz-Plakette  for  outstanding  contributions  to  the  history  of  pharmacy, 
becoming  both  the  first  woman  and  the  first  British  pharmaceutical  historian 
to  receive  the  award.  Readers  of  the  many  contributions  she  has  made  to 
the  Chemist  and  Druggist,  and  in  particular  the  scholarly  and  artistic  articles 
which  appeared  over  the  years  in  the  Annual  Special  Issues,  will  wish  to  be 
associated  with  all  the  tributes  to  her  name.  One  has  only  to  visit  the 
museum  and  library  in  the  Society's  House  at  Lambeth  to  appreciate  the 
fine  work  she  did,  and  the  manner  in  which  she  handed  on  the  kindled  torch 
to  a  band  of  inspired  successors.  The  research  she  undertook  and  the  work 
she  published  are  for  all  time.  By  comparison  the  political  life  is  ephemeral. 
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ASTMS  and  Grunwick 

Sooner  or  later  ASTMS  was  bound  to 
become  involved  in  the  ugly  Grunwick 
affair,  even  if  by  implication.  Now  you 
have  mentioned  the  matter  in  last  week's 
editorial,  may  I  answer  your  queries? 

Firstly,  those  pharmacists  who  ire  being 
picketed  are  not  members  of  ASTMS  to 
the  best  of  my  knowledge,  nor  have  they 
requested  our  help.  We  do  not  therefore 
feel  obliged  to  interfere.  Secondly,  the 
management  of  Grunwicks,  we  believe, 
have  behaved  in  a  thoroughly  despicable 
manner ;  the  entire  steering  committee  of 
ASTMS  GPP  section  condemned  them  at 
our  last  meeting.  Anybody  may  freely  form 
a  union  if  they  so  wish,  without  intimi- 
dation, conversely  they  need  not  join,  un- 
less a  closed  shop  exists. 

Thirdly  we  condemn  the  despicable  be- 
haviour of  a  large  element  of  hooligans 
amongst  the  pickets  outside  the  factory.  I 
believe  them  to  be  there  purely  for  the 
violence,  and  not  the  principles  involved. 
The  publicity  given  to  this  ugly  affair 
appears  to  have  attracted  a  very  large 
number  of  thugs,  who  feel  they  could 
legitimately  use  the  occasion  for  violence 
against  the  police. 

Lastly,  we  feel  that  two  wrongs  do  not 
make  a  right,  and  do  not  wish  to  be  in- 
volved with  either  side  in  the  deplorable 
scenes  outside  the  factory,  or  indeed  with 
the  management  of  Grunwicks. 

My  personal  sympathies  are  with  the 
police,  who  no  doubt  would  rather  not  be 
involved,  but  have  no  alternative.  They 
prevent  the  country  being  taken  over  by 
such  anarchists,  when  logic  fails  to  con- 
vince, and  have  to  suffer  insults  and  abuse, 
both  personal  and  physical  while  they  try 
to  uphold  law  and  order. 

There  is  no  excuse  for  people  to  behave 
like  wild  animals  to  obtain  their  objectives, 
however  good  their  objectives  are  1 

'Geraint  Davies' 
ASTMS  General  Practice 
Pharmacy  Section 
London  NW1 

At  the  recent  steering  committee  meeting 
of  ASTMS  GPP  section,  the  following 
proposal  was  accepted. 

"ASTMS  GPP  fully  supports  the  Grun- 
wick workers  in  their  struggle  lor  recog- 
nition of  the  union  APEX.  Furthermore 
the  section  deplores  the  actions  of  chemists 
who  continue  to  send  films  for  processing 
to  the  Grunwick  firm,  the  management  of 
which  is  denying  to  its  workers  the  basic 
democratic  right,  gained  by  workers  in 
hundreds  of  years  of  struggle  against  the 
State,  to  organise  a  union  and  to  be 
represented  by  that  union.  We  demand : 
Full  support  to  the  Grunwick  pickets ;  de- 
fend basic  democratic  rights ;  pharmacies 
to  send  no  films  to  Grunwick." 

The  issues  at  Grunwick  are  more  than  a 
union    versus    management    affair.  The 


deepening  economic  and  political  crisis  of 
the  employing  class  is  reflected  in  the  pro- 
vocative and  intimidating  actions  of  the 
police  "snatch  squads"  and  the  special 
patrol  group.  This  crisis  has  stimulated 
conscious  preparations  by  the  ruling  class 
for  attacks  on  the  basic  democratic  rights 
of  workers  to  join  unions  and  picket 
peacefully.  It  is  part  of  the  inexorable 
drive  of  capitalism  to  place  the  burden  of 
the  crisis  on  the  backs  of  wage  earners 
and  drive  down  living  standards. 

There  is  no  difference  in  essence  be- 
tween the  attacks  on  workers  at  Grunwick 
and  the  curbs  in  public  spending,  the 
effect  of  which  in  the  NHS  are  now  being 
felt  by  pharmacists.  Next  on  the  agenda 
is  mass  unemployment  and  employee  phar- 
macists will  not  be  exempt.  Only  the  inde- 
pendent action  of  the  working  class  can 
resolve  these  problems. 

Employee  pharmacists — join  ASTMS. 
Support  the  Grunwick  picket.  Defend 
basic  democratic  rights.  No  films  to  Grun- 
wick. Nationalise  the  drug  companies.  No 
planned  distribution  by  private  ownership. 
Convene  an  employee  delegate  conference. 

M.  Leaman 
ASTMS  GPP  section 

Labelling  of  medicines 

I  read  with  great  interest,  Miss  Margaret 
Sleane's  paper  (C&D,  January  22,  pp85-87) 
"Legibility  of  labels  on  dispensed  medi- 
cines". In  the  last  decade,  with  the  in- 
crease in  the  number  of  health  centres, 
communication  between  patient  and 
physician  has  deteriorated  and,  of  neces- 
sity, the  general  practice  pharmacist  has 
hid  to  bridge  this  gap.  Miss  Steane  in  her 
final  conclusion,  "labelling  was  generally 
reasonable",  has  shown  how  successful 
this  bridge  is.  However,  she  has  not  noted 
the  information  given  on  her  sample  labels 
is  the  pharmacist's  interpretation  of  the 
prescriber's  "Sig". 

For  the  six  months  January  to  June 
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1977,  a  free-fall  sample  (excluding  dress- 
ings and  hospital  scripts)  of  500  prescrip- 
tions from  each  month  was  analysed  and 


the  means  per  100  tabulated. 

No  specified  dosage  times  13 

Before,  with,  or  after  food  7 

With  or  without  water  2 

Strength  omitted  6 

No  directions  7 

M.D.U.  6 

Age  omitted,  under  sixteen  8 

Repeats  written  by  unqualified  staff  9 

Prescribed  as  original  pack  (three  or  four 

sizes  available)  2 


The  mean  total  of  prescribers  examined 
per  month  was  94.  The  mean  errors  per 
doctors'  age  group  were :  28-35,  40 ;  35-50, 
22;  50-65,  38. 

Research  into  patients'  records  reveals 
that  in  many  cases  inadequate  notes  are 
being  made,  even  with  staff  specifically 
delegated  to  this  task  (my  own  records 
only  date  from  1964).  The  errors  listed  in 
the  table  above  (post  BNF  1976)  total  60. 
In  previous  similar  surveys  the  mean  for 
1968  was  26;  for  1972,  43. 

I  conclude  that :  the  Pharmaceutical 
Society  and  medical  profession  must 
design  a  standard  label  to  be  used  on  all 
dispensed  medicines,  wherever  the  source. 

□  A  cautionary  sticker  warning  of  danger 
to  children  should  be  affixed  to  every  dis- 
pensed medicine  and  OTC  remedy  (pilot 
schemes  are  being  carried  out  in  Scotland). 

□  Substitution  in  an  emergency  should  be 
allowed  by  the  prescriber  without  con- 
sultation, but  he  should  be  notified  when 
available.  (Does  not  the  Ministry  in  all 
its  wisdom  believe  the  bio-availability  of 
brand  "X"  equals  that  of  brand  "Y".) 

□  Maximum  quantities  should  be  fixed 
for  short  and  long  term  illnesses. 

□  Where  there  is  no  pharmacy  within  a 
health  centre,  a  resident  pharmacist  should 
be  appointed  to  "vet"  each  script  written 
and  with  authority  to  correct  or  amend  if 
necessary.  William  George 

Blairhill,  Coatbridge 


Death  of  Harold 
Treves  Brown 

Brown:  On  July  6,  Mr  Harold  Treves 
Brown,  FPS,  Radlett,  Herts.  Qualifying  in 
1926,  Mr  Treves  Brown  was  one  of  the 
joint  honorary  general  secretaries  of  the 
British  Pharmaceutical  Conference  from 
1944  to  1953,  then  Conference  treasurer 
for  five  years  and  chairman  in  1959.  From 
1928-38  he  was  a  member  of  the  Pharma- 
ceutical Society's  staff,  involved  in  pre- 
paration of  the  British  Pharmaceutical 
Codex  and  Martindale's  Extra  Pharma- 
copoeia. He  has  served  on  the  Codex  Re- 
vision Committee  and  on  its  action  and 
uses  subcommittee,  and  was  an  auditor  of 
the  Society.  Mr  Brown  transferred  to 
Glaxo  Laboratories  Ltd  in  1938,  in  1949 
became  secretary  and  a  director  of  British 
Drug  Houses  Ltd  (where  he  was  employed 
until  he  retired). 

Sir  Harry  Jephcott,  Bart,  writes: 
"Harold  Treves  Brown  joined  the  Glaxo 
staff  at  Greenford  in  1938  as  technical 
librarian  with  particular  responsibility  for 
patents  and  trade  marks,  a  duty  for  which 
his  pharmaceutical  and  legal  qualifications 
admirably  suited  him.  We  soon  formed  the 


habit  of  discussing  problems,  and  'TB' 
duly  became  also  my  personal  assistant 
while  I  was  managing  director. 

When,  shortly  after  the  outbreak  of  war, 
the  Ministry  of  Food  prevailed  upon  me 
to  join  its  staff  at  Colwyn  Bay,  I  promptly 
gained  permission  for  TB  to  be  with  me 
there.  We  became  sufficiently  useful  to 
develop  as  the  Ministry's  Manufactured 
Foods  Division  which,  when  shortages  led 
to  an  upsurge  of  substitutes,  was  made  the 
licensing  authority  for  controlling  their 
sale.  TB  and  I  were  flooded  with  licence 
applications,  and  with  complaints  from  the 
public.  Working  long  hours  together,  we 
had  the  satisfaction  of  seeing  the  'substi- 
tutes racket'  broken,  having  between  us 
devised  a  form  of  application  with  ques- 
tions so  searching  that  few  were  prepared 
to  answer  them.  TB  remained  at  the  Minis- 
try beyond  my  own  release,  taking  a  valu- 
able part  in  framing  the  eventual  'food 
substitutes'  regulations.  On  his  return  to 
Greenford  he  headed  a  select  team  pro- 
viding technical  services  to  the  Glaxo 
board  before  moving  on  to  the  British 
Drug  Houses  Ltd.  My  misfortune  in  retire- 
ment has  been  to  lose  contact  with  TB 
but  I  treasure  the  memory  of  a  long  and 
happy  association  with  an  able  colleague 
and  loyal  friend." 
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Diagnosis  and  therapy  for  the  retail  pharmacist — 6 


Biliary  disorders 

by  Professor  Peter  A.  Parish,  MD,  FRCGP,  professor  of  clinical  pharmacy,  School  of 
Pharmacy,  UWIST,  Cardiff 


Gall  stones 

Concretions  in  the  gallbladder  (cholelith- 
iasis) or  common  duct  (choledocholithiasis), 
found  in  20  per  cent  of  routine  autopsies, 
more  commonly  in  the  elderly,  the  obese 
and  in  women.  Stones  are  mainly  of  three 
types  :  mixed  stones  containing  cholesterol, 
bilirubin,  and  calcium ;  pigment  stones 
(calcium  bilirubinate) ;  and  crystalline 
cholesterol  stones. 

Stone  formation  has  been  related  to  dis- 
orders of  bile  salt  excretion,  disorders  of 
biliary  cholesterol  metabolism,  increased 
bilirubin  excretion  (as  in  haemolytic 
anaemia),  stasis,  infection  and  changes  in 
the  bile  mucus. 

Symptoms  and  signs  Little  is  known  about 
the  natural  history  of  gall  stones.  They 
do  not  appear  to  produce  symptoms  un- 
less a  complication  develops  (eg  infection), 
although  it  is  widely  believed  that  they 
produce  a  bloated  feeling  in  the  abdomen, 
belching  and  intolerance  to  fried  foods. 
Complications  Include  inflammation  of  the 
gall  bladder  with  varying  involvement  of 
the  bile  passages  (acute  or  chronic  chole- 
cystitis) ;  inflammation  of  the  larger  bile 
ducts  due  to  infection  (cholangitis);  gall- 
stone ileus  (large  gall  stones  make  their 
way  through  into  the  small  bowel  to  cause 
an  obstruction) ;  pancreatitis ;  and  cancer 
of  the  gallbladder. 

Treatment  Opinion  is  divided  as  to  whether 
surgical  removal  is  indicated  in  patients 
without  symptoms.  Most  surgical  interven- 
tion is  in  patients  who  have  developed 
complications. 

Ascending  cholangitis 

Caused  by  infection  and  partial  obstruction 
of  the  bile  duct  due  to  a  stone,  narrowing 
or  a  tumour.  The  organisms  most  often 
found  are  E.  coli  and  Steptococci  faecalis. 
Symptoms  and  signs  Jaundice,  abdominal 
pain,  intermittent  spiking  fever  and  chills. 
Treatment  Rest,  parenteral  fluids,  anal- 
gesics and  broad  spectrum  antibiotics  fol- 
lowed by  surgery  to  produce  a  free  flow 
of  bile. 

Acute  cholecystitis 

Usually  caused  by  a  stone  impacting  in 
the  neck  of  the  gallbladder  or  in  the 
cystic  duct.  Once  the  outlet  from  the  gall- 
bladder is  obstructed  its  wall  becomes 
swollen  and  inflamed  due  to  the  irritant 
action  of  the  accumulated  bile  salts  and 
the  development  of  infection. 
Symptoms  and  signs  Pain  in  epigastrium 
and  right  upper  quadrant  of  the  abdomen 
radiating  into  right  shoulder  and  beneath 
the  right  shoulder  blade  area.  The  pain  is 
severe  and  lasts  for  several  hours.  The 
patient  may  have  a  fever,  chills,  nausea, 
abdominal  distension,  jaundice  and  pain  on 
palpation  in  the  right  upper  abdominal 
quadrant. 


Diagnosis  The  symptoms  and  signs  have 
to  be  differentiated  from  myocardial  in- 
farction, pneumonia,  perforated  duodenal 
ulcer,  acute  pancreatitis,  appendicitis,  acute 
viral  hepatitis,  herpes  zoster.  An  effective 
diagnosis  can  be  made  by  cholecystography 
which  will  show  gall  stones  or  a  "non 
functioning"  gallbladder. 
Treatment  Rest,  parenteral  fluids,  and  re- 
lief of  pain  using  analgesics  and  anti- 
spasmodics. For  severe  pain  50-100mg  of 


pethidine  is  usually  given  intramuscularly. 
A  broad  spectrum  antibiotic  (eg  tetra- 
cycline 250mg  every  6  hours)  is  used  to 
treat  or  prevent  infective  complications. 
There  is  controversy  over  whether  surgery 
should  be  carried  out  during  the  acute 
attack  or  left  for  about  6  to  8  weeks 
afterwards.  Such  decision  must  be  based 
upon  the  age  and  physical  condition  of 
the  patient,  the  severity  of  the  attack  and 
the  presence  of  any  other  medical 
complications. 

Chronic  cholecystitis 

Follows  repeated  attacks  of  acute  chole- 
cystitis. The  gallbladder  is  shrunken  and 
scarred,  and  sticks  to  nearby  viscera.  Gall 
stones  may  be  present. 
Symptoms  and  signs  Flatulent  dyspepsia  is 
characteristic  and  there  may  be  episodes 
of  acute  cholecystitis. 

Treatment  Antispasmodics  and  a  low  fat 
diet.  Surgical  removal  of  the  gallbladder 
if  stones  are  present. 


Scheme  for  notification  of  toxic  properties 


The  toxic  properties  of  substances  to  be 
used  at  work  would  be  legally  notifiable 
under  a  scheme  proposed  by  the  Health 
and  Safety  Commission  and  outlined  in  a 
discussion  document.  It  is  designed  to 
cover  all  new  substances  for  use  at  work 
where  at  least  one  tonne  annually  is 
supplied. 

The  results  of  a  series  of  tests  on  the 
substances  would  have  to  be  notified  by 
manufacturers  and  suppliers  to  the  Health 
and  Safety  Executive  30  days  before  it  is 
planned  to  introduce  them,  giving  the 
Executive  opportunity  to  scrutinise  the 
results  and  decide  if  any  further  action  is 
needed,  including  further  tests,  before  the 
substances  can  be  used  at  work.  The 
scheme,  however,  is  not  for  the  approval 
of  the  use  of  substances  nor  can  it  be 
considered  to  clear  substances  as  "safe". 
It  would  not  attempt  to  control  the  use 
of  a  substance  since  this  will  be  achieved 
through  the  general  provisions  of  the 
Health  and  Safety  at  Work  Act.  The 
Executive  would  publish  a  list  of  all 
notified  substances. 

Miss  Audrey  Pittom,  head  of  the  Execu- 
tive's hazardous  substances  division,  com- 
menting on  the  scheme,  said  that  in  the 
past  a  number  of  substances  had  been 
introduced  and  had  subsequently  proved 
to  have  tragic  and  sometimes  fatal  effects, 
perhaps  long  after  they  were  first  used. 
"In  introducing  this  scheme  we  are  con- 
cerned with  the  health  of  those  at  work, 
not  only  today  but  also  in  the  future. 
That  concern  is  not  confined  to  this 
country.  As  the  document  indicates,  the 
concept  of  notification  has  attracted  inter- 
national attention  and  a  number  of 
schemes  already  exist  in  other  countries". 

The  scheme  will  not  attempt  to  cover 
the  very  large  number  of  substances,  esti- 
mated at  100,000,  already  in  use  today. 
New  substances  used  in  very  small 
quantities  would  also  be  excluded,  al- 
though provision  would  be  made  for  the 
Health  and  Safety  Executive  to  require 
testing  and  notification  where  it  felt  that 
the  substance,  although  produced  in  small 
quantities,  presented  a  serious  hazard. 

All  substances  provided  for  use  at  work 


are  covered  by  Section  6  of  the  Health 
and  Safety  at  Work  Act  which  requires 
that  manufacturers  and  importers  must 
ensure,  so  far  as  is  reasonably  practicable, 
that  the  substance  is  safe  and  without  risk 
to  health  when  properly  used.  The 
scheme  complements  this  requirement. 

The  problem  of  screening  all  new  sub- 
stances is  a  vast  one,  says  the  document, 
pointing  out  that  the  UK  Chemical  In- 
formation Service  has  estimated  that  in 
the  past  ten  years  4  million  new  chemicals 
have  been  identified.  However,  relatively 
few  of  these  are  used  in  any  significant 
amount.  Notification  would  apply  to  the 
technically  pure  substances  rather  than  a 
mixture  of  substances.  Intermediate  com- 
pounds which  occur  during  a  chemical 
process  would  only  be  included  when 
people  are  likely  to  be  exposed  to  them 
during  the  process. 

In  operation  the  Executive,  which  in- 
cludes a  medical  arm,  the  Employment 
Medical  Advisory  Service,  would  set  up  a 
technical  secretariat  to  receive  notifica- 
tions and  to  scrutinise  the  information 
provided.  Where  further  advice  was  re- 
quired the  secretariat  would  have  recourse 
to  the  recently  established  Advisory  Com- 
mittee on  Toxic  Substances,  the  Depart- 
ment of  Health  and  Social  Security  and 
its  relevant  committees  and  other  govern- 
ment departments  and  relevant  bodies. 

The  discussion  document  is  being  sent 
to  interested  parties  and  its  proposals, 
modified  as  a  result  of  this  consultation, 
will  form  the  basis  of  draft  legislation. 
Comments  should  be  received  by  the 
Executive  not  later  than  October  31. 

In  a  preliminary  statement,  the  Chemical 
Industries  Association  welcomed  the 
document  and  the  consultation  procedure. 
The  Association  supported  the  prin- 
ciple of  notification  provided  it  did  not 
delay  the  introduction  of  new  products 
and  was  not  allowed  to  damage  the  UK 
chemical  industry's  competitive  position  in 
international  markets. 

"Proposed  scheme  for  the  notification  of 
the  toxic  properties  of  substances" .  Health 
and  Safety  Executive,  Baynards  House,  1 
Chepstow  Place,  London  W2  4TF. 
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So  far  you've  only  heard  the  half  of  it 

Here's  the  other  half. 


r 


DEEF^ 

ACTIO* 

CONDITIONER 


16  July  1977 


Chemist 


We've  dramatically  improved  Sunsilk  shampoo,  brand  leader 
in  its  market, to  make  it  even  more  popular  and  successful  than 
ever  before. 


We've  produced  a  completely  new  and  improved  product- 
Sunsilk'Deep  Action  Conditioner"in  a  non-breakable  stand-up 
tube  with  a  new  deep-penetrating  formula. 

We've  introduced  new,exciting,wild  ingredients  to  the  improved 
SunsilkShampooformula,and  new,  highly  preferred  perfumes 
to  both  products. 


We're  spending  a  record  £1/2  million  on  Sunsilk  advertising 
this  year. 


Sunsilk  has  never  looked  so  good, for  you 
and  for  us. 


The  whole  success  story. 


Elida  Gibbs      The  brands  that  mean  business. 
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New  products 
and  packs 


Over-the-counter  medicinals 

All-in-one  acne  treatment 

Beecham  Proprietaries  are  now  selling  in 
Clean  and  Clear,  described  as  an  effective 
medicine  for  the  treatment  of  acne,  spots 
and  pimples.  A  chemist-only  product,  it 
will  be  promoted  to  teenagers  and  their 
parents,  say  the  company. 

In  developing  Clean  and  Clear,  Beecham 
sought  a  product  that  would  perform  four 
functions — cleanse  the  skin  surface,  pene- 
trate the  acne  plug,  counteract  the  bacteria 
that  give  rise  to  acne,  and  inhibit  the 
enzymes  generated  by  the  bacteria  respon- 
sible for  fatty  acid  production  (fatty  acids, 
say  Beecham,  can  themselves  be  inflam- 
matory and  accelerate  the  production  of 
keratin  which  in  turn  leads  to  blockage  of 
the  hair  follicle).  Not  only  is  Clean  and 
Clear  claimed  to  have  all  four  actions,  it 
is  also  a  "comprehensive"  treatment  in 
one  product — the  customer  has  only  to 
buy  one  tube  of  the  gel  wash  instead  of  a 
range  of  treatments.  Although  Beecham 
stress  that  the  product  will  be  promoted 
as  a  medicine,  they  point  out  that  it  has 
cosmetic  characteristics,  being  presented  as 
a  perfumed  gel  which  is  worked  into  a 
lather  on  the  hands  then  gently  massaged 
into  the  affected  area  for  one  minute;  no 
unpleasant  residue  is  left  on  the  skin  after 
rinsing  the  lather  off.  Treatment  is  recom- 
mended morning  and  evening.  Once  the 
skin  is  clear,  a  weekly  wash  with  Clean 
and  Clear  is  suggested.  An  in-pack  leaflet 
gives  the  user  advice  on  preventing  spots 
and  caring  for  the  skin,  including  special 
advice  on  "teenage  spots". 

Constituents  of  Clean  and  Clear  are: 
Triclosan  0  5  per  cent,  ethoxylated  lauryl 
alcohol  40  per  cent,  sodium  salts  of  the 
sulphosuccinic  acid  monoester  of  lauryl 
alcohol,  polyglycol  ether  77  per  cent, 
nonyl  phenol  ethylene  oxide  condensate 
10  per  cent,  sodium  lauryl  ether  sulphate 


/  per  cent.  Presentation  is  a  tube  contain- 
ing 30g  (£0-67). 

Advertising  will  commence  in  Septem- 
ber, using  national  daily  newspapers  and 
teenage  and  women's  magazines.  The  cam- 
paign will  stress  the  completeness  of  the 
product's  formulation  and  that  it  is  a 
medical  product  available  from  chemists, 
rather  than  a  cosmetic  treatment.  Litera- 
ture is  available  suggesting  how  sales  staff 
should  advise  customers  on  the  use  of  the 
product  (Beecham  Proprietaries,  Beecham 
House,  Great  West  Road,  Brentford, 
Middlesex  TW8  9BD). 

Personal  Hygiene 

Ban  deodorant 

Bristol-Myers  are  testing  a  non-aerosol 
deodorant  spray  in  the  Tyne  Tees  tele- 
vision area.  Ban  (£0-99,  refill  £0  85.  Intro- 
ductory prices  £0  69  and  £055)  has  all 
the  advantages  of  an  aerosol,  says  the 
company,  without  the  possible  ecological 
disadvantages.  It  is  convenient  to  apply, 
quick-drying  and  suitable  for  all  the 
family  and  Bristol-Myers  feel  that  its 
selling  points  are  economy  and  efficiency. 
The  product  will  be  backed  in  the  test 
market  area  with  television  advertising 
and  below-the-line  promotional  activity 
(Bristol-Myers  Co  Ltd,  Stamford  House, 
Station  Road,  Langley.  Bucks  SL3  6EB). 

Hair  care 

Hair  Factor  9 

Phylum  Therpicare  Ltd  have  launched  a 
new  product  promoted  for  the  control 
of  "dandruff  and  scaly  conditions  of  the 
scalp".  Hair  Factor  9  (£2-59)  is  available 
in  variants  for  dry  hair  or  normal  to 
greasy  hair.  Phylum  Therpicare  sav  Hair 
Factor  9  will  also  "assist  in  the  reduction 
of  excessive  hair  loss  and  stimulate  exist- 
ing hair  rooting".  A  display  outer  is  avail- 
able (distributors  Pharmagen  Ltd,  Chapel 
Street,  Runcorn,  Cheshire  WA7  5AP). 

Oral  Hygiene 

Stera-kleen  launched 

Reckitt  &  Colman  household  &  toiletries 
division,  makers  of  Steradent,  are  launch- 
ing Stera-kleen,  a  brush-on  liquid  denture 
cleaner  (£0-55)  available  through  pharma- 
cies only.  Designed  to  remove  stubborn 
stains  and  tartar  quickly,  Stera-kleen  is 
aimed  at  6\  million-plus  denture  wearers, 
in  a  market  which  is  said  to  be  worth  more 
than  £l|m. 

Stera-kleen  is  a  thickened  green  dilute 
hydrochloric  acid  solution,  containing  two 
bactericidal  agents.  The  thicker  liquid  is 
claimed  to  reduce  the  risk  of  splashing. 
Packed  in  a  skillet,  which  also  contains  a 
free  denture  brush  for  fast  application, 


Stera-kleen  comes  in  a  clear  polythene 
bottle  with  an  easy-to-use  applicator 
nozzle;  1 2  are  shrink-wrapped  on  to  a 
cardboard  tray. 

A  national  £400,000  television  campaign 
using  two  15-second  commercials  will  back 
the  product  later  this  year  and  the  produci 
is  supported  by  point-of-sale  shelf  strips 
and  roundles  (Reckitt  Products.  Reckit! 
House,  Stoneferry  Road,  Hull  HU8  8DD; 

Cosmetics  and  toiletries 

Badedas  soap  and  talc 

Beecham  are  extending  the  Badedas  range 
in  the  UK  with  the  introduction  of  a  soap 
and  talcum  powder.  The  products,  which 
Beecham  say  were  developed  especially 
for  the  British  market,  are  described  as 
having,  "the  premium  qualities  which  have 
made  Badedas  bath  gelee  the  country's 
leading  chemist  brand". 

The  soap  (£0  69)  shares  the  distinctive 
perfume  of  the  bath  gelee,  and  contains 
lanolin  for  "extra  skin  care  benefit".  Its 
distinctive  shape  is  protected  by  a  moulded 
tray,  which  is  suitable  for  bathroom  use. 

The  talcum  powder  (£0  89),  which  also 
has  the  Badedas  fragrance,  is  based  on 
sterilised  Italian  talcum,  for  extra  smooth- 
ness on  the  skin.  Like  the  bath  gelee,  it 
has  a  practical  pack  for  ease  of  handling 
in  the  bathroom.  Both  new  products  will 
be  appearing  in  Badedas  Press  advertising 
from  September  onwards. 

Gavin  Bell.  Beecham  marketing  manager 
for  new  products,  feels  that  Badedas  soap 
and  talc  are  natural  extensions  to  the 
Badedas  range.  "The  products  are  of  a 
high  quality  and  are  realistically  priced  in 
the  premium  market",  he  says.  "But  most 
importantly,  they  share  all  the  associations 
of  the  famous  Badedas  name.  Existing 
Badedas  enthusiasts  will  be  keen  to  try 
them — and  we  anticipate  that  many  of 
those  who've  never  experienced  a  Badedas 
bath  will  try  the  gelee  after  using  the  soap 
or  talc"  (Beecham  Proprietaries,  Beecham 
House,  Great  West  Road.  Brentford, 
Middlesex). 

Panache  by  Lentheric 

Lentheric  are  introducing  Panache,  a 
fragrance  which  they  say  is  aimed  at  25-35 
year  old  married  women  "who  have  flair, 
charm  and  lots  of  style".  The  Panache 
range  consists  of  five  products — still  par- 
fum  de  toilette  (£1-85),  parfum  de  toilette 
sprays  (£2-20  and  £3-30),  parfum  concen- 
trate (£3-50)  and  a  talc  (£0-95).  The 
product  name,  the  advertising  and  the 
perfume  itself  were  researched  extensively 
among  the  target  group,  says  the  company. 
The  fragrance  was  selected  as  the  best 
submission  after  both  town  hall  and  in- 
home  use  tests,  and  the  name  and  pack- 
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aging  were  selected  as  being  "ideal  for  the 
stylish  but  classic  image  needed".  The 
product  will  be  backed  by  television 
advertising  worth  £200,000  from  October 
through  until  Christmas,  and  the  theme 
for  these  advertisements  is:  "Panache  is 
classical  ...  yet  rather  daring  .  .  .  and 
when  you  wear  it  .  .  .  everybody  notices!" 
In  addition  the  launch  will  be  backed  by 
counter  merchandising  support  (Lentheric 
Morny  Ltd,  Vale  Road,  Camberley,  Surrey 
GU15  3AX). 

Replica  two 

Replica  are  introducing  two  more  fra- 
grances to  their  range  from  mid-August. 
These  are  Estoril  and  Carlina,  which  will 
be  available  in  the  56cc  eau  de  toilette 
aerosol  (£135)  (Replica,  90  Belsize  Lane, 
i  London  NW3  5BE). 

;  Culmak  shaving  kit 

Addis  Ltd  have  introduced  a  Culmak 
shaving  kit  (£1-95).  The  pack  contains  a 
Culmak  bristle  shaving  brush,  Culmak 
I  shaving  soap  in  a  plastic  container  and  a 
j  Gillette  razor  with  one  platinum  Gillette 
blade  (Addis  Ltd,  Brushworks,  Hertford). 

DDD  tissues 

Dendron  Ltd  have  introduced  DDD  deep 
|  cleansing  tonic  facial  tissues  (£0  29).  These 
medicated  tissues  are  impregnated  with  the 
same  liquid  as  the  deep  cleansing  tonic 
which  contains  allantoin  and  cetylpyridi- 
nium  chloride.  There  are  ten  tissues  in 
every  pack  and  each  is  individually  foil- 
wrapped.  Advertising  will  break  in  the 
women's  consumer  Press  in  September  and 
an  on  pack  promotion  will  offer  free  horo- 
scopes to  purchasers  (Dendron  Ltd,  94 
Rickmansworth  Road,  Watford,  Herts). 

Sundries 

Scholl  wrist  supports 

Absorbent  wrist  supports  (£0  55)  are  now 
available  from  Scholl  (UK)  Ltd,  supple- 
menting their  range  of  sports  anklets  and 
knee  caps.  They  absorb  perspiration  and 
give  support  to  the  wrists  and  are  recom- 
mended for  use  in  any  sport  likely  to  put 
strain  on  the  wrists,  such  as  golf,  tennis, 
squash  and  cricket.  Available  in  two  sizes, 
small  and  medium,  the  supports  are  made 
of  washable  cotton,  nylon  and  Elasto- 
dienne.  The  introductory  display  pack 
contains  six  small  and  six  large  wrist  sup- 
ports (Scholl  (UK)  Ltd,  182  St  John  Street, 
London  EC1P  1DH). 

Babycare 

Benson's  bears 

Benson's  Marketing  have  introduced  giant 
cuddly  toys  to  their  range  of  products.  A 
teddy  bear,  which  is  nearly  four  feet  tall, 
is  available  in  gold  and  blue,  dark  blue  and 
pale  blue,  blonde  and  white  or  pink  and 
white  (£6-50  trade).  "Jumbo"  the  elephant, 
measuring  just  over  two  feet,  comes  in 
pink,  blue,  gold,  fawn  and  grey  (£3  50 
trade)  and  a  fully  dressed  teddy  bear,  four 
feet  high,  comes  in  an  assortment  of  six 
colours  (£6-50  trade).  All  these  toys  con- 
form to  British  Standard  specifications  and 
safety  factors  include  locked  eyes  and 
noses  and  flame  resistant  pile  fabric 
(Benson's  Marketing,  Benson  House,  Weir 
Road,  London  SW12). 
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FLUVIRIN  vaccine 

Manufacturer  Duncan,  Flockhart  &  Co 
Ltd,  Birkbeck  Street,  London  E2  6LA 
Description  Adsorbed  surface  antigen  in- 
fluenza vaccine   containing  highly  puri- 
fied   hemagglutinin    and  neuraminidase 
antigens  derived  from  200  iu  A/Victoria/ 
3/75  (H3N2),  200  iu  B/Hong  Kong/8/73  per 
0-5ml  dose  adsorbed  on  to  aluminium 
hydroxide  (0-425mg).  The  aluminium  con- 
tent does  not  exceed  1  -25mg  per  0  5ml 
Indications  Protection  against  influenza 
Contra-indications  Sensitivity  to  egg  pro- 
tein 

Dose  Adults  and  children  over  9  years— 
0-5ml  by  deep  subcutaneous  or  intra- 
muscular injection;  it  must  not  be  given 
intradermally 

Precautions  Although  the  total  viral  con- 
tent has  been  reduced  to  about  one  tenth 
that  of  the  whole  virus  vaccines,  the  poten- 
tial risk  of  adverse  reactions  in  patients 
with  a  personal  or  family  history  of 
allergy  should  be  considered.  Spirit  should 
not  be  allowed  to  come  into  contact  with 
the  vaccine 

Side  effects  Redness  and  soreness  at  the 
injection  site  may  be  minimised  by  en- 
suring that  the  injection  is  given  suffic- 
iently deeply.  Headaches,  pyrexia  and  a 
feeling  of  malaise  may  occur  but  less 
frequently  than  with  influenza  vaccine  BP 
Storage  Between  2°  and  10°C,  protected 
from  light.  Must  not  be  frozen.  Though 
limited  exposure  to  light  and  higher  tem- 
peratures has  no  adverse  effect,  tempera- 
tures above  20  °C  should  be  avoided 
Packs  0-5ml  ampoule  (£1-60  trade);  5ml 
vial  (£14-70) 
Issued  July  1977 


CARYLDERM  gel  shampoo  and 
lotion 

Manufacturer  Napp  Laboratories  Ltd,  Hill 
Farm  Avenue,  Watford,  Herts  WD2  7RA 
Description  Shampoo — clear  yellow  gel 
containing  carbaryl  1  per  cent  w/v.  Lotion 
— clear,  colourless,  alcohol  based  lotion 
containing  carbaryl  0-5  per  cent  w/v. 
Indications  Treatment  of  head  and  pubic 
lice  infestations 

Method  of  use  Shampoo — wet  hair 
thoroughly  with  warm  water,  squeeze 
about  two  inches  into  hand  and  rub  all 
over  hair,  paying  special  attention  to  roots 
and  scalp.  Work  into  rich  lather,  leave 
two  minutes,  rinse  thoroughly  with  clean, 
warm  water  and  repeat.  Comb  hair  while 
wet  with  fine-toothed  metal  comb  to 
remove  dead  lice.  May  be  repeated  in 
seven  to  nine  days  if  desired.  For  pubic 
lice,  wet  pubic  hair  and  hair  between  legs, 
apply  shampoo  and  leave  at  least  two 
minutes.  Dry  with  clean  linen  or  cotton 
towel.  Use  again  if  desired  a  week  later. 
Lotion — sprinkle  on  to  dry  hair  until  hair 
thoroughly  moistened,  rub  gently  into 
scalp  and  allow  to  dry  naturally.  After  12 
hours,  shampoo  hair,  rinse  and  comb 
while  wet  with  a  fine-toothed  metal  comb 
to  remove  dead  lice.  May  be  applied  again 
in  seven  to  nine  days  if  desired.  For  pubic 
lice,  apply  to  pubic  hair  and  hair  between 
legs  and  allow  to  dry  naturally.  May  be 
applied  again  a  week  later 
Precautions  For  external  use  only. 
Children  under  six  months  should  be 
treated  under  medical  supervision.  Sham- 
poo— avoid  contact  with  eyes.  Lotion — 
mild,  transient  stinging  may  be  experienced 
when  treating  pubic  lice.  Plastic  or  rubber 
gloves  should  be  worn  during  mass  treat- 
ment of  large  numbers  of  children 
Storage  Lotion  should  be  stored  in  a  cool 
place,  protected  from  light 
Packs  Shampoo—^  18g  tube  (£0-22  trade, 
£0-36  retail).  Lotion— 55ml  (£0-26  trade, 
£0-42  retail) 
Issued  July  1977 

STEE-LASAN  ointment 

Manufacturer  Stiefel   Laboratories  (UK) 
Ltd,  Wellcroft  Road,  Slough,  Berks 
Description  Ointment  containing  dithranol 
0-4  per  cent,  salicylic  acid  0  4  per  cent,  in 
a  base  of  cetyl  alcohol,  mineral  oil,  white 
soft  paraffin  and  sodium  lauryl  sulphate 
Indications    As    for   pomade    (see  note 
below)  in  treatment  of  psoriasis  but  may 
be  used  on  skin  and  scalp 
Contraindications   Acute   eruptions.  Dis- 
continue if  sensitivity  develops 
Method  of  use  Skin — apply  at  bedtime  to 
plaque  sites,  avoiding  surrounding  normal 
areas.   A   protective  film  of  soft  white 
paraffin  may  be  used  to  protect  surround- 
ing areas.  In  morning,  remove  remaining 
ointment  with  warm  oil  followed  by  a  tar 
bath.  Scalp — as  for  pomade 
Precautions  Avoid  eyes  and  inflamed  areas. 
Reduce  frequency  if  excessive  erythema  on 
adjacent  skin.  Wash  hands  after  use.  Stains 
fabric,  hair  and  surrounding  skin 
Storage  In  a  cool  dark  place 
Dispensing  diluent  Dilution  not  recom- 
mended 

Packs  HOg  (£2-81  trade) 
Issued  June  1977 

Note  Ointment  replaces  pomade  which  has 
been  discontinued  together  with  the  pastes 
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Tenormin  calendar  pack 

Stuart  Pharmaceuticals  Ltd,  Carr  House. 
Carrs  Road,  Cheadle,  Ches,  have  intro- 
duced a  new  calendar  pack  of  Tenormin, 
containing  28  blister  packed  tablets  in  two 
strips  of  14,  marked  for  each  day  of  the 
four  week  prescribed  treatment  period. 
Doctors  are  being  asked  to  prescribe  it  as 
an  original  pack  and  the  30s  pack  will  still 
be  available  until  stocks  are  exhausted  (2 
x  14  strips,  £6-46;  20  x  14  strips  plus  10 
wallets  to  make  up  10  calendar  packs. 
£62-65  trade). 

Admune  formula  this  winter 

The  formula  of  Admune  influenza  vac- 
cine, from  Duncan,  Flockhart  &  Co  Ltd, 
Birkbeck  Street,  London  E2  6LA,  will  be 
A/Vic/3/75  (H3N2)  400iu  and  B/HK/8/73 
400iu  per  0  5ml  dose  for  the  1977-78 
season  (0  5ml  ampoule,  £1  60  trade;  5ml 
vial,  £14  70). 

Ventolin  tablet  codes 

Allen  &  Hanburys  Ltd,  Bethnal  Green, 
London  E2  6LA,  say  that  all  packs  of 
Ventolin  tablets  2mg  and  4mg  now 
contain  tablets  engraved  "Ventolin  AH" 
around  the  perimeter  of  one  side  and  the 
number  "2"  and  "4"  respectively,  engraved 
in  the  centre. 

Cox  diazepam  tablets 

Diazepam  tablets  are  being  added  to  the 
range  of  generics  from  Arthur  H.  Cox  & 
Co  Ltd,  93  Lewes  Road,  Brighton  BN2 
3QJ,  on  July  25.  Cox  diazepam  is  avail- 
able in  three  strengths — 2mg  (500,  £2-65; 
1,000,  £4-97  trade);  5mg  (500,  £3-85; 
1,000,  £7-40);  lOmg  (500,  £6- 10). 

Elavil  tablets 

DDSA  Pharmaceuticals,  310  Old  Bromp- 
ton  Road,  London  SW5  9JQ,  have  changed 
the  name  of  Amizole  brand  of  amitripty- 
line  to  Elavil  (lOmg— 500,  £2  05  trade; 
25mg— 500,  £4-25). 

Persomnia  in  strip  packs 

Persomnia  is  now  available  only  in  packs 
of  24  tablets  in  foil  strip  (£050),  from 
Ashe  Laboratories,  Ashetree  Works.  Kings- 
ton Road,  Leatherhead,  Surrey. 

Spiders  pet  foods  activity 

Spillers  Ltd,  Old  Change  House,  Cannon 
Street,  London  EC4M  6XB,  have  decided 
to  change  the  direction  of  their  advertis- 
ing for  Choosy  cat  food.  Instead  of  con- 
centrating on  television  advertising  the 
company  is  investing  £250,000  in  Press 
and  posters  to  support  the  relaunch  of 
the  brand.  They  say  that  the  quality  of 
Choosy  has  been  improved  by  "sig- 
nificant   formulation    changes,    and  this 


is  reflected  in  the  attractive  new  packag- 
ing". Choosy  will  be  advertised  in  the  TV 
Times,  major  women's  magazines  and  on 
poster  sites  based  around  shopping  centres 
throughout  Britain.  A  haddock  variety  has 
also  been  added  to  the  four  fresh  fish 
kinds  of  Choosy  and  the  company  says  that 
this  is  the  first  time  that  haddock  has  been 
available  to  cats  as  a  canned  catfood  in 
this  country. 

The  company  is  also  mounting  a  "two 
pronged  promotion"  for  Choice  Cuts  and 
Bonio.  Further  screenings  of  the  "heroic 
dog"  commercials  for  Choice  Cuts  this 
month  mean  that  the  cost  of  television 
advertising  for  this  brand  will  pass  the 
£400,000  mark.  In  addition  Bonio  will 
carry  on-pack  money-saving  offers  for 
Choice  Cuts.  Each  large  pack  of  Bonio 
carries  a  voucher  worth  fivepence  off  a 
can  of  Choice  Cuts,  and  the  value  of  the 
Choice  Cut  purchase  coupon  on  small 
Bonio  is  threepence. 

Bonus  from  Horizon 

Akwell  Division,  G.  D.  Searle  &  Co  Ltd, 
Lane  End  Road,  High  Wycombe,  Bucks 
HP  12  4HL,  offer  a  trade  bonus  (worth 
more  than  £8-00  at  rsp)  in  support  of 
Horizon  10s  wallets.  Every  retailer  buying 
four  10s  boxes  of  Horizon  (a  single  pro- 
duct or  mix)  will  receive  a  free  display 
box  of  assorted  3s  packs.  Each  free  bonus 
contains  eight  Conture  3s,  eight  Tahiti  3s 
and  eight  Stimula  3s.  Over  37,000  requests 
have  been  received  for  a  Stimula  sample 
offered  in  the  national  Press,  which  also 
included  a  5p  off  voucher  for  retail 
purchase  of  further  supplies. 

Doom  distribution 

Napa  Products  Ltd,  Queens  House,  Para- 
gon Street,  Hull  HU1  3NQ,  have  appointed 
Richards  &  Appleby  Ltd,  Gerrard  Place, 
East  Gillibrands,  Skelmersdale,  Lanes,  sole 
distributors  to  chemists  and  allied  trades 
for  Doom  products. 

Dettol  bath  mat 

A  double  on-pack  offer  to  buyers  of  Dettol 
antiseptic  is  especially  tailored  to  appeal 
to  mothers  of  young  children,  say  Reckitt 
&  Colman  Products  Ltd,  pharmaceutical 
division,  Dansom  Lane,  Hull  HU8  7DS. 
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They  are  attaching  a  double  sided  collar- 
ette to  the  500ml  size  bottle,  one  side 
offers  a  free  sample  of  Dettol  cream 
(worth  £0  29)  and  on  the  other  is  an  offer 
of  Dettol  bath  mats  for  £3 -20.  Anyone 
ordering  a  bath  mat  also  receives  a  free 
sample  of  Dettol  cream.  The  idea  for  the 
bath  mat  came  from  the  response  to  an 
advertisement  which  appeared  in  women's 
journals  last  year  showing  children's  bath 
time  with  the  Dettol  mat  in  the  fore- 
ground. The  company  says  there  were  so 
many  inquiries  as  to  the  availability  of  the 
mat  that  they  decided  to  arrange  for  its 
production  by  a  reputable  manufacturer. 

Bond's  close  Braun  shave 

The  new  battery  powered  Braun  Sprint 
shaver  from  Braun  Electric  (UK)  Ltd, 
Dolphin  Estate,  Windmill  Road,  Sunbury- 
on  Thames,  Middlesex,  is  being  promoted 
through  a  competition  which  is  tied  up 
with  the  new  James  Bond  film  "The  spy 
who  loved  me".  Merchandisers  carry  leaf- 
lets which  ask  consumers  to  list  in  order 
of  nastiness  some  of  Bond's  close  shaves 
and  to  estimate  the  number  of  holes  in 
the  shaver's  micron  foil.  Prizes  include  a 
holiday  for  two  in  Sardinia,  a  food  and 
wine  hamper  from  Fortnum  &  Mason  and 
a  bottle  of  Bollinger  vintage  Champagne. 
Closing  date  is  December  31.  The  com- 
pany says  that  the  Sprint  represents  "a 
complete  technological  breakthrough  in 
design,  offering  the  famous  Braun  shaving 
standards  any  time,  anywhere". 

Bergasol  marketing  extended 

Chefaro  Proprietaries  Ltd,  Crown  House, 
London  Road,  Morden,  Surrey,  have  de- 
cided that  consumer  awareness  of  the 
Bergasol  brand  name  and  the  product's 
natural  tan  accelerating  properties  is  now 
sufficiently  high  for  the  marketing  plan  to 
be  extended  into  promotional  and  sponsor- 
ship areas.  A  promotional  programme 
associated  with  British  beaches  and 
"British  sunshine"  will  include  Bergasol 
beach  girls  advising  holidaymakers  and 
tourists  on  skin  care  in  the  sun  and  in- 
viting them  to  take  a  free  sample  of  the 
Bergasol  Ultra  tanning  oil ;  there  will 
also  be  Bergasol  discotheque  evenings  at 
major  resorts,  golden  beach  girl  com- 
petitions and  a  variety  of  other  activities 
all  supported  by  a  range  of  Bergasol  items 
such  as  beach  bags,  T-shirts,  sun  visors 
and  balloons.  The  company  is  also  enter- 
ing the  field  of  sports  sponsorship  by  sup- 
porting the  "first-ever"  national  freesailing 


The  International  Bottle  Co,  140  Park 
Lane,  London  W1Y  4AU,  have  introduced 
these  new  nail  polish  bottles  to  their 
range  of  stock  containers.  They  all  have 
13mm  standard  necks  and  capacities  are 
between  8ml  and  13ml. 


16  July  1977 


Chemist  &  Druggist  85 


New  Hi-ace  light 
commercial 
vehicles,  recently 
launched  in  the 
UK  by  Toyota,  have 
re-designed 
bodywork  and 
improved  suspen- 
sion, steering, 
clutch,  brakes, 
seating,  facia 
design,  wipers  and 


minor  controls.  The  body  shell  provides  12  per  cent  greater  load  capacity  with  easier 
access,  and  the  platform  of  the  flatbed  pickup  is  both  longer  and  lower  than  earlier 
models.  The  two  standard  body  styles  are  to  be  supplemented  by  a  number  of 
variations  from  coachbuilders 


championship  which  will  culminate  in  the 
Grand  Final  on  the  weekend  of  August 
13-14.  A  freesailing  craft  is  basically  a 
board  with  a  sail  on  it  and  which  can  be 
carried  easily  and  launched  on  to  almost 
any  strip  of  water.  The  company  says  that 
the  events  are  already  attracting  a  lot  of 
attention  on  the  beaches. 

Agfatrortics  redesigned 

A  "new  generation"  of  Agfatronic  flash- 
guns (£10  to  £51  retail),  with  redesigned 
Novodur  shockproof  casing  and  large 
transverse  reflector,  has  been  introduced 
by  Agfa-Gevaert  Ltd,  Great  West  Road, 
Brentford,  Middlesex.  Three  of  the  eight 
models  have  a  swivel  reflector  for  bounce 
flash  and  all  have  an  aperture  calculator 
and  '"ready"  neon  indicator. 

PLJ's  busy  year 

Beecham  Foods,  Beecham  House,  Great 
West  Road,  Brentford,  Middlesex  TW8 
9BD,  are  pleased  that  their  substantial 
programme  of  promotional  support  during 
the  first  part  of  this  year  has  resulted  in 
sales  increases  of  33  per  cent  for  PLJ.  The 
PLJ  sponsored  Miss  England  competition 
was  viewed  by  some  22  million  people 
and  the  winner,  Sarah  Long,  undertook  a 
nationwide  tour  covering  5,000  miles  and 
visiting  35  retail  and  15  wholesale  outlets. 
Advertising  for  the  brand  has  also  added 
to  the  weight  of  support  provided  by  the 
company,  reports  marketing  director 
Eddie  Dayan.  He  went  on  to  say  "In 
times  of  increasingly  selective  consumer 
purchasing  patterns,  sales  increases  of  33 
per  cent  over  the  period  April-June  this 
year  against  the  same  period  last  year  are 
extremely  encouraging,  and  we  are  look- 
ing forward  to  further  increases  from  con- 
tinued support  over  the  summer  months." 

Revlon  review 

Revlon  International  Corporation,  86 
Brook  Street,  London  Wl,  are  introducing 
a  range  of  Formula  II  lipsticks  into  this 
country.  These  are  said  to  combine  the 
advantages  of  a  lipstick,  a  lip  gloss  and  a 
lip  conditioner,  to  help  protect  lips  against 
dryness  and  moisture  loss  and  to  contain 
a  sunscreen  substance.  The  lipsticks 
(£1-00)  will  be  available  in  twelve  shades. 

The  company  is  offering  a  heart- 
shaped  glass  pendant  filled  with  the 
fragrance  Jontue  for  £1-95  with  any  one 
purchase  from  their  Ravishing  Reds  col- 
lection of  lipsticks  and  nail  varnish,  and 
this  summer  also  sees  the  re-introduction 
of  the  "lustrous  lipsticks"  (£1  10)  in 
twelve  classic  shades. 

New  look  for  Dixcel 

A  new  range  of  colours — including  an 
exclusive  dark  blue — re-designed  packaging 
and  a  revised  price  structure  are  included 
in  the  launch  of  Dixcel  Super  toilet  tissue, 
British  Tissues'  premium  brand. 

Consumer  research  figured  strongly  in 
the  colour  selection  and  reflected  changing 
trends  in  bathroom  colours — the  dark  blue 
is  aimed  at  toning  with  both  white  and  the 
latest  fashion  shades.  The  four  other 
colours  are  mauve  (the  second  new  deep 
shade),  pink,  white  and  yellow.  A  prefer- 
ence for  softness  showed  up  strongly  in 
the  research  and  Dixcel  is  therefore  now 
produced  to  a  new  "soft"  formula,  made 
at   the   company's   Bridgend    mill    on  a 


machine  which  was  not  previously  used  to 
make  toilet  tissue. 

The  new  twin  packs  have  wrappers  of 
clear  polythene  printed  with  a  floral  design, 
contrasting  in  each  case  with  the  colour  of 
the  toilet  rolls,  but  allowing  the  tissue 
colour  to  be  seen  and  identified  by  the 
customer  at  point  of  purchase.  The  price 
structure  will  allow  sell  out  at  about  £0  23- 
£0  24  a  double  pack,  with  margins  of  the 
order  of  18  per  cent,  says  the  company. 

British  Tissues  Ltd,  101  Whitby  Road, 
Slough,  Berks  HA3  8BS,  claim  to  have  a 
13  per  cent  share  of  the  toilet  tissue  mar- 
ket (Dixcel  4  per  cent,  Glen  9  per  cent 
approximately)  and  to  have  overall  a  20 
per  cent  share  of  the  UK  soft  tissue 
market. 

Germaine  Monteil  shades 

Germaine  Monteil  (UK)  Ltd,  33  Old  Bond 
Street,  London  W1X  4PH,  are  predicting 
a  golden  autumn  and  are  introducing  four 
golden  shades  in  their  eye  colour  compact 
series  (£3-45)  for  sale  in  October.  They 
are  golden  rose,  golden  beige,  golden  tan 
and  khaki.  For  women  who  like  to  have 
at  least  one  blue  eye  shadow  in  their  kit 
the  company  will  also  be  introducing  sky 
blue,  which  is  described  as  a  clear  pale 
shade  to  go  with  autumn  tweeds. 

Lilia  relaunched 

Lilia-White  Ltd,  Alum  Rock  Road,  Birm- 
ingham B8  3D2,  have  relaunched  their 
Lilia  towels  as  "New  Lilia".  The  intention, 
says  the  company,  was  simply  to  make  the 
towels  more  comfortable  to  wear,  but  an 
added  advantage  of  the  new  towels  is 
increased  absorbency.  The  towels  are  still 
looped  and  flushable  but  different  tissues 
have  been  used  in  their  composition  and 
wood  pulp  has  been  added  which  they  say 
makes  a  softer  towel  of  more  "sophisti- 
cated construction".  Absorbency  was  not  a 
problem  in  the  old  towel  but  whereas 
before  a  wad  of  absorbent  tissue  was 
backed  by  a  non-absorbent  wad,  there  are 
now  three  layers  of  varying  degrees  of 
absorbency.  The  new  pads  are  pink  instead 
of  blue  and  the  covering  is  much  softer. 

The  packs  have  also  been  redesigned 
slightly.  The  pink  and  blue  packs  now 
feature  a  "softer  dove"  indicating  the 
increased  softness  of  the  towels.  The  pro- 
duct is  backed  by  point  of  sale  material 
consisting  of  a  window  sticker,  shelf 
stopper  and  dump  bin  with  a  header  beard. 
There  is  also  an  initial  consumer  offer  of 
three  for  the  price  of  two,  which  the 
company  says  has  been  successful  in  the 
past.  The  outers  have  also  been  improved 
and  now  have  greater  display  value. 


ECML  offers 

Independent  Chemists  Marketing  Ltd,  51 
Boreham  Road,  Warminster,  Wiltshire 
BAI2  9JU,  are  offering  all  independent 
pharmacies  special  offers  on  the  following 
lines  until  August  5  :  Nuhome  household 
products.  Nusoft  disposable  nappies,  liners 
and  cotton  buds,  counter  bags  and  Hanx 
tissues  and  Nusoft  2s  and  4s.  The  phar- 
macist will  be  offered  one  free  case  of 
bleach  for  any  six  assorted  cases  of  Nu- 
home products  purchased  or  alternatively 
two  free  cases  of  any  product  for  any 
eleven  assorted  cases  of  Nuhome  puchased. 
He  will  also  receive  half  a  case  of  Nusoft 
teats  if  he  buys  a  mix  of  three  cases  of 
disposable  nappies,  nappy  liners  and  cot- 
ton buds.  In  addition  an  extra  discount  of 

5  per  cent  is  available  on  orders  of  15 
packs  of  bags  and  over,  and  Hanx  tissues 
and  Nusoft  2s  and  4s  are  being  offered  at 
bonus  prices  "to  allow  for  competitive 
retail  prices". 

Money  off  Kleenex 

Kimberly-Clark  Ltd,  Larkfield,  Maidstone, 
Kent,  are  featuring  an  on-pack  2lp  offer 
for  the  next  five  weeks  on  Kleenex  Bright 

6  Beautiful  and  Kleenex  soft  white  tissues. 

Protective  clothing 

The    catalogue    from  Crawley  Dental 

Supplies,    14    Orchard  Street,  Crawley, 

Sussex,  contains  a  new  range  of  Swedish 
protective  clothing. 

on  TV 
next  week 

Ln — London;  M — Midlands;  Lc — Lancashire; 
Y — Yorkshire;  Sc — Scotland;  WW — Wales  and 
West;  So — South;  NE — North-east;  A — Anglla; 
U — Ulster;  We — Westward;  B — Border; 
G — Grampian;  E — Eireann;  CI — Channel  Island. 

Anadin:  All  areas 

Crest:  All  except  G,  E 

Dentu-creme:  All  except  E 

Elastoplast:  Sc,  B,  G 

Head  &  Shoulders:  All  except  We,  B,  E 

Mum  Rollette:  All  except  E 

Optone:  M,  Lc 

Optrex:  All  except  E 

Poly  Simply  Sensational:  Ln,  So,  M,  WW, 

We 

Soft  &  Gentle:  All  areas 
Sweetex:  All  except  CI 
Three  Wishes:  All  areas 
Vitarich:  Lc 


If  you'd  like  to  put  some  extra  pounds  on 
your  profits  this  summer,  now's  the  time  to  stock 
up  with  New  Sweetex.  Here's  why 

Sweetex  dominates  theartiflcial  sweetener 
market  with  over  40%  of  sales  through  chemists. 
In  1976  that  market  was  worth  over  £1  million 
at  retail  value. 

Exciting  newTV 


Of  all  artificial 
sweeteners  Sweetex  is  the 
only  substantial  user  of 
TV.  And  to  stimulate 
sales  even  further,  Sweetex 
is  about  to  be  relaunched 
with  a  brand-new,  exciting 


TV  commercial  featuring  Anita  Harris. 


in  pounds  this  su 


New  Sweetex. 

Sweetex  was  big  in  1976.  New  Sweetex, 
specially  improved  to  appeal  to  your  customers 
even  more,  could  well  be  even  bigger.  Especially 
when  you  consider  that  over  8/2  million  men  and 
women  say  they  are  trying  to  slim. 

New  Press  and  EO.S. 

Needless  to  say,  the  TV  commercial  will 
be  backed  by  heavyweight  advertising  in  women's 
press  and  by  point-of-sale 
material.  So  stock  up  now 
with  New  Sweetex  and 
watch  those  extra  pounds 
mount  up.  After  all, 
what  have  you  got  to  lose? 

NewSweetex- 
the  small  product  that  yields  a  big  profit. 


In  fact  you  can  re-order  any  style  of  Foster 
Grant  sunglasses  in  batches  as  small  as  three  pairs 
or  batches  big  enough  to  fill 
your  display  stand* 

If  we  have  another  great 
summer  like  last  year,  you  11 
be  able  toreorderyourFoster 
Grants  quickly  from  any  of 
the  wholesalers  listed  below 

And  if  youVe  got  one  style  which  is  moving 
particularly  fast,you  can  re-order  just  that  one  style 
(subject  to  availability  of  course)* 

You  could  start  with  the  style  worn  by  the  star 
of  this  year's  TVcommerciaL 

Just  ring  any  of  the  numbers  below  and  ask  for 
a  few  pairs  of  'Geralds! 

They  11  understand* 
Foster  Grants.WfeVe  got  the  looks  as  well  as  the  lens* 


UNITED  KINGDOM 
BRADFORD  CHEMIST  ALLIANCE 
Bradford  3  3951 
BRANDED  GOODS 
Stoke-on-Trent  312196 
E.  H.  BUTLER  &  SON  LTD 
Leicester  51711 
W.A.CROFTON 
London  N3. 01-349  1691 
RICHARD  DANIEL  &  SON  LTD 
Derby  40671 
W.M.  DAVIDSON 
Aberdeen  873  522 
DOBSON  &  SONS 
Clacton  24707 
HERBERT  FERRYMAN  LTD 
Southampton  5  5  5641 
HALL  FOSTER  LTD 
Newcastle-upon-Tyne  862911 


GREEN HEYS  SUNDRIES  LTD 


Croxley  Green 


Widnes  051-424  1561 
MACTON  WHOLSEALE 
Taffs  Well  810432 

NORCHEM  LTD 
Rushyford  661 

D.E.  RICHES 
Homchurch  44155 
RIDLEY  LTD 
Carlisle  24121 
L ROWLAND  &  CO  LTD 
Wrexham  52216 

SANGERS 
John  Thompson 

Liverpool 
May  Roberts  N16. 
01-800  1260 
H.Tillner 
Reading  55084 


Rickmansworth  55084 
Maidstone  55  331 

Evans  Gadd 
Plymouth  42693 
Preston  51804 
SKINNER  WHOLESALE 

Felixstowe  77664 
SWANSEA  WHOLESALE 
Glantawe  843  326 
JAMES  TAYLOR  (TRONG ATE)  LTD 
Dundee  21611 
UNICHEM 
New  Addington  01-644  2345 
Acton  01-965  0141 
West  Lothian  Livingstone 
34211 
Exeter  50558 
Nuneaton  329011 


Leeds  33441 
Swansea  582591 

Preston  22051 
Sheffield  731291 
Tyne&  Wear  622241 

WHOLESALE  HOSIERY 
Glasgow  1927 

WHOLESALE  MEDICAL  SUPPLIES 
East  Kilbride  36119 

CHANNEL  ISLES 
CHANDIS  COMPANY  LTD 
St. Helier  36401 

ISLE  OF  MAN 
S.R-Keig  Douglas  4349 

N.IRELAND 
NUMARK 
Belfast  744281 


iNCwcasiie-upon- iyne  ooi  v  1 1  Evejiuiiig  D 3UOt  i^uueaion  uvun  ucu<isi  ittioi 

Contact  any  of  these  wholesale  stockists  to  place  your  order* 
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Cosmetics  set 


a  high  pace 


Cosmetics  are  setting  a  high  pace  in  the 
promotional  league.  With  23  promotions 
running  in  May  as  against  16  for  the  same 
month  last  year,  according  to  figures 
released  to  C&D  by  MS  Surveys  and  Pro- 
motional Services,  the  first  five  months 
advance  is  seen  to  be  119  per  cent — a  per- 
centage far  ahead  of  any  of  the  other  2! 
product  categories  measured. 

This  advance  of  cosmetics  is  the  more 
striking  because  if  these  other  categories 
are  taken  into  account,  the  rate  of  pro- 
motional activity  running  in  the  shops  is 
actually  down  by  four  per  cent  compared 
with  the  same  five  months  of  last  year. 
Furthermore,  none  of  the  other  four  mem- 
bers of  the  chemist  group  of  products  have 
positive  percentages : 

%  decline  over 
first  five  months 


Baby  foods  —  43 

Toiletries  —2 
Hair  preparations  and 

shampoos  —10 

All  medicinal  products  —58 


Outstanding  in  the  May  performances, 
however,  was  a  total  of  13  cut-to-fit  pro- 
motions and  one  own  label  drive  in  the 
toiletries  category.  These  were  promotion:; 
which,  by  definition,  were  not  open  to 
independent  chemist  participation  (Boots 
and  Woolworths  are  included  in  the  MS 
Surveys  and  analyses). 

Stark  contrast 

The  contrast  with  overall  promotional 
activity  is  stark  when  new  promotional 
activity  is  considered.  The  above  figures 
relate  to  running  promotions,  ie,  promo- 
tions running  over  several  months  and  the 
months  added  together.  In  the  case  of  the 
new  promotions  table,  they  are  counted 
only  in  respect  of  the  month  of  first 
appearance.  Thus,  in  percentage  terms,  the 
differentials  for  the  chemist  group  con- 
cerning new  promotions  for  the  five 
months  under  review  are: 


Baby  foods 

-54 

Toiletries 

+  18 

Cosmetics 

+  154 

Hair  preparations  and 

shampoos 

+  42 

All  medicinal  products 

-56 

Multi-pack  popularity 

The  multi-pack  has  recorded  the  big- 
gest advance  in  promotional  usage  so  far 
this  year  (up  by  28  per  cent)  with  the  new 
pack  the  biggest  drop  (down  by  22  per 
cent).  But,  of  surprise  to  some  marketing 
men,  has  been  a  decisive  fall  in  the  popu- 
larity of  the  contest  as  an  incentive  to  buy. 
According  to  MS  Surveys  the  percentage 
drop  is  14.  However,  this  figure  takes  no 


account  of  cut-to-fit  promotions  and  it  is 
here  that  the  contest  technique  continues 
to  be  favoured.  But  its  decline  in  open-to- 
all  promotions  is  attributed  to  the  manu- 
facturers' belief  that  these  days  customers 
are  motivated  by  something  which  offers 
a  form  of  price  reduction. 

As  reported  last  month,  the  introduction 
of  new  products  is  flowing  at  a  rate  in 
excess  of  a  third  that  of  last  year  and  the 
categories  of  toiletries,  cosmetics,  and  hair 
preparations  and  shampoos  are  involved. 
Whether  this  high  rate  of  introduction  will 
persist  for  the  rest  of  the  year  is  question- 
able but  there  is  a  good  chance.  Recent 
forecasts  predict  that  Britain  has  reached 
an  inflationary  plateau  and  there  will  be 
an  improvement  from  now  on,  adding 
impetus  to  the  launch  of  new  products 
and  services  especially  in  the  categories 
widely  regarded  as  "inessential".  New  pro- 
ducts which  have  been  held  back  for 
some  time  may  begin  to  move  into  the 
market  place. 


Leipzig  Fair  to  be  held 
in  September 

The  Leipzig  Autumn  Fair,  to  be  held 
September  4-1 1,  anticipates  6,000  exhibitors 
from  50  countries.  The  household  chemi- 
cals, cosmetics  and  pharmaceuticals  group 
displays  are  expected  to  occupy  7,000  sq 
m  in  the  Dresdner  Hof  Fair  building,  with 
19  countries  participating. 

Among  new  German  drugs  to  be  shown 
are :  Espumisan  (capsules),  a  carminative 
containing  no  sugar  for  diabetics  and  per- 
sons allergic  to  lactose ;  Perclusone  (cap- 
sules), an  antirheumatic  agent  claimed  to 
have  fewer  side  effects  than  phenylbuta- 
zone ;  Falicard  (ampoules)  used  in  the 
treatment  of  hypertensive  crises  and  to 
prevent  side  effects  of  the  /3-sympatho- 
mimetics;  Teta-test  laboratory  diagnostic 
for  the  detection  of  tetanus  antitoxin 
through  passive  haemagglutinalion ;  and 
several  veterinary  drugs. 
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Shopfitting 
&  equipment 

Two  display  ranges 

Ladybord  Display  and  Panel  Systems, 
BCD  Ltd,  Carlton  House,  13  Collegiate 
Crescent,  Sheffield,  claim  to  have  produced 
a  strong,  light,  versatile  display  system, 
easy  to  erect  and  dismantle.  Tt  comprises 
a  cellular  structure  covered  with  raised 
loop  nylon  and  a  specially  designed  push- 
on  shoe  to  simplify  erecting  and  dis- 
mantling. Purpose  designed  attachments 
enable  heavy  objects  to  be  quickly, 
simply  and  firmly  mounted,  the  company 
says.  The  basic  panels  can  be  curved  to 
almost  any  radius. 

There  are  two  ranges :  Ladybord  Two, 
2in  thick  panels  from  6  X  2ft  to  9  X  4ft 
and  Ladybord  One,  lin  thick,  smaller 
panels  from  3  X  2ft  to  6  X  2ft  in  a  range 
of  eight  colours  and  a  variety  of  finishes 
including  leather  and  suede.  The  largest 
panel  costs  £52  plus  VAT  and  the  units 
can  be  made  to  Class  One  Fire  Rating 
Spread  of  Flame  British  Standard  476. 

For  smaller  displays,  the  Ladybord 
Lokkaframe  system  is  based  on  a  light- 
weight board  covered  with  nylon  loop 
material.  It  can  be  formed  into  an  in- 
finite variety  of  shapes  including  squares 
rectangles,  diamonds,  half  diamonds  and 
octagons,  the  company  claims.  The  panels 
are  from  2  x  1ft  up  to  3  X  2ft  with 
thumbscrew  fastenings. 

Alarms  and  lighting  control 

A  combined  fire  and  burglar  alarm  kit 
(£60  ex  VAT),  complete  with  instructions 
and  wiring  diagram,  for  the  smaller  build- 
ing can  be  fitted  by  the  average  handyman, 
according  to  Photain  Controls  Ltd,  Unit 
18.  Hangar  3,  The  Aerodrome,  Ford. 
Arundel,  West  Sussex. 

The  kit  comprises:  A  Pholarm  Mk5 
control  unit  in  a  pressed  steel  housing 
for  wail  mounting;  four  sets  Magna- 
switch  type  RM04  operated  by  perma- 
nent magnets  for  fitting  to  wooden 
doors  or  windows  (an  alternative  Type 
WM04  is  available  for  metal  doors  and 
windows);  BKS  exit  and  entry  keyswitch  ; 
preswitch,  break  glass  unit ;  heat  detector ; 
a  12v  DC  mini  siren  (up  to  40  can  be 
connected  in  parallel  to  the  control  unit); 
30  metres  two  core  circuit  wire. 

Photain  have  also  produced  the  Fire- 
beam  FBI 00  (£200  ex  VAT)  long  distance 
smoke  detector.  This  is  capable  of  pro- 
viding a  beam  over  any  distance  up  to 
100  metres  and  is  claimed  to  solve  the 
problems  of  cold  smoke  detection  and 
buildings  with  high  ceilings.  Cold  smoke  is 
generated  from  a  smouldering  fire  without 
high  temperatures  and  normal  combustion 
products  and  gases  are  not  emitted  into 
the  atmosphere  in  a  sufficient  volume  to 
operate  ionisation  smoke  detectors.  For 
buildings  with  high  ceilings,  the  square 
footage  of  floor  area  per  detector  is 
extremely  small.  The  number  of  detectors 
per  installation  required  to  provide  ade- 


quate protection  is  therefore  extremely 
high  and  this,  plus  the  difficulties  of  in- 
stallation in  high  areas,  make  the  cost 
almost  prohibitive,  Photain  say. 

The  manufacturer  claims  that  a  fire  sig- 
nal will  be  obtained  from  a  source  of 
smoke  up  to  five  metres  on  either  side  of 
the  beam  within  seconds  and  therefore  one 
FBI 00  unit  will  provide  an  area  coverage 
of  1,000  square  metres  on  10,000  cubic 
metres  with  a  ceiling  height  of  10  metres. 
To  provide  the  same  coverage  with  ionisa- 
tion smoke  detectors  a  minimum  of  27 
units  would  be  required  plus  the  associated 
control  circuitry. 

A  3,000  watt  tungsten  lighting  control 
(£36  ex  VAT),  designed  by  Ever  Ready,  is 
manufactured  by  Photain  for  the  control 
of  all  types  of  incandescent  lighting.  The 
PT  3000  is  wired  in  series  with  the  supply 
to  the  lighting  load  and  the  intensity  of 
lighting  can  be  varied  to  reduce  electricity 
consumption  and  prolong  lamp  life,  the 
company  says. 

Sharp  introduce  cash  registers 

Sharp  Electronics  (UK)  Ltd,  107  Hulme 
Hall  Lane,  Manchester  M10  8HL,  will  be 
introducing  to  the  UK  in  the  autumn  their 
range  of  electronic  cash  registers,  said  to 
be  already  well  received  in  the  EEC.  The 
range  will  be  "competitively  priced",  offer- 
ing high  efficiency  and  designed  for  use  in 
all  sizes  of  business. 

The  compact  models  will  include  such 
features  as  automatic  tax  and  change  cal- 
culation, customer  and  operator  display, 
light  touch  key  system  and  low-cost  opera- 
tion, as  well  as  six  free  programmable  de- 
partments and  fast  printer.  For  the 
smaller  business  there  is  a  single-depart- 
ment model,  while  the  larger  models  will 
provide  a  wide  range  of  management  in- 
formation by  way  of  departmental  per- 
centages, etc.  All  have  automatic  change 
computation.  The  range  will  be  sold 
through  the  established  cash-register  trade. 

Showrax  reveal  new  systems 

The  new  shopfitting  systems  which  Show- 
rax Ltd,  Tower  Works,  Northfleet,  Kent, 
were  secretive  about  until  the  recent 
Shopex  exhibition  (C&D,  May  28,  p760) 
are  Showpiece  and  Northfleet.  Showpiece 
relies  for  its  basic  construction  on  stan- 
dard slot-together  components,  keeping 
costs  below  completely  custom-made  units. 

The  Northfleet  range  of  modular  shelv- 
ing is  designed  to  meet  the  demand  for  an 
inexpensive  sytem  which  incorporates  both 
metal  and  wire  mesh  shelving.  It  is  strong 
enough  to  withstand  the  high  weight  load- 
ing capacity  demanded  by  larger  outlets 
whilst  not  looking  ungainly  when  used  to 
display  lighter  merchandise,  Showrax  say. 

The  system  can  be  used  for  both  wall 
and  gondola  runs,  and  is  available  in 
modules  of  0-6m,  lm,  l-22m,  and  133m. 
Shelf  depths  (both  mesh  and  one  piece 
metal  shelves)  are  available  from  30cm  to 
70cm  deep  and  can  have  a  specially 
designed  ticket  rail  attached  which  will 
accept  three  sizes  of  price  tickets.  Facili- 
ties for  sloping  shelves,  and  binning  form 
part  of  the  system. 

Vacuum  catalogue 

A  new  catalogue  of  vacuum  equipment  is 
available  from  V.  N.  Barrett  &  Co  Ltd,  1 
Mayo  Road,  Croydon  CR0  2QP. 
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Labelling  'guns' 

Two  gun-type  labelling  machines,  Hallo 
single  and  twin,  have  been  introduced  by 
Pricemaster  Ltd,  Selinas  Lane,  Dagenham, 
Essex.  The  single  is  able  to  price  and  the 
twin  has  in  addition  ten  digits  as  a  second 
line  for  coding  and  stock  control.  Both 
are  claimed  to  eliminate  the  "wiping-on" 
action  normally  required  with  such  mach- 
ines, and  are  inked  by  disposable  rollers 
provided  free  of  charge,  fitted  in  seconds 
and  giving  up  to  50,000  clear  impressions. 
They  are  said  to  be  unbreakable  if 
dropped. 

NCR  2135  cash  register 

The  NCR  2 1 35  electronic  cash  register 
(£1,885)  provides  53  separate  accumulative 
totals,  plus  other  collective  group  totals 
accumulated  during  the  read  and  reset 
operation,  say  NCR  Ltd,  206  Marylebone 
Road,  London  NW1  61Y.  In  addition  to 
cash  and  charge  it  includes  totals  for 
returns,  eight  separate  assistants,  discounts 
(with  automatic  percentage  calculation) 
and  received  on  account.  It  can  also  pick 
up  the  previous  balance  and  total  for 
budget  accounts  or  credit  payments. 

Two-line  answering  machine 

An  Autophone  telephone  answering 
machine  responds  to  calls  received  on 
either  of  two  exchange  lines  provided  it  is 
fitted  with  adaptors  for  it  to  be  connected 
to  both  lines  at  once.  Shipton  Telstor  Ltd, 
Shipton  Group  House,  Oval  Road,  London 
NW1,  are  introducing  an  adaptor  which, 
because  of  improved  electronics,  allows 
the  cost  of  two-line  answering  to  be 
reduced.  Rental  is  now  down  from  £25  to 
£15  per  year,  per  line.  The  rental  of  the 
Autophone  itself  remains  unchanged  (from 
£115  per  year  depending  on  length  and 
type  of  contract);  the  overall  saving  is 
thus  £20  per  year  on  a  two-line  system, 
according  to  the  manufacturers. 

DIY  shopfittings 

A  mail-order  do-it-yourself  shopfitting  sys- 
tem, claimed  to  reduce  prices  by  up  to  50 
per  cent,  is  available  from  Kit  by  Kit,  1 
Mutley  Plain,  Plymouth,  Devon.  The  com- 
pany has  produced  a  free  shop-planning 
chart  for  the  retailer  to  illustrate  how  to 
redesign  a  shop  and  a  guide  to  merchan- 
dising accessories  shows  the  use  of  lighting 
and  special  displays. 

The  assembly  of  units  requires  nothing 
more  than  a  screwdriver  and  spirit  level, 
according  to  the  manufacturer,  and  all 
shelves  are  interchangeable.  Coloured 
backs  are  also  provided.  Mr  Alan 
Weatherhead,  sales  director,  says  that  a 
few  days  is  sufficient  to  re-equip  a  shop 
totally  but  said  that  retailers  can  progress 
at  their  own  pace. 
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For  many  chemists  Makro  is  the  answer  to 
problems  of  supply.  Problems  like  minimum  drop 
quantities  and  long  waits  for  delivery.  Problems  like 
getting  hold  of  the  right  stock  at  the  right  time. 

With  Makro  you  can  buy  as  much  or  as  little  as 
you  need.  And  you  can  buy  it  until  1 0pm,  six  days  a  week. 

As  the  biggest  non-food  self-service  wholesalers 
in  Britain,  we  work  closely  with  major  manufacturers  to 
ensure  our  shelves  reflect  market  trends. 


We  stock  the  proprietary  medicines  and  the  branded 
toiletries.  We  have  Aro'  own-label  products,  including 
soap  and  shampoo.  And  we  have  all  the  extras  you  need, 
from  paper  goods  to  baby  food,  from  household  items 
to  cameras  and  film. 

We  also  have  a  special  range  of  services  to 
make  your  visit  as  easy  and  efficient  as  possible. 
There's  computerised  invoicing  to  aid  your  accounting 
and  stock  control.  There's  low-price  petrol  at  our  own 
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)etrol  stations  (except  Charlton).  There  are  first-class 
self-service  restaurants,  open  all  day  long.  And  there's 
I  free  news-sheet  every  fortnight,  listing  scores  of 
special  offers.  The  July  8th  issue  features  articles 
specially  for  chemists. 

Try  a  different  kind  of  wholesaler  this  week, 
rake  VAT  form  4  and  three  recent  significant  trading 
nvoices  (to  establish  your  trading  status)  to  Makro 
Customer  Reception.  There  are  Makro  Centres  in 


London  at  Anchor  &  Hope  Lane,  Charlton  (01-858  8001); 
Birmingham  at  Pitcairn  Drive,  off  Dudley  Road, 
Halesowen  (021-550  7341); 

Liverpool  at  Hornhouse  Lane,  Kirkby  (051-546  9211); 
Manchester  at  Liverpool  Road,  Barton  Moss,  Eccles 
(061-789  6911);  Leeds  at  Royds  Lane,  Ring  Road, 
Lower  Wortley  (0532  633341) 
and  Newcastle  at  Wear  District  6, 
Tyne  &  Wear  (0632  464001). 
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NO  RINSING,  NO  WASHING. 

Hair  Factor  9  dries  in  a  few  minutes, 
thus  avoiding  the  necessity  to  massage 
it  into  the  scalp. 

A  COMPLETE  TREATMENT 

Phylum  Therpicare  Ltd.  -  224  West  Regent  St.,  Glasgow. 

UK  Distributor 
Pharmagen  Ltd.,  Chapel  Street,  Runcorn,  Cheshire. 


SURGICAL  ELASTIC  fSOSIERY 
BELTS  —  TRUSSES 

•  TWO-WAY  STRETCH  ELASTIC  YARN 
9  FLATBED  KNIT  &  CIRCULAR  KNIT 
9  NYLON  LIGHTWEIGHT  STOCKINGS 

•  NYFINE  LIGHTWEIGHT  TIGHTS 

•  SEAMLESS  ONE-WAY  STRETCH 

•  NYLON  NET 

Stock  Sizes  or  Made  to  Measure 
Obtainable  direct  or  through  your  wholesaler.    Write  tor  literature. 

Abdominal  Belts  -  Spinal  Supports  -  Elastic  Band  Trusses  -  Jock  Straps 

Suspensory  Bandages       -       Athletic  Slips       -  Stockinette  Bandages 

Vernon     Works,  Basford,  Nottingham 

Phone  :  77841-2  Grams  :  Eeslnep.s 


E.  SALLIS  LTD 


MEWBALL  &  MASON  LTD. 

Established  in  1850 

SPICES  AND  CULINARY  HERBS  IN  EVERY  VARIETY 
FLAVOURING  ESSENCES  AND  FOOD  COLOURS 

The  Famous 

EXTRACT  OF  HERBS.  LEMONINE.  GINGER. 
SARSAPARILLA.  DANDELION  &  BURDOCK 
FOR  HERB  BEERS  ON  BONUS  TERMS 

Attractively  packed  with  pharmacy  in  mind,  and  also 
available  in  bulk 

Detailed  price  list  from 
Dormston  Trading  Estate.  Burton  Road.  Dudley. 
West  Midlands.  DY1  2BR.    Tel.  No.  Sedgley  2537 


SHOPFITTING  SERVICE 


LOCK  ON  Introduced  only  a  few 
CVCTCM    years  ago  by  "Interior 
OTOICIVI    Systems",  this  flexible 
modular  system  was  an  immediate 
success.  It's  been  used  in  U  K.  and 
abroad  by  some  really  big  names- 
leading  companies  in  the  field  of 
Store  Management  .  .  .  and  by  a 
host  of  smaller  retailers.  They  all 
discovered  that  it  could  provide  a 
functional  and  attractive  environment 
with  individual  features! 

HOOK  ON  This  development  from 
qyctciv/I      "Interior  Systems"  was 
^•wICIVI     designed  with  slotted 
adjustments  for  rapid  display  change 
and  additional  strength  needed  for 
free-standing  display  units  such  as 
heavy  foods,  radio,  television  sets,  etc. 
Of  course,  it's  completely  compatible 
with  "Lock-on",  and  designed  for 
complete  harmony  of  appearance. 
In  fact,  the  correct  solution  for 
tomorrow's  displays  today! 

DISPLAY  POLE 

"Look  3"  is  the  name 


SYSTEM 


of  this  new  facility, 


and  it's  a  natural  follow-up  to 
"Lock-on"  and  "Hook-on".  Simple 
but  ingenious,  just  five  standard 
profiles  of  bracket  fixing  marry  up 
with  five  profiles  of  panel  fixing  to 
provide  many  combinations  of  display, 
'  shelving,  garment  rails,  partitioning, 
panels,  fitting  rooms,  pelmets,  mirror 
walling,  etc.  The  possibilities  are 
endless,  the  finish  is  in  chromium  plate! 

These  three  systems  will  create  the  effect  you  want  in  double 
quick  time  and  at  minimum  cost. 

What's  more,  nearly  all  items  are  always  in  stock,  so  you  can 
usually  come  along  to  our  West  London  showrooms/  warehouse 
to  collect  everything  within  five  days  of  ordering. 

Alternatively,  we  can  deliver  to  any  part  of  U.  K.  within  14  days  — 
how's  that  for  service! 

One  of  our  technical  representatives  will  be  pleased  to  call  on 

you  and  discuss  your  particular  needs.  He'll  work  out  a  free  estimate 

on  the  spot,  tailoring  the  cost  to  your  budget  requirements. 


MERCHANDISING 
EQUIPMENT 


Interior  Systems  (U.K.)  Limited 

Telephones:  01-993  1026,  01-993  1403  &  01-993  1408 
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ACTION  NOW!  Use  this  coupon  and  post  to: 
Interior  Systems  (U.K.)  Ltd.,  22/34  Horn  Lane, 
London.  W36NP. 

Please  send  me  literature  on  your  "Look"  Systems 
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ICML  left  in  confusion 
over  advertising  policy 


A  proposal  that  "no  action"  should  be 
taken  over  the  use  of  Independent  Chem- 
ists Marketing  Ltd  title  in  Numark 
advertising  was  rejected  by  the  Council 
of  the  Pharmaceutical  Society  last  week 
— leaving  a  state  of  confusion  over  what 
policy  the  group  should  adopt  in  future 
campaigns. 

The  "no  action"  recommendation  had 
come  from  the  Ethics  Committee  after 
consideration  of  ICML's  decision  to  re- 
instate the  line  "sponsored  by  Independent 
Chemists  Marketing  Ltd"  (C&D,  May  14, 
p672).  The  use  of  the  word  "chemist"  in 
advertising  was  discussed  at  length. 

However,  when  the  matter  came  before 
the  full  Council,  Mr  W.  M.  Darling  said 
they  must  realise  that  the  recommendation 
was  the  tip  of  an  iceberg.  It  was  not 
just  taking  a  recommendation  that  no 
action  should  be  taken  on  the  use  in  one 
particular  advertisement  of  'he  word 
"chemists"  in  extremely  small  type.  If 
the  recommendation  were  adopted,  it 
would  represent  a  fundamental  change  in 
policy — saying  in  fact  that  anyone,  from 
the  small  one-man  business  to  the  largest 
company,  now  had  the  right  to  use  the 
restricted  title  "chemist"  in  advertisements 
for  non-professional  products. 

With  what  is  'chemist'  associated? 

In  Mr  Darling's  view  the  public,  to 
whom  advertisements  were  directed,  most 
certainly  associated  the  word  "chemist" 
with  the  professional  aspect  of  phar- 
macy. In  1975  the  Council  had  com- 
missioned a  survey  from  the  National 
Opinion  Poll  market  research  organisa- 
tion and  the  first  question  asked  had  been  : 
"What  is  the  first  thing  that  comes  into 
your  mind  when  you  hear  a  shop  described 
as  a  'chemist'?"  Of  those  who  had 
answered,  47  per  cent  had  said  "medi- 
cines" or  "drugs" ;  20  per  cent  had  said 
"prescriptions",  "dispensing",  etc,  six  per 
cent  had  mentioned  pills  or  tablets,  three 
per  cent  medical  supplies,  bandages,  etc, 
and  three  per  cent  only  had  mentioned 
toiletries  and  cosmetics.  The  remainder 
had  been  spread  over  other  matters.  The 
survey  had  been  reported  to  the  1975 
branch  representatives'  meeting  which  had 
been  debating  the  use  of  the  title  "chem- 
ists" in  advertisements.  The  meeting  had 
asked  for  the  status  quo — no  use  of  the 
restricted  title — by  161  votes  to  27.  On  one 
particular  issue  of  very  small  type  in  one 
advertisement  it  would  be  wrong  of  the 
Council  to  make  a  fundamental  change 
in  its  policy,  said  Mr  Darling-  and  it 
would  also  be  wrong  to  make  any  change 
without  consulting  the  membership. 

Mr  J.  P.  Kerr,  supporting,  moved  that 
the  item  be  referred  back.  Mr  J.  Balm- 
ford  (vice-president)  seconded.  Mr  C.  C. 
Stevens  opposed  the  reference  back  be- 
cause, he  said,  it  was  wasting  the  time 


of  the  Committee,  for  there  was  little 
doubt  that  the  decision  taken  at  the  next 
meeting  would  be  the  same.  It  was  not  a 
major  item.  It  was  the  right  of  a  com- 
pany which  was  not  in  retail  to  use  a 
title,  and  there  was  no  reason  to  refer  it 
back.  Mr  D.  N.  Sharpe  also  opposed  the 
reference  back  because  it  avoided  coming 
to  a  decision.  The  office  could  bring 
forward  no  new  information  on  the  sub- 
ject, and  referring  it  back  would  only 
delay  it  for  two  or  three  months. 

Professor  A.  H.  Beckett  felt  that  fur- 
ther information  should  be  sought.  He 
asked  whether  Mr  Stevens  was  saying  that 
there  was  a  clear  distinction  between  the 
use  of  the  title  "chemist"  in  the  present 
sense,  and  the  title  in  terms  of  retail 
advertising.  Mr  Stevens  replied  that  the 
company  was  a  manufacturing  whole- 
saler using  its  registered  company  title 
— which  it  was  perfectly  entitled  to  do. 
Mr  Darling  pointed  out  that  at  no  time 
during  the  debates  in  the  Ethics  Com- 
mittee had  the  distinction  referred  to  by 
Mr  Stevens  been  mentioned.  Until  a 
definitive  ruling  could  be  given,  he 
suggested  it  would  be  improper  for  Coun- 
cil to  adopt  the  recommendations  as  such. 

Mr  G.  Walker  opposed  reference  back. 
All  the  facts  had  been  presented  to  the 
Committee,  and  it  was  difficult  to  envis- 
age the  Committee  having  new  informa- 
tion which  would  lead  it  to  make  a 
different  decision.  The  president  (Mrs 
Estelle  Leigh)  pointed  out  that  at  the 
meeting  of  the  Committee  there  had  been 
a  suggestion  that  not  all  the  information 
was  available,  and  that  it  should  be  dis- 
cussed at  the  next  meeting — but  the 
motion  to  refer  the  recommendation  back 
to  the  Committee  was  lost. 

Recommendation  negative 

The  treasurer  (Mr  A  Howells)  expressed 
concern  that  the  recommendation  was 
of  a  negative  nature— "that  no  action 
be  taken".  If  it  were  rejected,  there 
would  be  nothing  to  take  its  place.  Mr 
Stevens  said  that  Mr  Darling  had  intro- 
duced no  additional  evidence.  A  refer- 
endum of  all  the  membership  was  the 
only  thing  that  would  satisfy  the  mem- 
bers of  the  Ethics  Committee.  In  Mr 
Stevens'  view  "no  action"  was  the  right 
procedure.  Mrs  Puxon  (a  Privy  Council 
nominee)  pointed  out  that  there  was  a 
difference  between  adopting  a  recommen- 
dation that  "no  action  be  taken"  and 
simply  "not  taking  any  action". 

Mr  J.  P.  Bannerman  expressed  concern 
about  the  long  term  consequences,  be- 
cause freedom  to  advertise  would  be  in 
the  interests  of  the  larger  groups  not  the 
smaller.  It  was  up  to  the  Council  to  de- 
cide if  the  recommendation  reflected  the 
wishes  of  the  people  it  represented.  Mr 
I.  A.  Myers  said  that  if  the  recommen- 


dation was  accepted,  the  whole  ethics 
of  the  Society  would  take  an  about  turn 
and  bring  discredit  on  the  Council.  The 
recommendation  was  not  adopted. 

Mr  Sharpe  (who  declared  an  interest  as 
a  director  of  ICML)  asked  what  would 
happen  to  the  next  advertisement  now 
that  the  recommendation  had  been  rejec- 
ted. Mr  Darling  suggested  that  the  correct 
course  of  action  would  be  for  thought  to 
be  given  to  the  implication  of  the  decision 
in  the  office  before  the  next  meeting  of 
Council. 

UGC  support  for  larger  schools 

The  Education  Committee  considered 
conclusions  from  a  report  of  the  Uni- 
versity Grants  Committee  advisory  panel 
on  pharmacy.  The  report  had  been 
formulated  without  prior  discussion  with 
the  Society.  The  Education  Committee 
recommended,  and  Council  agreed,  that 
the  UGC  should  be  informed  of  the 
Society's  approval  of  some  of  the  con- 
clusions of  the  panel — namely  those  in 
relation  to  the  expansion  of  student 
numbers  and  course  content — but  that  it 
should  be  pointed  out  that  the  Society 
could  have  clarified  or  corrected  several 
statements  in  the  section  on  manpower 
had  it  been  consulted.  A  request  will  also 
be  made  that  the  Society  should  partici- 
pate in  proposed  discussions  between  the 
UGC,  the  Department  of  Education  and 
Science  and  the  Scottish  Education  De- 
partment on  the  provision  of  pharmacy 
courses  in  the  non-university  and  the  uni- 
versity sectors. 

The  panel  had  stated  that  while  it  was 
not  in  a  position  to  judge  the  assump- 
tions made  by  the  Society  in  its  calcula- 
tions of  the  number  of  pharmacists  likely 
to  be  required  in  the  future,  and  was 
aware  that  all  such  projections  had  in- 
built uncertainties — the  supply  and  the  de- 
mand, the  increasingly  large  proportion 
of  women  graduates,  the  tendency  for 
small  retail  premises  to  close  and  the 
development  of  clinical  pharmacy  were 
all  factors  that  might  alter  the  basis  of 
the  calculations.  The  panel  had  discussed 
the  likely  future  manpower  needs  with  the 
staff  of  pharmacy  departments  and  had 
found  opinions  divided.  It  said  that  the 
evidence  was  not  conclusive  enough  to 
justify  dissuading  universities  from  minor 
increases  in  the  size  of  entry  if  that  could 
be  accomplished  at  little  extra  cost  and 
without  major  building  schemes;  more- 
over, it  might  be  academically  desirable 
for  good  small  schools  to  grow.  It  pointed 
out  that  pharmacy  spanned  several  disci- 
plines, and  only  a  large  department  could 
provide  a  full  subject  cover  economically. 
On  the  other  hand,  there  were  oppor- 
tunities for  rationalisation  by  calling  on 
contributions  from  staff  in  departments 
of  chemistry,  biochemistry,  physiology 
and  pharmacology,  and  account  had  to 
be  taken  of  the  fact  that  pharmacy  courses 
were  not  cheap  and  that  further  major 
expansion  might  create  difficulties  over 
the  availability  of  preregistration  places. 

The  panel's  general  conclusion  was  that 
while  the  situation  was  evolving  and 
needed  to  be  kept  under  review,  there  was 
no  clear  evidence  that  future  expansion 
of  student  numbers  was  desirable. 
Although  the  schools  in  the  non-univer- 
sity sector  were  outside  the  panel's  remit, 
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it  felt  it  would  be  preferable  that  the  same 
policy  should  apply  in  both  sectors  in  re- 
gard to  expansion  proposals  and  that  that 
should  be  discussed  if  necessary  with  the 
DES.  It  said  that  there  might,  for  example, 
be  a  case  for  the  DES  as  well  as  the  UGC 
to  discourage  the  establishment  of  new 
schools  of  pharmacy,  in  order  to  avoid  a 
proliferation  of  smallish  departments,  and 
suggested  that  in  university  departments 
pressure  from  students  for  places  could  be 
used  to  raise  entry  standards  so  that  those 
admitted  would  be  suitable  intellectually 
to  fill  roles  other  than  of  retail  pharmacists. 

The  panel  stated :  "The  academic  as 
distinct  from  vocational  content  of  the 
course  would  need  to  be  increased  and  a 
high  calibre  staff,  active  in  research, 
would  be  required.  Although  it  would  not 
be  a  matter  for  the  UGC  to  finance  there 
is  likely  to  be  a  growing  need  for  expand- 
ing facilities  in  continuing  education 
geared  in  particular  to  the  needs  of  the 
pharmaceutical  industry,  and  universities 
should  perhaps  devote  more  of  their 
energies  to  that  field." 

Curriculum  balance 

On  the  question  of  the  balance  of  the 
curriculum,  the  report  stated :  "Historic- 
ally the  scientific  basis  of  pharmacy  has 
been  principally  in  chemistry  and  botany, 
with  the  introduction  of  pharmacology  in 
more  recent  years.  The  panel  gained  the 
impression,  however,  that  the  practice  of 
pharmacy  is  undergoing  a  rapid  change 
and  that  the  infrastructure  of  the  schools 
is  not  geared  to  take  account  of  this 
change.  Nevertheless,  staff  in  pharmacy 
departments  are  aware  of  the  need  for  a 
reorientation  in  the  undergraduate  course, 
not  only  in  the  sense  of  offering  a  more 
general  and  academic  form  of  study,  but 
also  to  meet  changed  conditions  in  society 
which  affect  the  practice  of  pharmacy. 
Some  of  the  new  functions  of  the  pro- 
fession will  necessitate  an  increased  bias 
in  the  course  material  towards  the  medi- 
cal sciences.  The  proportion  of  pharma- 
cology, physiology  and  of  biologically 
based  chemistry,  relevant  to  a  more  com- 
plete understanding  of  drug  actions  and 
use  is  already  increasing.  Options  in  clini- 
cal pharmacy  have  been  introduced  and 
there  are  moves  towards  the  inclusion  of 
some  instruction  in  pathology  as  a  natural 
progression  of  the  subject. 

"The  panel  commends  such  develop- 
ments where  geographical  considerations 
make  them  possible.  Developments  in 
clinical  pharmacy  and  pathology  can  only 
be  undertaken  in  collaboration  with  a 
local  hospital  and  there  are  obvious  ad- 
vantages in  the  school  of  pharmacy  ex- 
panding its  teaching  programme  in  the 
biomedical  sciences  in  association  with  a 
school  of  medicine.  The  obstacles  will  be 
greatest  in  schools  which  are  small  and 


isolated  from  large  multifaculty  univer- 
sities and  medical  schools. 

"The  panel  accordingly  anticipates  that 
there  will  be  an  expansion  of  teaching  in 
schools  of  pharmacy  of  disease  processes, 
disorders  of  function  caused  by  disease, 
of  clinical  pharmacology  and  the  thera- 
peutic use  of  drugs.  It  will  be  difficult  to 
make  satisfactory  arrangements  for  such 
teaching  without  inter-faculty  and  inter- 
university  collaboration.  Education  in 
these  aspects  of  medical  science  will  en- 
hance the  role  of  pharmacists  in  a  hos- 
pital context,  as  advisers  to  general  medi- 
cal practitioners,  and  in  their  contact  with 
the  general  public.  There  is  however,  a 
need  for  this  evolving  role  to  be  developed 
jointly  with  the  other  health  professions." 

An  amendment  made  to  the  regulations 
of  the  University  of  Bath  concerning 
aegrotat  degrees  has  been  accepted  by  the 
Council.  Under  the  new  regulation,  a 
candidate  who  could  not  attend  the  final 
examinations  due  to  illness  might  elect  to 
either  resit  the  examination  in  the  follow- 
ing year  or,  if  the  board  of  studies  so 
wished,  accept  the  award  of  an  aegrotat 
degree.  The  Education  Committee  was 
told  that  the  head  of  the  school  of  phar- 
macy and  pharmacology  had  undertaken 
to  inform  the  Society  when  a  candidate 
accepted  an  aegrotat  degree,  and  an  appro- 
priate statement  was  to  be  written  into 
the  university  prospectus  explaining  the 
position  clearly  to  students.  The  secretary 
and  registrar  told  the  Education  Com- 
mittee that  aegrotat  degrees  were  not  in- 
cluded in  the  degrees  approved  by  the 
Council  for  the  purpose  of  registration. 

It  was  reported  to  the  Committee  that  a 
meeting  had  been  held  between  represen- 
tatives of  the  Society  and  of  the  execu- 
tive of  British  Pharmaceutical  Students 
Association.  The  Committee  was  told  that 
proposals  for  drafting  an  amendment  to 
the  byelaws,  in  order  to  include  the  BPSA 
as  a  section  of  the  Society,  were  being 
discussed  and  would  be  submitted  to  the 
August  meeting  of  Council  for  approval. 

Grunwick  dispute 

Presenting  the  minutes  of  the  Organisa- 
tion Committee,  Mr  Sharpe  suggested 
that  it  would  be  sensible  and  convenient 
if  the  Council  were  to  consider  that  Com- 
mittee's recommendation  concerning  the 
Grunwick  dispute  [and  the  letters  from 
the  Civil  Service  unions  to  a  certain  phar- 
macy or  pharmacists,  threatening  "black- 
ing" of  their  premises  (C&D,  July  9,  p44)] 
with  the  Practice  Committee's  recommen- 
dation on  the  same  subject.  He  opposed 
any  recommendation  that  Council  should 
consider  the  matter  in  private.  Mr  Darling 
(chairman.  Practice  Committee)  agreed 
that  it  would  be  proper  for  the  two 
recommendations  to  be  taken  together  in 
one  debate,  but  hoped  that  Council  would 
debate  the  matter  in  private.  Mr  Stevens 
proposed  that  the  Council  did  not  con- 
sider the  matter  in  private  session.  Pro- 
fessor Beckett  seconded,  and  the  motion 
was  carried. 

The  recommendation  of  the  Organisa- 
tion Committee  was  that  a  statement 
should  be  issued  to  the  effect  that  the 
Council  deplored  the  attempt  to  infringe 
the  right  of  individuals  to  have  prescrip- 
tions dispensed  and  medicines  supplied 
where  they  wished.  The  recommendation 
of  the  Practice  Committee  was  that  a  let- 
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ter  should  be  sent  to  APEX,  drawing 
attention  to  the  dangers  of  preventing  the 
public  from  having  access  to  a  pharmacy. 
Copies  of  the  letter  should  be  sent  to 
signatories  of  the  civil  servants'  letter  and 
their  union  headquarters,  and  to  West- 
minster Trades  Council. 

Mr  Darling  said  that  it  could  be  argued 
that  the  recommendations  of  the  two 
committees  were  similar.  There  was,  how- 
ever, a  fundamental  difference.  Council 
must  take  into  account  that  the  Organisa- 
tion Committee's  recommendation  came 
under  the  heading  of  publicity.  That  was 
important.  The  recommendation  "that  a 
statement  be  issued  that  Council  deplores 
the  attempt  to  infringe  the  right  of  indi- 
viduals to  have  prescriptions  dispensed 
and  medicines  supplied  where  they  wish" 
could  not  be  left  as  a  simple  statement — 
questions  would  be  asked  by  the  Press 
about  it  and  the  Society  would  find  it 
necessary  to  elaborate.  Doubtless  every- 
one could  accept  that  the  Grunwick  issue 
was  an  extremely  sad  situation,  and  Mr 
Darling  said  he  would  not  want  the 
Society  to  do  anything  that  could  extend 
or  exacerbate  the  unfortunate  happenings. 
Elaboration  of  the  simple  statement  in 
the  recommendation  could,  he  suggested, 
have  such  an  effect. 

Positive  concern 

In  his  view  the  recommendation  of  the 
Practice  Committee  was  a  more  respon- 
sible recommendation.  It  demonstrated 
positive  concern  on  the  impact  of  the  con- 
tents of  the  letter  both  on  the  patient  and 
the  pharmacist.  He  believed  that  within 
the  Practice  Committee's  recommendation, 
the  Council  demonstrated  again  the  role 
and  the  freedom  of  the  pharmacist  to 
serve  and  dispense  and  to  look  after  the 
patients.  He  was  totally  convinced  that  it 
was  the  duty  of  the  Council  to  bring  those 
sentiments  to  the  major  union  concerned 
in  the  dispute.  It  was  because  he  did  not 
want  to  do  anything  that  might  escalate 
or  expand  the  dispute  that  he  opposed  the 
recommendation  of  the  Organisation 
Committee. 

Mr  Kerr  supported  Mr  Darling.  It  was 
not  for  the  Council  to  come  to  any  de- 
cision upon  the  merits  or  otherwise  of 
the  Grunwick  dispute.  As  far  as  the 
Council  was  concerned,  it  was  worried 
about  the  effects  of  a  very  sad  affair  upon 
pharmacists  and  patients.  The  statement 
proposed  by  the  Organisation  Committee 
was  wide  in  its  implications,  and  did 
nothing  to  solve  the  problem.  The  Prac- 
tice Committee  wanted  to  stop  matters  in 
relation  to  the  particular  issue,  and 
addressed  a  letter  to  APEX  and  other 
unions,  pointing  out  that  the  effect  in  the 
end  would  only  be  to  hurt  the  very  people 
whom  they  elected  to  defend. 

Mr  Howells,  speaking  against  the  Orga- 
nisation Committee  recommendation, 
pointed  out  that  the  information  given  in 
the  Committee  must  have  been  different 
from  that  given  in  the  Practice  Commit- 
tee, because  he  understood  that  in  the 
Organisation  Committee  there  had  been  a 
specific  request  from  the  person  who  had 
received  the  letter  not  to  make  the  issue 
public.  The  Organisation  Committee's 
recommendation  suggested  that  the  Coun- 
cil would  use  the  Grunwick  dispute  for 
the  purpose  of  publicity  in  respect  of 
pharmacy,  and  Mr  Howells  deplored  that. 
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The  secretary  and  registrar  (Mr  D.  F. 
Lewis)  pointed  out  that  the  Council  was 
in  public  session,  and  those  who  took  part 
in  the  discussion  should  bear  that  in 
mind.  Professor  Beckett  suggested  that  the 
Organisation  Committee's  recommenda- 
tion was  very  mild  and  gentle,  but  it 
stated  clearly  the  right  of  a  profession  to 
take  a  professional  decision  on  behalf  of 
patients.  Quite  a  number  of  pharmacists 
had  received  the  letter.  Was  it  not,  there- 
fore, important  that  the  professional  body 
was  seen  to  be  playing  a  responsible  role, 
not  getting  involved  in  the  Grunwick  dis- 
pute, but  stating  clearly  that  it  had  a 
responsibility  to  its  members? 

Infringement  of  rights 

Mr  A.  G.  Madge  supported  Professor 
Beckett.  A  pharmacist  had  received  a 
threatening  letter  to  close  his  business  if 
he  did  not  conform  with  something  over 
which  he  had  no  control.  Not  only  was 
that  an  infringement  of  the  right  of  the 
individual,  but  a  reflection  on  the  pro- 
fession. There  was  nothing  wrong  with 
the  statement  that  the  Council  deplored 
the  attempt  to  infringe  the  right  of  indi- 
viduals to  have  prescriptions  dispensed 
and  medicines  supplied  where  they  wished. 

Mr  Lewis  pointed  out  that  the  Coun- 
cil was  debating  whether  the  recommenda- 
tion should  be  published  or  not,  and  it 
was  being  debated  in  public.  If  the  Coun- 
cil decided  later  that  it  would  not  publish 
the  recommendation,  it  would  find  that 
the  debate  itself  would  be  published. 

Mr  Walker  felt  sure  Council  would 
support  the  Organisation  Committee's 
recommendation  in  principle  but  it  should 


address  itself  to  what  it  could  do  about 
the  situation.  It  would  seem  that  making 
a  statement  such  as  was  proposed  could 
be  inflammatory,  whereas  taking  the 
action  recommended  by  the  Practice  Com- 
mittee might  lead  to  a  solution  of  the 
problem  facing  the  pharmacists  and  the 
patients. 

Mrs  Joyce  Gilbert  felt  in  view  of  what 
the  secretary  and  registrar  had  said,  the 
matter  should  have  been  taken  in  private. 
Mr  Lewis  pointed  out  that  there  were  cer- 
tain facts  of  which  the  Council  should 
be  made  aware,  but  as  the  debate  was  in 
public,  he  was  unable  to  make  a  contri- 
bution to  it. 

Mr  Bannerman  said  the  recommen- 
dation was  an  expression  of  concern,  and 
in  his  view  it  would  be  a  sad  day  if  the 
Council  could  not  express  its  concern  for 
its  members  because  of  some  influence 
outside  when  that  influence  was  affecting 
directly  members  of  the  Society  who  were 
trying  to  serve  the  public. 

Mrs  Puxon  suggested  it  might  be  appro- 
priate to  adjourn  the  present  debate  and 
go  into  private  session  so  that  Council 
could  hear  what  the  secretary  and  regis- 
trar had  to  say.  It  could  then  go  back  into 
public  session  and  resume  the  debate. 
That  was  agreed,  and  the  Council  con- 
tinued in  private.  On  resuming  public 
business,  the  recommendations  of  both 
the  Organisation  and  Practice  Committees 
were  carried. 

The  attention  of  the  general  practice 
subcommittee  was  drawn  to  a  letter  pub- 
lished in  the  Society's  journal  which  had 
reminded  pharmacists  that  postmen  in 
rural  districts  employed  by  the  Post  Office 


were  allowed  to  carry  light  packets  of 
medicine  sent  from  a  doctor  or  pharma- 
cist to  a  patient,  and  that  senders  should 
arrange  their  own  terms  for  payment  of 
officers  undertaking  private  service  on 
their  behalf. 

VAT  on  fees? 

It  was  reported  to  the  Finance  and  Gen- 
eral Purposes  Committee  that  the  Finance 
Bill  at  present  before  Parliament  con- 
tained a  clause  which  would  appear  to 
make  it  necessary  for  professional 
societies  to  charge  value  added  tax  on 
their  members'  subscriptions.  Professional 
societies  had  made  representations  to  the 
Government  asking  for  exemption  from 
the  charge  on  the  ground  that  it  would 
give  rise  to  an  inequitable  situation  for 
their  members,  since  for  those  members 
registered  for  VAT  no  extra  outgoing 
would  arise  but  for  those  not  so  regis- 
tered the  fee  would  in  effect  be  increased. 
The  Committee  was  told  that  representa- 
tions had  been  made  on  behalf  of  the 
Pharmaceutical  Society  although  it  was 
arguable  whether  statutory  fees  would  be 
regarded  in  the  same  light  as  members' 
subscriptions.  The  latest  information  was 
that  the  Society  would  be  exempted  from 
the  relevant  provisions  of  the  Act. 

It  was  brought  to  the  attention  of  the 
Hospital  Pharmacists  Group  Committee 
that  vacancies  for  hospital  pharmacists 
were  sometimes  advertised  only  in  the 
local  Press.  The  Committee  recommended, 
and  the  Council  agreed,  that  the  National 
Association     of    Chairmen     of  Health 
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Authorities,  and  the  equivalent  body  in 
Scotland,  should  be  informed  that  it  was 
the  Society's  view  that  staff  and  principal 
pharmacist  posts  should  always  be  adver- 
tised in  the  national  pharmaceutical  Press. 
The  Committee  recognised  that  in  view 
of  the  tendency  to  recruit  basic  grade 
pharmacists  from  preregistration  grad- 
uates, area  health  authorities  might  con- 
sider it  sufficient  to  advertise  for  those 
posts  only  within  their  own  area. 

It  was  reported  to  the  Agricultural 
and  Veterinary  Pharmacists  Group  Com- 
mittee that  the  Association  of  the  British 
Pharmaceutical  Industry  and  a  new  orga- 
nisation, UKASTA,  had  written  to  the 
Ministry  of  Agriculture,  Fisheries  and 
Food  opposing  the  Society's  recent  pro- 
posals concerning  the  '  merchants'  list". 
The  Committee  recommended,  and  the 
Council  agreed,  that  the  Society  should 
contact  UKASTA  in  order  to  find  out 
more  about  it. 

The  Agricultural  and  Veterinary  Phar- 
macists Group  Committee  discussed  pos- 
sible ways  of  increasing  membership  of 
the  Group.  It  recommended,  and  Coun- 
cil agreed,  that  heads  of  schools  of  phar- 
macy should  be  reminded  that  speakers 
were  available  to  talk  on  agricultural  and 
veterinary  topics  and  explain  the  activi- 
ties of  the  Group,  that  branch  secretaries 
should  be  reminded  that  such  speakers 
were  available,  and  that  an  offer  should 
be  made  to  the  British  Pharmaceutical 
Students  Association  to  provide  speakers 
for  its  annual  conference. 

Preregistration  in  industry 

The  Industrial  Pharmacists  Group  Com- 
mittee recommended,  and  Council  agreed, 
that  schools  of  pharmacy  should  be  pro- 
vided annually  with  a  list  of  available 
places  for  preregistration  experience  in 
industry  and  that  it  should  be  circulated 
in  late  September  of  each  year.  It  was 
also  agreed  that  the  career  document  for 
students  prepared  by  the  committee, 
should  be  sent  at  the  same  time  to  schools 
of  pharmacy  and  that  a  slip  should  be 
included  in  the  document  stating  that  a 
list  of  vacancies  had  been  sent  to  the 
head  of  the  school. 

The  Practice  Committee  is  at  present 
considering  a  draft  standard  specification 
for  packages  for  solid  dosage  units  of 
medicinal  products  which  has  been  pro- 
duced by  the  British  Standards  Institution. 
The  Society  will  be  submitting  detailed 
comments  on  the  draft  in  the  near  future ; 
in  the  meantime,  a  letter  is  to  be  sent  to 
the  BSI  confirming  that  it  is  the  Society's 
opinion  that  there  should  be  a  child- 
resistance  standard  for  packages  of  solid 
dose  units  of  medicinal  products. 

The  Industrial  Pharmacists  Group  Com- 
mittee is  preparing  a  programme  for  a 
meeting  on   the  Good  Faboratory  Prac- 


tice Regulations  which  have  been  issued 
by  the  United  States  FDA. 

The  Department  of  Health  is  to  be 
asked  what  measures  are  being  taken  to 
control  parallel  exports  (the  indirect  ex- 
port of  pharmaceuticals  at  prices  below 
those  prevailing  in  the  country  for  which 
they  are  destined).  That  was  recom- 
mended by  the  Practice  Committee  and 
agreed  by  Council. 

The  view  of  the  Society  on  the  recom- 
mendation of  the  Royal  Commission  on 
standards  of  conduct  in  public  life,  and 
on  the  views  of  the  Department  of  Health 
on  those  recommendations,  are  to  be 
sent  to  the  Department.  They  are:  (1) 
That  support  be  given  to  the  proposal  that 
the  law  of  corruption  in  the  private  sec- 
tor should,  as  far  as  possible,  be  the  same 
as  that  in  the  public  sector;  (2)  that  sup- 
port should  be  given  to  the  proposal  that 
the  recommendations  of  the  Royal  Com- 
mission relating  to  conflict  of  interests 
should  apply  to  National  Health  Service 
bodies;  (3)  that  objection  should  be 
raised  to  the  proposal  that,  where  a  pub- 
lic servant  accepts  a  consideration  from 
an  interested  party,  there  should  be  a  pre- 
sumption in  law  that  it  was  made  cor- 
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ruptly;  and  (4)  that  the  recommendation 
that  the  Inland  Revenue  should  have  a 
right  to  legal  representation  at  the  hear- 
ing of  an  application  for  access  to  finan- 
cial information  in  its  hands  should  be 
granted  also  to  any  body  which  was  called 
upon  to  give  such  information. 

□  The  Society  is  submitting  evidence  to 
the  Department  of  Health  and  Social 
Security  Standing  Committee  on  contain- 
ers and  closures  for  intravenous  fluids. 

□  The  Society  is  to  seek  a  meeting  with 
the  Ministry  of  Defence  to  discuss  the 
pharmaceutical  service  within  the  Armed 
Services. 

□  Mr  S.  C.  Jolly  is  to  serve  as  an  addi- 
tional member  of  the  Pharmaceutical 
Excipients  Catalogue  liaison  committee. 
That  was  recommended  by  the  Industrial 
Pharmacists  Group  Committee  and  agreed 
by  Council. 

□  The  president  welcomed  to  the  Coun- 
cil, Dr  Howard  Nicholson  who  had  been 
appointed  a  member  by  the  Privy  Council 
in  place  of  Professor  Paul  Turner. 

□  Mr  Harry  Steinman  and  Mr  Albert 
Howells  were  congratulated  by  the  Coun- 
cil on  each  completing  50  years  on  the 
Register. 


Westminster  report 

Monopolies  panel  to  study 
discounts  to  retailers 

The  Secretary  for  Prices  and  Consumer 
Protection  is  to  ask  the  Monopolies  and 
Mergers  Commission  to  investigate  the 
general  effect  on  the  public  interest  of 
the  practice  of  some  retailers  obtaining 
larger  discounts  or  similar  benefits  than 
others,  where  the  differences  are  not 
wholly  attributable  to  savings  in  the 
suppliers'  costs.  Reference  has  been  made 
under  Section  78  (1)  of  the  Fair  Trading 
Act,  according  to  Mr  Robert  Madennan, 
Under  Secretary  for  Prices,  in  a  Com- 
mons reply  this  week. 

It  is  understood  that  the  object  is  to 
see  how  far  retailers'  discounts  relate  to 
cost  savings  and  whether  the  practice  is 
in  the  public  interest.  The  investigation 
will  apply  to  the  whole  field  of  distribu- 
tion but  concentrate  on  grocery  retailing. 

NHS  cost-consciousness 

Asked  about  steps  to  encourage  cost- 
consciousness  throughout  the  NHS,  Mr 
Roland  Moyle,  Minister  for  Health,  said 
that  immediate  objectives  included  a  reduc- 
tion in  the  amount  of  expendifure  on  sales 
promotion  which  pharmaceutical  com- 
panies can  charge  to  the  NHS.  In  1976-77 
health  authority  current  spending  was 
within  0  5  per  cent  of  the  revenue  cash 
limit  of  £3,500m. 

Penalty  for  illegal  sale 
to  be  increased  to  £500 

The  Government  is  understood  to  have 
accepted  a  Conservative  amendment  to 
the  Criminal  Faw  Bill,  currently  under 
discussion,  which  would  increase  the 
penalty  for  illegally  selling  non-medicinal 
poisons  from  £50  to  £500.  The  Pharma- 
ceutical  Society   told   C&D   that   it  was 


nonsensical  to  impose  penalties  of  up  to 
£400  or  two  years'  imprisonment  for  the 
illegal  sale  of  medicinal  poisons  under  the 
Medicines  Act  yet  under  the  Poisons  Act 
impose  only  a  £50  penalty  for  illegally 
selling  non-medicinal  poisons. 

Fluted  bottles 

In  a  written  Commons  answer,  Dr 
Shirley  Summerskill,  Under-Secretary. 
Home  Office,  said  the  Poisons  Board  was 
currently  considering  the  need  to  retain 
in  revised  Poisons  Rules  the  current 
requirement  that  certain  liquid  poisons 
must  be  sold  in  fluted  bottles.  The  new 
Rules  would  shortly  be  required  in  bring- 
ing into  operation  the  Poisons  Act  1972. 
The  Board  was  taking  into  account  the 
EEC  Directive  on  the  classification,  pack- 
aging and  labelling  of  dangerous  sub- 
stances, under  which  a  fluting  requirement 
may  no  longer  be  permitted. 

BCG  vaccine 

Replying  to  Commons  questions  about 
adverse  reactions  to  BCG  vaccine  ad- 
ministered by  the  dermo-jet  method,  Mr 
Roland  Moyle,  Minister  for  Health,  said 
that  162  suspected  adverse  reactions  to 
BCG  vaccination  of  various  kinds  were 
reported  to  the  Committee  on  Safety  of 
Medicines  from  July  1963  to  June  1977. 

Price  Commission  Bill 

A  Conservative  amendment  to  the  Price 
Commission  Bill,  approved  at  the  com- 
mittee stage  in  the  Fords  on  Monday, 
requires  the  powers  of  the  Commission 
to  be  reviewed  annually  by  Parliament. 
Moving  the  amendment,  the  Earl  of  Mans- 
field said  industry  was  perturbed  by  a 
permanent  Price  Commission. 

A  further  amendment,  which  would 
have  removed  the  Secretary  of  State's 
power  to  freeze  a  price  increase  for  four 
months  while  it  was  investigated  was  de- 
feated. 


Syntex  open  plant  for 
harmaceuticals  in  Eire 


m  £llm  manufacturing  plant  built  by 
lyntex  Ireland  Ltd  on  a  77  acre  site  at 
Clarecastle  on  the  west  coast  of  Eire  was 
ormally  opened  on  Monday.  It  is  Syntex 
Corporation's  first  chemical  production 
nit  in  Europe. 

The  Clarecastle  complex  consists  of  a 
■8,000  sq  ft  three  storey  process  building, 

45,000  sq  ft  warehouse  building,  a  utili- 
ies  building  housing  maintenance  and 
mgineering  facilities  totalling  14,000  sq  ft, 
nd  an  administrative  and  research  block. 

Presiding  at  the  dedication  ceremonies 
or  Syntex  was  Dr  Albert  Bowers,  presi- 
lent  of  the  corporation.  He  said  that  the 
rish  plant  would  fill  a  pressing  need  for 
he  production  of  naproxen,  to  satisfy  a 
;rowing  demand  for  the  drug  in  Europe. 
Dther  pharmaceuticals  will  also  be  pro- 
luced  at  Clarecastle.  Dr  Bowers  expressed 
he  company's  appreciation  to  the  various 
Irish  organisations  that  were  instrumental 
n  the  three-year  planning  and  construction 
pf  the  project. 

Revlon  agree  'in  principle' 
to  take  over  Armour 

Revlon  Inc  and  Armour  Pharmaceutical 
2o  announced  on  July  5  an  "agreement  in 
principle"  under  which  Revlon  would  take 
aver  Armour  for  a  cash  payment  of  $90m. 
Following  this  agreement,  Revlon  have 
started  an  investigation  which  it  is  antici- 
pated will  take  about  four  months.  When 
the  investigation  has  been  completed, 
negotiations  for  the  takeover  will  be  con- 
cluded. Armour  is  a  subsidiary  of  the 
Greyhound  Corporation. 

A  $19m  modernisation  and  expansion 
programme  is  in  progress  at  Armour's 
pharmaceutical  plant  at  Kankakee,  Illinois. 
It  will  take  two  years  to  complete  and  will 
give  an  additional  200,000  sq  ft  of  floor 
space.  As  well  as  additional  warehousing, 
it  will  include  a  finished  dosage  form 
facility  with  equipment  for  tablet  manu- 
facture, packaging  and  the  manufacture  of 
injectable  products;  a  toxicology  labora- 
tory; and  two  highly  controlled  receiving 
areas  with  critical  cold  storage  equipment 
for  the  glands  and  blood  products  used  in 
manufacture.  In  sterile  areas  it  will  be 
possible  to  completely  change  the  air  every 
30  seconds. 

Astra's  pharmaceutical 
sales  up  11  per  cent 

Sales  of  Astra  Group  in  the  first  four 
months  of  1977  amounted  to  $120m 
(SI  11m  in  the  same  period  of  1976),  of 
which  $87m  ($79m)  was  accounted  for  by 
pharmaceuticals  and  $22m  ($21m)  by 
chemical  products.  Sales  for  the  full  year 
are  estimated  at  about  $390m,  but  the 


company  states  that  both  sales  and  earn- 
ings may  fall  slightly  short  of  forecasts. 

The  market  for  pharmaceuticals  in  most 
west  European  countries  has  expanded  less 
than  expected,  particularly  in  Germany 
and  Holland.  However,  total  sales  of 
pharmaceuticals  outside  Sweden  increased 
twice  as  fast  as  in  Sweden.  Among  the 
major  product  groups,  cardiovascular 
agents  and  anti-asthmatics  showed  the  most 
rapid  growth,  and  there  was  also  a  sub- 
stantial increase  in  sales  of  local 
anaesthetics.  Sales  of  antibiotics  were 
lower  than  anticipated,  particularly  in 
Sweden. 

Fisons  to  distribute 
cromoglycate  in  USA 

Syntex  Corporation  and  Fisons  Ltd 
announce  that  Syntex  will  no  longer  dis- 
tribute Fisons'  sodium  cromoglycate  in  the 
USA,  and  Fisons  will  make  cash  payments 
to  Syntex  subsidiaries  of  $5m  spread  over 
five  years  to  compensate  for  unrecovered 
investments  and  the  expectation  of  future 
earnings.  As  from  September  1,  Fisons' 
US  subsidiary,  Fisons  Corporation,  is  to 
purchase  and  distribute  Syntex  current 
stocks  (brand  name  Aarane),  in  addition  to 
continuing  to  market  sodium  cromoglycate 
under  the  Fisons  brand  name  Inta). 

In  a  joint  statement  Fisons  and  Syntex 
said  that  the  settlement  will  enable  each 
company  to  devote  its  maximum  market- 
ing efforts  in  the  USA  to  products  of  its 
own  research.  All  claims  and  counter- 
claims have  been  resolved. 

Wilkinson  Match  up  30pc 

Turnover  of  Wilkinson  Match  Ltd  in  the 
year  to  March  31  was  £183m,  21  per  cent 
higher  than  in  the  previous  year,  and  pre- 
tax profit  rose  30  per  cent  to  £12  3m. 
Results  in  the  UK  were  satisfactory,  par- 
ticularly sales  of  razor  blades  and  sun- 
glasses, but  the  USA  figures  were  less 
good  due  to  heavy  competition  and  the 
high  costs  associated  with  the  launch  of  a 
new  razor. 

ICFC  invest  over  £1m  in 
chemical  products 

In  the  past  year  Industrial  and  Commer- 
cial Finance  Corporation  Ltd  have  pro- 
vided loans  amounting  to  £432,000  to 
companies  in  the  chemicals  sector  and  a 
further  £600,000  in  pharmaceuticals.  The 
total  sum  supplied  during  the  year  was 
£31 -3m  to  429  businesses,  bringing  the 
Corporation's  investment  to  over  £480m 
in  some  4,500  companies. 

ICFC  provides  finance  to  help  small 
and  medium-sized  companies  to  grow  by 
investing  sums  from  £5,000  to  £2m  for 
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The  Rt  Hon  Bruce  Millan,  Secretary  of 
State  for  Scotland,  tries  out  an  apparatus 
for  measuring  physical  exertion  during 
his  tour  of  the  new  £1  5m  Syntex  research 
centre  in  Edinburgh  which  he  opened 
on  July  8.  The  research  centre,  which  is 
located  on  the  research  park  of  Heriot- 
Watt  University,  will  be  primarily 
concerned  with  research  on  heart  and 
nervous  diseases  under  the  direction  of 
Dt  George  Christie.  Pictured  with  Mr 
Millan  are  the  Rt  Hon  Kenneth  Borthwick, 
Lord  Provost  and  Lord  Lieutenant  of 
Edinburgh,  and  Miss  Susan  Palmer, 
assistant  to  the  research  centre's  director 
of  clinical  medicine 


periods  between  7  and  20  years.  In  the 
annual  review  the  chairman,  Lord  See- 
bohm,  warns  that  the  prosperity  of  the 
smaller  business  is  threatened  from  out- 
side. High  taxation  and  inflation  are  major 
problems  facing  the  entrepreneur  and,  says 
Lord  Seebohm,  "in  order  to  realise  the 
vital  contribution  which  can  be  made  by 
this  sector,  there  must  be  a  substantial 
reduction  in  the  top  rate  of  personal 
taxation". 

Beatson  Clark  announce 
£2.5m  expansion 

Beatson  Clark  &  Co  Ltd  have  approved  a 
plan  to  build  a  regenerative  glass-making 
furnace  at  the  Rotherham  factory  at  a 
cost  of  £l-6m.  Two  modern  bottle-making 
machines  are  also  to  be  installed  at  a  cost 
of  £900,000. 

The  new  furnace,  which  will  increase 
output  and  improve  fuel  efficiency,  will 
replace  two  existing  smaller  furnaces  and 
increase  glass  output  by  40  tonnes  a  day. 
The  two  additional  bottle-making  machines 
will  increase  the  company's  glass  container 
manufacturing  capacity  by  15  per  cent. 

Briefly 

Calverts  (Grantham)  Ltd  have  moved  their 
pharmacy  to  23b  St  Peter's  Hill,  Gran- 
tham, Lines. 

J.  B.  Kerr  Ltd,  Market  Place,  Faversham, 
Kent,  has  been  acquired  by  J.  D.  Jenkins 
Ltd,  a  subsidiary  of  Salpharm  Ltd,  with 
effect  from  July  5.  The  existing  manage- 
ment and  staff  of  the  pharmacy  will  con- 
tinue under  the  new  ownership. 
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Appointments 


A  new  attitude  to  medicine 
safety  needed,  says  report 


Barclays:  Mr  Roy  Holland  has  been 
appointed  field  sales  manager.  During  the 
past  25  years  he  has  been  with  Evans 
Medical  and  latterly  Vestric. 
Conservative  Party's  Small  Business 
Bureau:  Mr  Geoff  Lace  has  been  appoin- 
ted the  first  full-time  admistrative 
director.  He  qualified  in  business  studies 
and  was  formerly  the  Party's  youth  and 
community  officer  for  Greater  London. 
Gilieite  Industries  Ltd,  personal  care 
division:  Mr  Paul  Rutherford  has  been 
appointed  brand  manager  for  female 
toiletries,  including  Casual  hair  colourants 
and  Toni  perms.  He  was  previously  with 
Avon  Cosmetics  and  prior  to  that  was 
with  Shell  Mex  and  BP  Ltd  as  a  market- 
ing executive. 

Norgine  Ltd:  Mr  S.  D.  P.  Williams, 
BPharm,  MPS,  has  been  appointed  to  the 
new  position  of  production  manager  at 
Hengoed,  South  Wales.  Previously  he  was 
responsible  for  product  registration  and 
regulatory  affairs.  Mr  David  Parker,  MSc, 
BPharm,  MPS,  has  joined  the  company  as 
development  pharmacist ;  he  was  formerly 
employed  in  hospital  pharmacy. 
Spillers  Foods:  Mr  David  Alexander  has 
been  appointed  national  accounts  control- 
ler, and  the  following  regional  sales  man- 
agers have  been  appointed:  Mr  David 
Thomson  (Scotland  and  Northern  Ireland), 
Mr  Malcolm  Hall  (Tyne  Tees  and  York- 
shire), Mr  Mike  Utteridge  (western),  Mr 
Colin  Ingram  (midlands  and  Lancashire), 
Mr  David  Morris  (London). 
Coty  Ltd:  Mr  Barry  Wilson  has  been 
appointed  assistant  managing  director.  Mr 
Wilson  joins  the  company  from  Coty 
lapan  where  he  has  been  general  manager 
since  1974.  Prior  to  that  he  was  working 
with  Pfizer  International.  Mr  Wilson  has  a 
degree  in  economics  from  Cambridge  and 
an  MBA  from  the  Wharton  School  of 
Business.  He  will  assume  his  responsibilities 
in  October. 

Bakelite  Xylonite  Ltd,  Cascelloid  division: 
Mr  Dave  Denaro  has  been  appointed  sales 
manager  for  household  chemical  bottles, 
and  Mr  Chris  Osborne  sales  manager  for 
toiletries,  cosmetics  and  pharmaceutical 
bottles.  Mr  Barry  Albert  is  now  sales 
manager  for  automotive,  industrial,  safety 
and  miscellaneous  bottles,  and  Mr  Don 
Wallace  is  sales  manager  for  food  and 
beverage  bottles. 

ICI  Pharmaceuticals  Division:  Mr  David 
Friend  has  joined  the  board  as  European 
director,  succeeding  Mr  Ray  Booth  who 
has  become  managing  director  of  Stuart 
Pharmaceuticals  Ltd.  Dr  Derek  Rushton 
will  become  production  and  engineering 
director  in  April  next  year,  following  the 
retirement  of  Mr  Gerald  Underwood  after 
37  years'  service.  Mr  Rudi  Jansche,  phar- 
maceutical general  manager  of  Deutsche 
ICI,  West  Germany,  has  been  appointed 
a  visiting  director.  Other  new  executive 
appointments  include  that  of  Mr  Don 
Tootell  as  West  European  affairs  adviser, 
Dr  Paul  Bayliss  as  development  manager, 
and  Dr  Till  Medinger  as  European  man- 
ager. Dr  Bayliss  was  previously  managing 
director  of  Stuart  Pharmaceuticals. 


There  is  no  such  thing  as  a  safe  chemical 
and  as  a  start  in  reversing  the  trend  to 
believing  that  safety  was  an  absolute 
requirement  of  medication,  the  Committee 
on  Safety  of  Medicines  should  be  re- 
named and  publicised  widely,  says  the 
Special  Commission  on  Internal  Pollution. 

The  Commission's  report  "The  chemical 
age"  appears  in  the  June  issue  of  the 
Journal  of  the  American  Pharmaceutical 
Association.  Based  at  Bedford  College, 
London  University,  the  Commission  was 
set  up  to  consider  the  use  of  chemicals 
under  the  headings:  Medicines,  food  addi- 
tives and  colourants,  agricultural  aids,  and 
household  goods.  The  work  has  been 
financed  by  the  Rockefeller  Foundation, 
Nobel  Institute,  Imperial  Tobacco  Ltd  and 
Unilever. 

In  deciding  that  the  term  "safe  chemi- 
cal" was  a  misnomer,  the  Commission 
says  it  proposed  to  evaluate  compounds 
by  their  benefits  and  hazards  and  to  con- 
sider the  disadvantages  of  doing  without. 

Everyone  on  drugs 

The  report  says  the  pharmaceutical 
industry  predicts  that  within  the  next 
decade  almost  everyone  in  the  developed 
countries  would  be  on  some  type  of  daily 
drug  regimen  for  improving  or  maintain- 
ing positive  health.  Only  ten  per  cent  of 
drugs  taken  in  the  industrialised  world 
were  for  disease-related  purposes.  Good 
health  was  no  longer  the  absence  of  an 
ailment  but  an  aggressive  abundance  of 
fitness  and  energy.  It  was  assumed  that  a 
person  was  never  so  healthy  that  the  right 
medication  could  not  make  him  healthier. 
"Each  year,  perfectly  healthy  men,  women 
and  children  in  the  developed  nations 
swallow  hundreds  of  tons  of  pharmaceu- 
tical products,  presumably  for  relief  from 
the  almost  incurable  disease  of  being 
alive." 

The  report  asks  what  non-essential 
drugs  could  patients  be  conscientiously 
allowed  to  take — and  over  long  periods 
of  time?  Should  obese  patients  who  could 
not  adhere  to  slimming  diets  run  an  asso- 
ciated risk  with  long  term  anti-obesity 
treatment.  Was  the  use  of  drugs  at  a 
certain  age  sparing  patients  worse  prob- 
lems later,  for  example  arthritis,  diabetes 
or  atherosclerosis? 

For  the  most  part  the  public  were  un- 
aware of  the  benefits  of  scientific  advance, 
and  the  risks  to  be  taken  to  obtain  such 
benefits.  Every  drug  was  potentially  both 
a  healer  and  a  killer — depending  on  how 
it  was  dispensed,  for  what  purpose  and 
for  how  long.  The  benefits  of  potent 
remedies  for  serious  disease  were  not 
questioned  but,  the  Commission  says,  it 
sometimes  appeared  that  physicians  were 
ready  to  prescribe  certain  drugs  in  situa- 
tions which  did  not  demand  them,  and 
"that    was    largely    responsible    tor  the 


present  upsurge  in  iatrogenic  conditions". 

Five  to  ten  per  cent  of  all  patients  were 
admitted  to  hospitals  in  the  United  States 
and  UK  because  of  drug  side  effects — of 
those  between  two  and  three  per  cent 
died.  "Up  to  five  per  cent  of  a  typical 
British  GP's  patients  may  consult  him 
because  of  iatrogenic  disease"  and  accord- 
ing to  surveys  in  the  US  and  Canada  18 
per  cent  suffer  adverse  drug  reactions. 

The  Commission  refutes  the  claims  that 
the  pharmaceutical  industry  was  to  blame 
suggesting  that  science  itself  was  at  fault. 
The  industry  maintained  high  overall 
standards  of  manufacture  and  testing. 
"Our  investigations  do  not  support  the 
common  impression  that  tests  carried  out 
on  new  drugs  are  ineffective  or  inefficient. 
The  tests  are  as  good  as  the  present  state 
of  knowledge  allows".  The  problem  was 
often  with  the  testers  not  the  tests.  Many 
testers  succumbed  to  inefficiency  and  lack 
of  conscientiousness,  especially  if  salaries 
were  poor  with  no  career  structure. 

Specialisation  and  the  sheer  weight  of 
knowledge  also  produced  problems,  the 
report  says.  There  were  so  many  tests  for 
drug  risk  and  efficacy  that  no  single  scien- 
tist was  competent  to  pronounce  a  final 
judgment.  Clinical  trials  were  "a  sham- 
bles". But  where  fully  tested  and  estab- 
lished drugs  were  concerned,  many 
adverse  drug  reactions  were  the  direct 
result  of  indiscriminate  and  over  indul- 
gent prescribing  of  physicians  "who  too 
often  rely  solely  on  advertisers'  copy  for 
guidance". 

Recommendations  in  the  report  are 
that  the  public  should  be  better  informed ; 
improvements  in  the  benefit-risk  ratio 
should  be  sought — discarding  chemicals 
with  known  potential  risk ;  more  respon- 
sibility from  the  media  in  education.  The 
report  concludes  by  saying  "What  is  quite 
certain  is  that  in  terms  of  human  health 
and  welfare  the  demise  of  the  chemical 
age  would  be  a  disaster". 

Homoeopathic  medicines 
pharmacopoeia  progress 

Monographs  for  some  20  botanical  medi- 
cines have  been  agreed  for  the  Inter- 
national Homoeopathic  Pharmacopoeia 
and  a  further  18  are  to  be  considered 
before  December.  The  monographs  are  in 
the  style  of  the  European  Pharmacopoeia. 

This  was  one  of  the  topics  discussed  by 
the  annual  meeting  of  the  International 
Homoeopathic  Pharmacists  Committee, 
held  at  the  Pharmaceutical  Society's  head- 
quarters recently  and  attended  by  members 
from  Austria,  France,  Germany,  Holland 
and  Switzerland.  A  German  Homoeopathic 
Pharmacopoeia  is  being  considered  at  Ber- 
lin and  the  general  notice  section  will  be 
officially  adopted   in   January    1978,  the 
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meeting  was  told.  The  French  members 
spoke  of  progress  in  submitting  a  list  of 
medicines  for  inclusion  in  the  French 
Pharmacopoeia  to  be  accepted  in  1978. 

New  members  were  welcomed  from 
Israel,  France,  New  Zealand  and  Scotland. 
The  need  for  setting  up  a  more  permanent 
administration  was  discussed  in  view  of 
the  encouraging  increase  in  membership. 
Also  discussed  was  possible  amendment  to 
the  voting  status  of  members.  The  next 
meeting  is  planned  to  take  place  in  New 
Delhi  in  October  at  the  time  of  the  Inter- 
national Homoeopathic  Doctors'  League 
Congress. 

FDA  to  ban  OTC  sedatives' 

Daytime  sedatives,  containing  antihist- 
amines, are  expected  to  be  removed  from 
over-the-counter  sale  in  the  United  States 
of  America,  by  a  proposal  of  the  Food 
and  Drug  Administration.  The  products 
bear  labels  such  as  "calmative",  "simple 
nervous  tension"  and  "sedative". 

The  FDA  claims  that  there  is  no  evi- 
dence that  the  products  lessen  anxiety  or 
provide  sedation  other  than  by  causing 
drowsiness.  Users  risked  being  drowsy 
whilst  driving  or  operating  machines.  A 
scientific  advisory  panel  concluded  that 
there  was  no  justification  for  the  drugs  but 
that  the  products  should  remain  on  the 
market  while  manufacturers  were  given 
time  to  conduct  studies  to  demonstrate 
safety  and  effectiveness.  There  is  to  be 
opportunity  for  interested  parties  to 
comment  on  the  proposal. 

First  patented  microscope 

The  first  microscope  to  be  patented  fetched 
£1,300  plus  10  per  cent  when  it  was  re- 
cently sold  at  Sothebys  with  five  others. 
The  patent  office  library  has  a  pamphlet 
entitled  "Explanation  of  Mechanism  and 
Use  of  Portable  Microscope,  as  invented 
and  made  1728  and  patented  1743  by 
George  Lindsay,  Invt  and  Fecit,  Watch- 
maker at  'The  Dial'  next  the  Fountain 
Tavern  in  the  Strand". 

The  brass  instrument  folds  up  to  fit  into 
a  small  fishskin  case.  Focussing  is  achieved 
by  a  lever  under  the  base  plate  an  ex- 
tension of  which  is  fitted  with  a  mirror. 
The  objectives  are  mounted  in  two  inter- 
changeable slides  which  fit  into  the  front 
plate.  The  whole  is  mounted  on  top  of  a 
tripod  with  a  flimsy  stand  which  is  little 
used  because  the  instrument  is  primarily 
intended  to  be  hand  held. 


Vlarket 
^Jews 

'No  sense  of  direction' 

London,  July  13:  Trading  in  all  sections 
of  the  market  during  the  week  was 
extremely  quiet  because  of  the  holiday 
season.  Prices,  according  to  dealers,  had 
"no  sense  of  direction  or  pattern".  Some 
sellers  trimmed  their  profit  margins  in  an 
attempt  to  stimulate  business  and  in 
essential  oils  at  least,  a  few  items  were 
slightly  easier. 

Among  spices,  however,  offers  of 
ginger  again  rose  with  trading  in  the 
Jamaican  variety  on  the  spot  last  week 
up  to  £2,360  metric  ton  against  £2,100  in 
the  previous  week  and  £1,500  three 
months  ago.  It  is  understood  that  the 
Jamaican  new  crop  is  a  failure  30  that  as 
previously  mentioned  the  outlook  for 
ginger  supplies  next  year  is  bleak. 

After  a  minor  collapse  in  black 
pepper  prices  brought  about  by  Indon- 
esia selling  Lampong  at  "low"  prices,  the 
market  reacted  this  week  believing  that 
the  cut  had  been  overdone.  Thus  the 
present  rates  show  a  considerable  rise 
over  those  of  the  previous  week. 

Among  botanicals,  lobelia,  Russian 
liquorice  and  senega  were  easier.  Those 
marked  up  included  all  the  balsams,  ben- 
zoin, cascara,  ipecacuanha,  lemon  peel 
and  witchhazel  leaves. 


Pharmaceutical  chemicals 

Acetarsol:  £12.12  kg  in  50-kg  lots. 

Adrenaline:    (per  g)   1-kg   lots  base  £0.25;  acid 

tartrate  £0.20. 

Amylobarbitone:  Less  than  100-kg  lots  £9.08  kg- 
sodium  £10.56. 

Caffeine:    Anhydrous    £4.39   kg    in    100-kg  lots; 
citrate  £3.61  both  delivered. 
Chloral  hydrate:  50-kg  lots  £1.43  kg. 
Chloroform:  BP  from  £408  to  £430  metric  ton  as 
to  drum  size.  In  2-litre  bottle  £2.36  each;  500-ml 
bottle  £0.96  each. 

Cinchocaine:  Base  (5-kg  lots)  £73.18  qk;  hydro- 
chloride £69.89. 

Cyclobarbitone:  Calcium  £11.29  kg  in  25-kg  lots. 
Ether:  Anaesthetic:  BP  2-litre  bottle  £2.S8  each, 
1-ton  lots  in  drums  from  £1.39  in  18-kg  drums  to 
£1.25  kg  in  130-kg.  Solvent,  BP  from  £1,072  metric 
ton  in  16-kg  drums  to  £959  in  130-kg. 
Hyoscyamine:  Sulphate,  100-g  lots  £160.60  kg. 
Iodine:  Resublimed  £5.63  kg  in  1 2 J  kg  lots;  £5.49 
kg  in  50-kg  lots;  £4.90  in  250-kg  lots. 
Lignocaine:  (25-kg)  base  £10.25  kg;  hydrochloride 
£10.29. 

Methadone  hydrochloride:  Subject  to  Misuse  of 
Drugs  Regulations,  £1.33  per  5-g. 
Opiates:  (£  per  kg)  in  1-kg  lots;  subject  to 
Misuse  of  Drugs  Regulations — Codeine  alkaloid 
£541  to  £550  as  to  maker;  hydrochloride  £473- 
£488;  phosphate  £413-£420;  sulphate  £473. 
Diamorphine  alkaloid  £643;  hydrochloride  £586. 
Ethylmorphine  hydrochloride  £527  to  £538.  Mor- 
phine alkaloid  £596-£608;  hydrochloride  and  sul- 
phate £488-£496. 

Papaveretum:  £305  kg;  5-kg  lots  £300  kg.  Subject 
to  Misuse  of  Drugs  Regulations. 
Pentobarbitone:    Less    than    100-kg    £14.69  kg; 
sodium  £15.88. 

Phenobarbitone:  In  50-kg  lots  £10.8  kg;  sodium 
£11.91. 

Phenylephrine  hydrochloride:  From  £80.00  kg 
according  to  quantity. 

Pholcodine:  1-kg  £452  to  £457  as  to  maker;  60- 
kg  lots  £415.  Subject  to  Misuse  of  Drugs  Regula- 
tions. 

Physostigmine:  Salicylate  £1.00  per  g;  sulphate 
£1.28  in  100-g  lots. 

Phthalylsulphathiazole:  50-kg  lots  £3.56  kg. 
Pilocarpine:   Hydrochloride   £257   per   kg;  nitrate 
£253. 

Quinalbarbitone:  Base  and  sodium  in  25-kg  lots 
£13.91  kg. 

Strychnine:  Alkaloid  £74.30  per  kg;  sulphate  and 
hydrochloride  £60.40  kg,  5-10  kg  lots. 


Succinylsulphathiazole:  50-kg  lots  £5.32  kg. 
Sulphadimidine:  50-kg  lots  £5.20  kg. 
Tartaric  acid:  £770  metric  ton. 

Theophylline:  Anhydrous  and  hydrate  £4. S3  kg  in 
100-kg  lots  delivered;  ethylenediamine  £5.08  kg 
in  100-kg. 

Crude  drugs 

Balsams:  (kg)  Canada:  £11.10  spot;  £10.80,  cif 
for  shipment.  Copaiba:  BPC  £2.10  on  the  spot 
and  cif.  Peru:  £6.20  spot;  £6.10,  cif.  Tolu: 
£4.25  spot. 

Benzoin:  Block  El  14-E1 1 5  cwt  spot;  £114,  cif. 
Cascara:  £1.070  metric  ten  spot;  shipment  £1,010. 
Cherry  bark:  Spot  £780  metric  ton;  £745,  cif. 
Chillies:  Chinese  Fukien  £1,490  metric  ton.  New 
Guinea  birdseye,  limited  quantities  at  £3,000. 
Cinnamon:  (cif)  Seychelles  bark  £490  metric  ton 
nominal.    Ceylon   quills  4  O's  £0.75   lb.  Ceylon 
featherings  £360  metric  ton. 

Ginger:  (ton,  cif)  Cochin  £1,300.  Jamaican 
(spot)  £2,360.  Nigerian  split  £1,100  (spot); 
peeled  £1,220  nominal. 

Ipecacuanha:  (kg)  Costa  Rica  £7.40  spot  nominal; 
no  shipment. 

Lemon  peel:  Unextracted  £1,400  metric  ton  spot; 
shipment  £1 ,300,  cif. 

Liquorice  root:  Chinese  £400  metric  ton,  cif. 
Russian  £330  spot;  no  cif.  Block  juice  £1.60  per 
kg  spot;  £1.50,  cif. 

Lobelia:  American  £1,310  metric  ton  spot;  Euro- 
pean £1,210  spot;  £1,190  shipment. 
Menthol:    (kg)    Brazilian    £9.50    spot    and  cif. 
Chinese  from  £10.50  in  bond  and  cif. 
Pepper:  (ton)  Sarawak  black  £1,500  spot;  £1,390, 
cif.  While  £1,795  spot;  £1,670,  cif. 
Seeds:     (metric    ton,    cif)    Anise:    China  star 
£510    nominal.    Caraway:    Dutch    £1,120.  Celery: 
Indian   £720.    Coriander:   Moroccan   £680;  Indian 
£540.   Cumin:   Egyptian   £580;    Iranian   £625.  Dill: 
Indian  £440.   Fennel:  Egyptian  £230.  Fenugreek: 
£175.  Maw:  £880. 

Senega:  (kg)  Canadian  £14.50  spot;  new  crop 
£13.50,  cif. 

Styrax:  £4.25  kg  spot;  £4.10,  cif,  nominal. 

Tonquin  beans:  Spot  £1.55  kg;  shipment  £1.50, 

cif  (Angostura  type). 

Turmeric:  Madras  finger  £510  ton,  cif. 

Valerian:    Indian    root    £1,350    metric    ton  spot; 

£1,250  forward;  European  £2,000;  £1,950  forward. 

Witchhazel  leaves:  Spot  £2.10  kg;  £1.90,  cif. 

Essential  and  expressed  oils 

Almond:  Sweet  in  drum  lots  £1.20  kg  duty  paid. 
Anise:  (kg)  £17.50  spot  nominal;  shipment  £17.00, 
cif. 

Bois  de  rose:  Spot  unavailable;  shipment  £7.45 
kg,  cif. 

Buchu:  South  African  £165  per  kg  spot  nominal. 

English-distilled  £265  nominal. 

Cade:  Spanish  £1.20  kg. 

Camphor  white:  £0.95  kg  spot  and  cif. 

Caraway:  Imported  £21.00  kg;  English  £40  nominal. 

Citronella:    Ceylon    £1.35    kg    spot;    £1.30,  cif. 

Chinese  £2.33  spot;  £2.37,  cif. 

Clove:  Madagascar  leaf,  £2.55  kg  spot;  £2.60,  cif. 
English-distilled  bud  not  offering. 
Coriander:  Russian  about  £20.00  kg. 
Eucalyptus:  Chinese  £2.22  kg  spot:  £2.20,  cif. 
Lavender  spike:  £12.50  kg,  cif. 
Lemon:  Sicilian  best  grades  about  £14.00  kg. 
Lemongrass:  Cochin  £4.50  kg  spot;  £4.30,  cif. 
Lime:  West  Indian  £10.50  kg  spot. 
Mandarin:  £17.00  kg  spot. 
Origanum:  Spanish  £14.50  kg  spot  for  70%. 
Orange:  Florida  £0.95  kg;  West  Indian  £1.00. 
Palmarosa:  No  spot  offers;  £7.40  kg,  cif. 
Patchouli:  £11.40  kg  spot;  £11.00,  cif. 
Peppermint:    (kg)   Arvensis — Brazilian  £5.60  spot; 
£5.50,  cif.   Chinese  £5.75  spot  and  cif.  Piperata, 
American  Far-West  £30.00-£33.00,  cif. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  fcr  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 


Coming  events 

Wednesday,  July  20 

Rolherham  Branch,  National  Pharmaceutical 
Association,  Cross  Keys  Hotel,  Moorgate, 
Rotherham,  at  7.30  pm.  Annual  meeting  and  Mr 
C.  D.  Ross  (member  of  Pharmaceutical  Services 
Negotiating  Committee)  on  "NHS  matters — the 
facts  behind  the  current  dispute". 

Sunday,  July  24 

Leicestershire  Branch,  Pharmaceutical  Society, 

Knighton  Hayes  Hall,  Ratcliffe  Road,  Leicester,  at 
3.30  pm.  Jubilee  garden  party  for  senior 
pharmacists. 

Advance  information 

International  retail  conference,  "Opportunities  in 
retailing:  innovation  not  stagnation",  Gottlieb 
Duttweiler  Institut,  CH-8803  Ruschlikon/Zurich , 
September  5-7.  Fee  SFr890.  Conference  languages 
English,  German.  French. 
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BEAUVAIS  PERFUME  ESSENCE 

Established  1939 

Over  30  of  the  highest  quality  essences  including 
exclusive  original  compounds,  true  to  flower  fragrances 
and  the  popular  sultry  scents  of  Musk,  Ambergris  and 
Patchouli.  From  1oz  supplied. 

Please  fill  in  your  name  and  address  and  post  to:  BE.AUVAIS, 
14  High  Park  Road,  Richmond,  Surrey 

Name   

Address   
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pellets  o  MOUTH  ULCERS 


RETAIL  PRICE  35p.  TRADE  PRICE  £2  60 
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POSTURE  CUSHION 


Designed  by  leading 
ORTHOPAEDIC 
specialist  and 
manufactured  by 

BIU0VER  muted 

World  famous 
seat  manufacturers 


FOR  LEAFLET  AND  FULL  TRAD 
PRICE  LIST  WRITE  TO 


BILLOVER  LTD  (DeptCD) 

Moor  End  Works,  Eaton  Bray, Beds.  LU6  2HN 
U.K.  Tel:  EATON  BRAY(0525)  221177  Uklh 
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Post  to  Classified  Advertisements,  Chemist  &  Drug- 
gist, 25  New  Street  Square,  London  EC4A  3JA. 
Telephone  01353  3212. 
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Headings  All  advertisements  appear  under  appro- 
priate headings. 
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Miscellaneous  Shopfitting 


FASHION  JEWELLERY 
Jodez  (Manchester)  Ltd 

34  Shudehill,  Manchester  M4  1EY 

Tel:  601-832  6564 

Largest  and  most  exclusive 
range  of  direct  and  imported 
Continental  Jewellery,  Necklets, 
Pendants,  Dress  Rings,  Ear 
rings,  Brooches,  Bracelets,  Hair 
Ornaments. 

Suppliers  to  Chemists  over  20 
years. 

Sample  parcels  available. 


Tolley's 

Tax  Tables  1976/77 

Published  within  days  of  the 
chancellor's  budget  speech, 
these  detailed  tables  cover 
all  main  rates  of  income 
tax,  corporation  tax  and 
V.A.T.  and  include  a  sum- 
mary of  the  budget  pro- 
posals. 

Price  90p. 


CHROMIUM,  CRYSTAL  DISPLAY 
COUNTERS,  ISLAND  DISPLAY  UNITS, 
SHOWCASES,  WINDOW  FITTINGS, 
COMPLETE     SHELVING  SYSTEMS 

with  or  without  canopy  lighting. 
Prompt  delivery  direct  from  the 
makers.  See  our  showroom  or  invite 
us  to  call  without  obligation  for  in- 
stant quote.  THIRSK  SHOPFITTINGS, 
741-743  Garratt  Lane,  London  SW17 
0DP.  Tel.:  01-946  2291   (4  lines). 


Wanted 


TURN  THAT  EXCESS  STOCK  into 
cash.  We  buy  stock  of  all  descrip- 
tion, if  in  good  condition.  No  quan- 
tity too  small.  Tel:  Blackburn  663532. 

PHARMACEUTICAL  ANTIQUES.  Drug 
runs,  shop  interiors,  bottles,  etc., 
urgently  wanted.  Kindly  contact 
Robin  Wheeler  Antiques,  Parklands, 
Park  Road,  Ashtead,  Surrey.  Tele- 
phone: Ashtead  72319. 


A.&H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  In  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 

8    Northburgh    Street,  London 

EC1V  0BA.  Tel:  01-253  1184/5. 

Telegrams:  "Salvall",  London, 
E.C.1. 


SHOP  INTERIOR  FITTINGS  and 
SHOP  FRONTS  for  CHEMISTS 

Wide  choice  of  modern  equipment 

at  attractive  prices 
Free  advisory  and  planning  service 
Phone  without  obligation 
061-445  3506,  H.  A.  Peyser 
20  Fairfax  Avenue,  Didsbury 
Manchester  M20  0AJ 


Agents 


AGENTS  REQUIRED 

required  for  Somerset,  Devon, 
Cornwall  and  Cumbria,  also 
Ireland  and  Isle  of  Man.  To  sell 
Skin-packed  Chemists'  Sundries 
attractively  presented  on  floor  and 
counter  Self-service  Merchan- 
disers. 

Contact:  Sales  Director,  East 
Midland  Toiletries,  Reddington. 
Notts. 


Please  mention 
C  &  D  when  replying 
to  advertisements 


For  Sale 


ONE-SIZE  TIGHTS  from  £1.70  doz. 
plus  VAT.  Mln.  order  6  doz.  overall. 
CWO.  Carriage  free.  Full  range  Price 
List.  Edward  Kaye  Ltd.,  S  South 
Place,  London  EC2 


CLASSIFIED 
ADVERTISEMENTS 

Situations  Vacant? 
Hospital  Appointments? 
Trade  Services? 
Business  Opportunities? 
Wanted? 
For  Sale? 

A  classified  advertisement 
in  Chemist  &  Druggist  gets 
results. 

Put  it  to  the  test  by  posting 
us  your  next  ad.  or  by  tele- 
phoning us  on:  01-353  3212. 
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You  can't  judge  a  galenical 


by  its  gallipot 

If  you  want  to  be  sure  about  the  quality  and  performance 
of  a  galenical,  you  need  to  know  something  about  its  background.  When 
you  buy  drugs  and  galenicals  from  Ransom's,  you  have  the  assurance  that  all 
the  Company's  products  conform  to  the  highest  possible  standards  of 
excellence.  With  over  a  century's  experience  behind  it,  the  name 
Ransom  is  synonymous  with  quality  throughout  the  world. 

Extracts,  Tinctures,  Essential  Oils,  Infusions,  Syrups,  Resins,  Oleo-Resins 

Actual  growers  of  Peppermint.  Lavender.  Chamomile 

William  Ransom  &  Son  Ltd. 

Manufacturing  Chemists  and  Growers  of  Medicinal  Plants  for  over  a  Century 

Hitchin         •         Hertfordshire         *  England 


ESTABLISHED  1846 
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In  one  week,you  can  talk  to 
the  same  number  of  people  who  were  there. 
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1952  Newcastle  United 
Attn  100.000 
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OS 
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1954  West  Bromwich 
Albion  Attn  100.000 
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I960  Wolverhampton 
Wanderers  Attn  100,000 


1955  Newcastle  United 
Attn  100,000 


1956  Manchester  City 
Attn  100,000 


1957  Aston  Villa 
Attn  100,000 


0 


1953  Blackpool 
Attn  100  000 


3 


1958  Bolton  Wanderers      1959  Nottingham  Forest 
Attn  100.000  Attn.  100,000 


S 


1961  Tottenham  Hotspur     1962  Tottenham  Hotspur 


Attn  100,000 


Attn  100,000 


3&p 


1966  Everton 
Attn  100,000 


H2> 


1967  Tottenham  Hotspur 
Attn  100,000 


ST 


1968  West  Bromwich 
Albion  Attn  100,000 


am 


1972  Leeds  United 
Attn.  100,000 


1973  Sunderland 
Attn  100.000 


1974  Liverpool 
Attn  100,000 


Around  3  million  people  have  attended 

the  FA  Cup  Final  at  Wembley  since  1()48. 

The  same  number  ol  people  that  Radio 

I  Jixrmbourg  attracts  in  a  week, 
p 

So  il  you've  got  something  to  sell, 
especially  to  the  under  35's,  Luxembourg  is 
the  station  to  advertise  il  on. 

Because  81%  of  our  listeners  are  under  35. 

Vnd52%  are  15-24. 

These  tacts  and  figures  appear  in  our 
comprehensive  15-page  booklet. 

Inside,  voiill  find  everything youll  need 
to  know,  including  our  easy-to-follow  rate  card 

and  guaranteed  audience  figures. 

p  p 

(  H  course,  there  is  another  wav  of  talking 

j  p 

to  3  million  people. 

You  can  always  take  your  loud-hailer 
along  to  the  next  30  cup  finals. 


1963  Manchester  United 
Attn  100,000 


1969  Manchester  City 
Attn  100,000 


1964  West  Ham  United 
Attn  100,000 


1970  Chelsea 
Attn  100,000 

& 


1975  West  Ham  United 
Attn  100,000 


1976  Southampton 
Attn  100.000 


1965  Liverpool 
Attn  100,000 


1971  Arsenal 
Attn  100,000 


1977  Manchester  United 
Attn  100,000 


But  there's  no  guarantee  they' 


sten. 


For  your  copy  ol  our  booklet,  till  in  the 
coupon  and  send  it  to  Pony  Logic,  Sales 
Director,  Radio  Luxembourg  Limited. 
38  Hertford  Street, 
I  jondon  Wl. 


Britain's  only  national 
commercial  radio  station 


I   Please  send  me  your  208  marketing  booklet.  ^ 
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